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Chapter 1: Introduction
In the 1980s, there was nothing to see on TV. In the 1980s, there was nothing to
do for journalistsNnothing except political conferences. Television was doomed
and news was f* boringNno news was not true, no information was not timely,
no program was not excellent, no audience was not devoted, no interview was not
comprehensive, no record was not vivid, no viewpoint was not fresh, and no live
report was not successfulE We have always been treated as loyal setodais

we wanna be the master. Scram! You motherf*E

These harsh words are not part of a complaint voiced by Chinese political
dissidents, but the lyrics of a rap song performed at a New YearOs panty staft of
China Central Television (CCTV). In an Ointernally-circulated video,O TV presenters
directors, and journalists from the News Commentary Department of CCTV staged
parody of the Cultural Revolution musical efiice East is RedVidely disseminated on
the Internet, the video reminds people of the hysteria of bachelor partieerseiho
watch the notorious streamed video for the first time are often shockeglibyrioclastic
language and by the grotesque performances of well-known news presenters who are
usually seen indoctrinating the national audience with official ideologt@s. video is
just one example of a phenomenon rapidly spreading through ChinaOs cybegsmace:
which a western journalist termed the OGroundswell of Sarcastic HuntpBfgins to
Undermine ChinaOs CensorsO (Simons, 2007).

Defining Egao



What is egao? Zhou Yongming, an anthropologist studying the Internet in China,
has loosely defined egao as Omalicious or reckless actionO (Zhou, 2009, forthcoming).
The English-language newspap@hina Daily calls it Oa popular subculture that
deconstructs serious themes to entertain people with comedy effectsay,(2006).

Egao pioneer Hu Ge has described egao as Oa new way of telling jolesdnédo

Hu, the Chinese word OeO suggests something like the English phrase Opushing the
envelope,O while OgaoO means Ofunny.O Thus, the name hints that egaoOs fumor packs
subversive punch.

| define egao as a form of parody culture that uses the methods of pastithe
bricolage. Egao is characterized by the appropriation and resignification ahgpxist
cultural signs, achieved with the help of multimedia technologies, incldiiyitgl image
and video editing; it is usually disseminated through the Internet. Egao catiffakent
formsNtext, images, audio, or video. The targets of egao are unlimited, but its
practitioners usually aim their satire at fixtures of popular culture, ssidhodywood
movies, famous politicians, or simply concepts like heroism and patriotigao. §hares
many features with the latest trends of remix culture and configurableeciitthe West,
as conceptualized by scholars such as Lawrence Lessig (2004) and Aram ISinnreic
(2007). It is a manifestation of the increasing configurability in cultural ipescthat is
enabled by new media and communication technologies. Egao is also uniquely Chinese
because it is deeply rooted in postsocialist Chinese society. Therefooe cd@tiare
presents a rare opportunity for researchers not only to understand the tensions and
promises of a transitional society or an emerging technological trend, but more

importantly, to witness the negotiations between old and new cultural fandet size



up the transformations brought about by new technologies in a society experiencing a
protracted postsocialist period.
Theorizing Egao

Because it is a relatively recent cultural phenomenon, egao has rarelydaded
in English-language scholarship. However, the social and cultural implicaticagao
have been well-discussed in China, both in the popular media and in scholeatyrie
(Hu, 2008; Liu, 2008; Lin & Zhang, 2008; Cai, 2007, etc.). Responses to the
phenomenon range from the condemnation of egao as a vulgar form of expression that
should be suppressed by institutions of cultural administration (Li, 2008) to a neoderat
affirmation of egaoOs value as a Osocial lubricantO that eaddsrssions. Amid all the
discussion, two approaches are prominent: egao is treated either as a @ramroval in
cyberspaceO or as an Oonline youth subculture.O Before presenting my own approach, |
will briefly review the strength and limitation of these two points of view.

Citing BakhtinOs (1984) theory of the carnival, some researchers (Cui, 2008; Liu,
2008; Yu, 2008, etc.) describe egao as a Ocarnival in cyberspaceO whereimdigens
in a festive celebration of grassroots culture: by spoofing mainstream icenldigey
achieve a temporary escape from the cruelties of reality and the pseté#nsticial
culture. Without giving any detailed account of OactivitiesO in the cartinesle
researchers portray the prevailing carnivalesque spirit as Oemancipation through
laughter,O Orebellion in parody and exaggerationO (Cui, 2008, p. 142), and Osubversion by
degradationO (Liu, 2008, p. 117). Nevertheless, none of these scholars acknowledges that
egao has any Oreal worldO ramifications beyond Oserving as a safetiovabei€ty.

The ultimate purpose of egao is to Oattract eyeballsO and to Qestteztaiand the selfO



(ibid). For researchers who treat it as a form of carnival, egao is atamastial game
for the suppressed and a spiritual feast for the disillusioned; it pogealrtbreat to the
established social order and the legitimacy of mainstream culture.

The Birmingham SchoolOs theories of youth subculture have proved to be another
useful framework for understanding egao culture. Scholars studying postwar British
youth subcultures (Hippies, Punk, Mods, Skinheads, Teddy Boys, etc.) interpreted them
in light of Marxian class struggle and Gramscian OhegemonyO: these siadtivess
Oa common class problematicO and attempt to resolve ideologically, my ohesn
Oimaginary relation,0 the Oreal relationsO they cannot otherwise tranaltegtda(Hi
1976, p. 33). Transferring this approach to the Chinese context, Cai (2007) defines egao
as a subculture of young people born during and after the 1970s and claimed that egao
videos are to their makers and viewers what marijuana was to the hipp@ésBrve as
bridges to an imaginary world where minds are freed from the constraintsityf. rElaé
OproblemsO that egao intends to address were vaguely described as theo®gepérat
and Oculture hegemony.O CaiOs vagueness is echoed in YuOs (2008) study, which affirms
egaoOs resistance against Omainstream cultureO; Yu does not, howeferthenti
features of mainstream culture that egao practitioners oppose, nor does ire leoyla
the production and consumption of egao videos constitutes an act of resistance.

Furthermore, following HebdigeOs (1981) theory of subculture incorporation,
Chinese scholars who study egao as a youth subculture have unanimously concluded that
egao has already been fully incorporated either by mainstream political idewldxyy
the commercial forces that turned egao into a commodity (Cai, 2007; Hu, 2008; Pang,

2008; Yu, 2008, etc.). For instance, in his article OReflections on Online Egae Qult



Cai argues, OWhen producing egao videos, both egao practitioners and commercial
websites will observe the rule of maximizing profits and minimizing ipalitrisks.O

Pang makes a similar point: OEgao practices are confined within the bowfdary
mainstream ideology. So the safe way out is to stay close to Opurdnemeatta and

away from politicsO (p. 127).

The literature | have summarized contributes to our understanding of egao by
acknowledging that the parody culture functions, albeit in a limited mannarsises of
political resistance, and by identifying the institutional counterforcestie faces in an
authoritarian country with an immature market economy. Interestingly, the views
expressed by scholars tend to be either elitist and dismissive of eggmobiscal force,
or unduly pessimistic about egaoOs potential to resist cooptation. It is epdBatbl
Chinese scholars who study politically sensitive topics like egao cutdeteobliged to
refrain from uttering any overtly Opolitically incorrectO opinion due to theitedim
academic freedom. On the one hand, they are very reluctant to link egao culiuee t
specific conditions of Chinese postsocialism, and thus they fail to grasalNleast to
communicateNthe sociopolitical significance and uniqueness of egao culture i
postsocialist China. On the other hand, they have neglected or downplayed the crucial
role of new technologies, especially the Internet, in the production, dissemijnatid
consumption of egao videos. They do not represent egao culture as part of the flow of
online information that is gradually altering the precarious relationship hetstat and
society in postsocialist China.

Methodologically, most studies of egao culture employ the method of aesthetic

analysis, which is common in Chinese arts and humanities scholarship (CailL.@@7;



Xu, 2008; Tan, 2008; Lin & Zhang, 2008; Liu, 2007, etc.). Liu (2007) conducted a so-
called semiotic analysis without, however, referring to specific egas ©xter scholars

have approached egao from legal, economic, and psychological perspectives (Yang &
Qiu, 2008; Zhang, 2008). Surprisingly, none of these scholars have attempted to engage
egao practitioners and viewers in order to obtain firsthand knowledge of the cultural
community. In my own research, | remedy this deficit by taking the opportunity to
interview members of the egao community in order to learn how they perceive thei
participation in egao culture.

In view of the limitations of the present literature on Chinese egao culture
attempt to situate egao along the axis of the changing state-sodegignship in
postsocialist Chinese society and to analyze the trajectory of tihisolegy-enabled
parody culture in the larger context of the exciting changes that the Internethend
new media and communication technologies are bringing to China. Instead of relying on
just one or two theoretical frameworks, | intend to draw broadly from works on
remix/configurable culture (Lessig, 2002; Sinnreich, 2007; Meikle, 2008), the network
society (Castells, 1997), cultural studies (Barthes, 1957; Hall et al., 1978; Hebdige
1981;Thomas, 2002; Jenkins, 1992, 2006, etc.), and the latest research on the Chinese
Internet (Zhou, 2006; Zhao, 2008; Zheng, 2008, etc.) and Chinese parody culture (Barme,
1992; Link & Zhou, 2002).

| also employ complementary methodologies in my research. Thus, | combine
ethnographic case studies with semiotic analysis, audience surveys, aatl daglysis
of egao representation. In the context of the larger discussion surrounding the arg of w

between authoritarianism and Internet-induced social changes in China, | wddtessa



the questions: Is Internet egao merely harmless fun, or does it have alpadignce in
postsocialist Chinese society? Does it only serve to give peopleeastalse of agency,
or does it actually constitute a site of resistance and a cultatibrph for political
critique? Specifically, | want to explore how the tensions among the patéy-she
market, and the people in postsocialist China are played out in the production,
dissemination, and consumption of egao, and reflected in the content ofcspgeii
works. What does it mean for Chinese society that the Internet has plaggdale in
popularizing egao?
Thesis Outline and Research Methodologies

Framed by an introduction and conclusion, the progression of the thesis is quite
straightforward. In the first chapter | describe the sociohistorical contegaaf culture.
| situate egao in postsocialist Chinese society, outlining the transformmand tensions
that mark the course of the changing relationship between state and sWeidty!
review the development of the Internet in China, noting both its positive inflsiemoe
its limitations in light of the evolving state-society relationship. Byeweimg studies that
focus exclusively on the political implications of the Chinese Internetmbdstrate the
need for a broader cultural and social evaluation of the Internet in Chinay Firtedice
the history of modern Chinese parody culture from Crosstalk (Xiangsheng), Slippery
Jingles (Shunkouliu), and Hooligan literature (Pizi Literature) to Moulitou cultnde a
Kuso culture. Relying on the Birmingham SchoolOs definition of culture as Olived
relationsO (Hall et al., 1976), | demonstrate how the popular/folk parody genre in Chinese

society has served as the vehicle of a long-lived tradition of resigtmacghoritarianism



and hegemonic culture. | argue that egao culture continues that tradition of parodic
resistance by adapting it to accommodate a technological breakthrough.

In the second chapter, | present case studies of three unique egao practitioners,
combining ethnographic interviews with the semiotic analysis of egao video&e
Othe trailblazer of Internet egao,O is not only the best-known egao practitiGhara;
he is also considered by many to be a symbol of grassroots cultural rebellitre, laasi
a large group of followers online. Jiao Yang is a professional online videdodivelco
makes Internet Oviral advertisementsO in the style of egao video. Hisneepeffers
insights into the production and distribution of commercial egao, which challémges
traditional concept of Osubculture incorporation.O MuRong Xuan, a female singer who
discovered in egao video a new form of musical expression, started a se@mTchsaa
producer of egao music videos, which serve as an alternative medium for the masses.

| collected data for the case studies primarily through a dozen or so farchal a
informal interviews conducted by telephone, e-mail, and MSN Messenger during fall
2008. | also examined media representations of the three practitioners| as amdine
discussion forums and video-sharing sites. Ang (1990) argued that Oethnographic work,
in the sense of drawing on what we can perceive and experience in everyiag,set
acquires its critical mark when it functions as a reminder thattyraalialways more
complicated and diversified than our theories can representO (p. 110). By obtaining
firsthand information from egao practitioners and tracing the online flow of iattsm
around egao products, | aim to capture the complexity and ambivalence of an emerging
cultural phenomenon in a postsocialist society that cannot be adequateinezkig

western theories of culture and media.
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In the third chapter, | set out to explore social responses to egao culture by
conducting a discourse analysis of media representations of egao. Twol officia
newspaper$eopleOs Dailgnd Guang Ming Daily will be compared with two popular
commercial newspaper§outhern Metropolisand Southern Weekentb see how they
frame egao culture differently. The role of personal blagsnmercial websites and
online discussions in the construction of egao identity will be examined theosgluly
of the egao case OVery Yellow, Very ViolentO happened in early 2008.

In Hacker Culture(2002), Douglas Thomas analyzed how hackers are repregsente
in media, popular culture, and law, as well as the ways in which hackerzatens
represent their own activity. Thomas argued that Oboth the discourse about dratkers
the discourse of hackers have a great deal to tell us about how technologysimpa
contemporary cultureO (p. xx). In a similar vein, | believe that social responsgact
culture reveal much about how Chinese society perceives and reacts torttpeschiad
challenges brought by the Internet to the current social, cultural, and poéticaichpe.
When comparing the results of the Internet survey of egao viewers with tlysisutdl
media representations, | expect to find differences between the attifuelgao viewers
and the media, as well as differences among different types of ifoedienercial vs.
official, online vs. offline), that will yield illuminating insights intthe tensions and
contradictions in postsocialist Chinese society while offering an opportungizeéoup

the changing state-society relationship.



Chapter 2 The Background of Egao: Transformations, Tensions, and Changing

State-Society Relationship in Postsocialist China



A Glimpse of Chinese Postsocialism

HavelOs (1985) grocery manager is a recurring image in my mind when | think of
postsocialism (or post-totalitarianism, to use HavelOs term). The grocergemana
HavelOs postsocialist society had to put on a sign OWorkers of the wodt) Enibng

all the onions and carrots displayed in front of his window. He didnOt hang upgtre sl
because he believed in it nor did he find it helpful to improve salespdadtihe didnOt
even bother to give the words a thought. OHe put them all into the window simply
because it has been done that way for years, because everyone does it,smedthates

the way it has to beEHe does it because these things must be dome i to get along

in life. It is one of the thousands of details that guarantee himtavesaranquil life Oin
harmony with society,0 O (p. 21), explained Havel.

If what happened three decades ago seems too far away from our life, Goteanéc
mine may serve as a contemporary update of HavelOs story. My friend Chen, a graduate
student of computer science at a reputable Chinese university, complainedoto the
Internet about his frustrating experience with joining the communist party (ru dang):
almost every week, he had to Ocut-and-pasteO ideological report (xi xiang faridao)
transcribe them into hand-written form since it is required by the schoolquamiyittee
to Oavoid Internet plagiaris®y during the weekend, he had to attend discussion sessions
for ideological study and discuss boring empty theories when he could use somel persona
time. In the end, he was not voted in cause he didnOt get along well keighparty
committee member of his department. As he moaned about his bad luck, ivskied

cared so much about joining the party. He paused for a while, and confided that he
L L
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wanted to work for a government ministry that prefer employing party members after
graduation and since Oeverybody elseO is joining the party, being a non-party member
would stand as a huge disadvantage.

Like the grocery manager, my friend Chen, who doesnOt really believe in socialist
party ideologies, has to pretend to have faith and to show false enthusigéning the
party for pragmatic purposes as it is the social norm. Chen may not represanjdahty
of young college students in China who now have many alternatives other than working
for the government or state-owned companies. In fact, joining international/foreigph-bas
corporations or private companies and studying abroad are the more popular options.
Nevertheless, he is definitely not alone in his frustration. If anythingjsthire kind of
frustration citizens of a postsocialist society must deal with dailg basis. Frustration
accumulates, which either leads to mass cynicism and despair or triggessténce or
aggression. This is what | consider typical symptoms of the OpostsagiatisbmeO, of
which the direct cause is, according to Linz and Stepan (1996), Oa growing émpirica
disjunction between official ideological claims and realityO (p. 8)

To put it in the Chinese context, very few people, if any still believedimenunist or
socialist utopia to be elixir of Chinese society. However, its basgtdeand claims are
still upheld by the party-state as ideological foundation of the statlegibmize
authoritarian one-party rule, the result of which is what Goldfarb (1989) termed
Olegitimacy through disbeliefONOa sense that nothing can be done, and thegefore t
prevailing patterns of domination are accepted and persistO (p. 218). Paul Rickowic

(1994), through his interpretation of Huang JianxinOs controversial films, attempted to
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draw a picture of postsocialist China as it looks from bottom up. The foldpgaote best
encapsulates his perception of postsocialist China:

Olt is not the political situation at elite levalene that defines the postsocialist condition.
Postsocialism involves a perception among ordina@gple at the bottom that socialism has
failed, that is not the solution to what ails sogidtut rather the very causeEPostsocialism, in
brief, involves a massive loss of faith. Some of the alienatiastration, and anger it engenders
leads to a politically healthy search for altermeasi to traditional socialism, but some of that
disaffection produces setfestructive social and psychological behavior. In postsocialist society,
failed institutions remain deeply rooted and cordirte have a damaging impact on social,
political, economic, andcultural life even though popular alienation is widespreadl
nonsocialist political forces have emerged. Indeed, socialistutigtis and habits are even more
deeply entrenched than the ruling Leninist partyO (p. 83).

Nevertheless, to kick off on a pessimistic note doesnOt amount to a didigasi
postsocialist Chinese society is hopeless. On the contrary, many people lieae
China is now one of the most exciting places to live on earth givenaggesing
economic growth and rising comprehensive power. China, with 1/5 of the world
population and fourth-largest economy, is forecasted to surpass the United Stat
economy in size by the middle of the century (Shirk, 2007). If by underlying above the
Opostsocialist syndromeO, | attempted to describe a prevailing cultucs phodti is
plaguing Chinese contemporary life, a fuller and more balanced picture of the
postsocialist society can only be obtained by seeing through the profound contradictions
or even paradoxes that characterize the nation, at the core of which, | ,beli¢gve
changing state-society relationship.

Transformations and Tensions

If asked to tell the story of Post-Mao China in one sentence, | would quage De
XiaopingOs famous aphorism summarized in vivid vernacular of the common fslk: OA
long as the cat catches mouse, it doesnOt matter whether itOs blitCorAfter more

than two decades of catastrophe caused by a series of failed comexp@stnents
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headed by Mao Zedong, the second generation of Chinese leaders under Deng has shed
its ideological straitjacket and embraced market economy and globaligatiugh the
initiation of DengOs Oreform and opening-upO policy (Liu, 2004). While ChinaOs GDP
was one of the lowest in the world right before the economic reform in 19ébtlake
decadesO development at a double-digital average annual growth rate, it hksnoverta
France to become the fourth-largest world economy whose GDP has reached $ 2.23
trillion (Shirk, p. 17). The sea of gray-green Mao jackets is replaced by Nikbeasl
whereas crowds of black bicycles have given way to puffing automobile.

On the flip side of the booming economy, the disparity between sociabsbgokes
and economic life grows larger and consequently, not only is the competertoe of t
Communist party increasingly being judged on its capacity to achieve economit growt
and to maintain stability, the party-state has come to rely more thamvke narrow
but effective identity politics of nationalism. In other words, the statethe society had
been fused by a socialist promise since the founding of the Communist Chitize As
promise sounds increasingly hollow to ordinary citizens in the post-revolutionary China,
the party, in order to stay in power, has been replacing the socialist proithsa w
economic promise, more precisely, the promise of ORich Country, Strong MilitaryO
(Zheng, 2008), so that the humiliating modern history wonOt repeat itself and the country
would be able to claim its rightful place in the world. The transformasiogaflected in
the intensifying economic reform and the party-stateOs weakening grip on ideology.
Consumerism and Political Apathy

The discontent with authoritarian one-party rule that reached its apex iaildte f

1989 Pro-democracy Movement is somewhat mitigated by a Oconsumer dentioc@tiza
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accelerated by DengOs 1992 Southern Excursion. Wang (2001) pointed out that Oas China
recovered from the trauma of 1989, the collective project in which the Chinese publ
was invited to participate was not a political utopia of any sortdbsicor liberalist), but
the making of an egalitarian consumer public theoretically unmarred by vertical
hierachies, in short, participation in the democratic consumption of leisutgecGl (p.
47). While some scholars have acknowledged the effectiveness of such tratisfgrm
others come to realize the negative effects of such policies on the.gobpired by
Havel (1985), Tao (2006) believed rampant consumerism in post-authoritarian society to
be hotbed of cynicism and political apathy, and exposed the Otrue intentioa@aofyt-
state to push forward economic reform as Odiverting peopleOs attention fiomaalit
social problemsO (p. 235).
Politics of Identity and Informed Nationalism

At the same time, the rising Chinese nationalism has attractedattection of the
world, from protests against USOs bombing of Chinese embassy in Belgrade to boycotts
against Japanese commodities and French supermarkets. While Chineseismatisnal
usually interpreted by western media as a Ostate-sponsored ideologyO tateatidgg
socialism and powerful weapon in international negotiations, a more nuanced
understanding would emphasize not only nationalism but also transnationalism (Rosen,
2003). As OChinese nationOs great rejuvenationO has replaced communist utthgia to be
new national project (Zhao, 2008, p. 30) and as the Chinese public is increasirggly bett
informed of domestic and international news (Zhou, 2005), the assertion of nationalis
sentiments are not only a defense of national interest, a buffer agjaioak capitalism

but also a demand for a more fair and balanced global world order (Wu, 2007; Zhou,



2006; Zhao, 2008). As for the party-state, popular nationalism of the public chn easi
backfire. For instance, when ChinaOs former premier Zhu Rongji came back fro@ a WT
negotiation with American president Bill Clinton, he was met with domestiicism
deriding him as OtraitorO for Obeing too submissiveO, which led to his steprdew
intense pressure (Yang, 2000).
Mounting Social Tensions

Spectacular economic growth and neoliberal economic policy cannot quell social
unrest. The nationalist project, though has mended the broken state-societysteiatio
a certain extent, cannot effectively justify authoritarianism and one-ghatgtorship. On
the contrary, the nation has witnessed mounting tensions and increasingly pressures
resulted from the expanding income gap, enlarging rural-urban divide, rampant
corruption, unsustainable growth at the cost of the environment, to name but Asfew
the table below demonstrated, while the countryOs economy has been drivington a fas
lane, mass incidenthave been on the rise over the years.

Tablel: Mass Incident and Economic Growth
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Source: The 1988000 statistics are from Murray Scot Tanner, OChina Rethinks |dhiigst
Washington Quartely 27, no.3 (Summer 2004),-38820012006 numbers are from Shirk, S. L.
(2007).China : Fragile superpoweiOxford ; New York: Oford University Press.; Human

Rights in China (2006, January, 31) January 2@¥6na responds to increasing social unrest
with greater repressionyainland Affairs Council (2007, December)28ackground

information: The frequent occurrence of mass inetdén China pushes it into becoming a Orisky
society®etrieved from http://www.mac.gov.tw/english/englislacpolicy/risk961228.htm;

China Ability: GDP growth 1952008 Retrieved from http://www.chinability.com/GDP.htm

As many scholars have noticed that the socialist China has becomettomevofldOs
most inequitable countries (Zhao, 2008; Harvey, 2005 etc.). According to a report from
Yale Global China has surpassed the United States in terms of inequality basedi on Gi
Coefficient and is on its way to reach high-inequality like Brazil andideif the trend
continues (Bardhan, 2007). The country is increasingly divided along lines of income,
Orather than speaking of OChina,O it has become more meaningful to spealas®@Chi
Oone country, four worldsO, namely the mega cities (Shanghai, Beijing and Guangdong),

middle-sized cities and costal regions, middle-income rural areas, anddome rural



segments, minority and border areas (Zhao, 2008, p. 43). Official corruption has only
added fuel to the fire. Taking many different forms, from Othe salatefadsets below
market prices, making bank loans to people and organizations that do not repay them t
the evasion of taxesO, (Bai, 2007, p. 46), the direct cost of corruption can be as much
$86 billion a year (Pei, 2007). While rampant corruption was one of the causes of 1989
pro-democracy movement, it only got worse in the 2000s. According to a nation-wide
survey in 2002, 59.2% urban residents considered government officials and party cadres
the foremost beneficiaries of the economic reform (Bai, 2007, p. 54).

All these have given rise to the conservative Left-wing (neoconservative pdiackl
condemning Othe evils of market economyO and the resurgence of Maoist r(@stalgia
2007, Zhang, 2008). Once again, as weOve already discussed, the inherent contradiction
of postsocialist China, namely the disjunction between socialist idediagyegitimizes
the Communist partyOs rule and the capitalist strategies adopted to ptestavas by
promising and bringing about economic progress, has not fared as successfully as
expected. To be more specific, on the one hand, reforms in the economic sector a
carried out under the aegis of socialism, as justified by the designatidsoofalism with
Chinese characteristicsO, to maintain and strengthen the power of the Cdmpartynis
in DirlikOs (1988) words, to Oseek outside socialism strategies to sabiatignsO. On
the other hand, further integration with global capitalism and deepening exposiee to t
outside world have posed serious challenges to the party-state and made one-party
authoritarian rule increasingly difficult to sustain. As a result, theidessamong the
party-state, global and domestic capitalist market and interests petpde, especially

the disadvantaged and disenfranchised have been further intensified. Despaetythe



stateOs efforts to reclaim the thorny state-society relationship through iconom
incentives and innovative politics of identity, it remains problematic and precarious.
While social discontent and declining approval rates may be a signaidar @und
of political maneuvers and campaigns in democratic countries, in China, themens
of instability, unrest and life-and-death struggle for the Communist party. Scdomimg
the cultural well of Confucianism, the more Opeople-oriented® Hu-Wen lgadershi
come up with a new statecraft of OConstructing a harmonious society@ate frad
intensifying social tensions. It still waits to see whether the pelicy will mark a
change of direction in ChinaOs belated modernizationibjuist another Oliving lieO in
the Oalready overflowing ideological dustbinO of the party (Zhao, 2008). Like most
authoritarian or totalitarian countries where there are perceived gaps betffierh
ideology and everyday life, parody culture that target the excessive and holloial offi
ideologies proliferates in postsocialist China. If anything, the history of Chinese
(post)socialism parallels with the evolution of Chinese parody culture. Contrang to t
conventional view, parody culture is more than just a safety valve of sesibns. The
rise and fall of different parody forms has punctuated major social ancc@lothianges
in postsocialist China, of which egao is the latest and most exciting version.
OResistance through laughterOBThe rise and fall of parody culture
The word OcultureO is notoriously hard to define. Cultural theorist Raymond Williams
considered OcultureO to be one of O the two or three most complicateih wioeds
English language (Williams, 1976). Instead of attempting the impossible task of
reviewing all definitions of culture, | want to underline the changing staietgoc

relationship in a postsocialist society by highlighting Birmingham SchoolOsptarice



culture as Othe way the social relations of a group are structured and stapadiyt
those shapes are experienced, understood and interpretedO (Hall, 1976). Our society is
structured so that cultural power is not equally distributed. The dominant tgitouas,
who have the means of material production at their disposal, come to donutiatal
production to the detriment of subordinate groups.

Culture, essentially, is a Olived relationO. It is a OrelationCebiecaadves not only
one cultural group, but the complex interactions among different cultural groups who
come to possess different cultural power. It is also not a still atid point but is OlivedO
by the cultural group on a daily basis both materially and psychologically gontgant
cultural struggle with other cultural groups. As Hall et al. (1976) explained:

OThe dominant culture represents itself as thereultt tries to define and contain all other
cultures within its inclusive rangegsitviews of the world, unless challenged, will staaglthe
most natural, alembracing, universal culture. Other cultural coufagions will not only be
subordinate to this dominant order: they will enteo struggle with it, seek to modify, negotiate,
resist or even overthrow its reilyrits hegemony. The struggle between classes overialaad
social life thus always assumes the forms of aioonts struggle over the distribution of
Ocultural powerO (p.12).

However, it is important to note that because of its subordinate statuaci of
access to cultural production (especially in the pre-Internet era), cultural gvbopsre
ranked at the lower part of the cultural power scale are not able to ramat csk head-
on crash and all-out warfare with the dominant power. Therefore, their cutuigglss
are characterized by OtacticsO of Otextual poachersO, described bpéickekau
(1984) as Oan art of the weakO, Ooperating in isolated action, blow by blowO (p. 37);

launched as Osemiological guerrilla warfareO, in the term of Embert(ld88&) to

Orestore a critical dimension to passive reception (p. 144); or taking the fgoutiof



subcultures which hijack mainstream cultural commodities to construstamsiand
alternative cultural identities (Hall et al., 1976).

In this light, parody, defined as Oimitation with a critical differeftdat@heon, 2000,
p.7), or Oany cultural practice which provides a relatively polemical alinsitztion of
another cultural production or practiceO (Dentith, 2000, p. 9), comes to the fore in the
cultural struggles as effective weapons. Disguised in jokes and laugleteieassinment,
parody culture derives its materials within the boundaries of the dominamtectither
by making dominant cultural signs targets of ridicule or by appropriating mainstream
cultural signs for its own purposes, parody culture is safe yet dangerous, and popular yet
subversive. The history of parody cultures in modern China is a history of cultural
struggles among the people, the party-state and the market, whose impcatamtebe
downplayed if we want to understand Internet Egao.
Crosstalk
Xiang Sheng (literally OfaceO and OvoiceO), usually translated as Ctussisek, is a
form of traditional oral performing art presented in the form of monologue, conearsati
or group talk show, and is widely popular among Chinese people from all walks.of lif
The most common form is presented by two performers featuring quick-wittetteregpa
which resembles the stand-up comedy of the Smothers Brothers. Originated in Qing
dynasty (1644-1911) of the imperial China, when it was first performed by people from
humble families who made a living by telling jokes and funny stories aborytdayelife
on the street, in temple fair and teahouses, crosstalk Oeitherdaildgzaractices of old
China or reflect various social phenomena through humorous storytelling® (Cultural

China, 2008). Largely remaining as a folk culture passed on across generations through



established master-apprentice system of transmission, crosstalkdoagorated four
types of skills, namely speaking, imitating, teasing and singing and drawstiésials
from all aspects of Chinese culture, from ancient history, traditional fedktaurrent
social issues to contemporary popular culture. Satire and relevance to evideydtant
at the core of crosstalk (Chen, 2006).

However, it is generally acknowledged that the popularity of crosstalk hasihéee
decline in recent decades. In fact, the rise and fall of the art fdomms us of, from a
unique angle, the cultural trajectory of socialist China. Though a detailegsianed
beyond our scope, a brief account should suffice to give us a sense. David MaiteOs
OsStifled Laughter: How the Communist Party Killed Chinese HumorO if tine few

studies that look at the effects political censorship has on Chinese parody culture.




According to Moser (2004), in the 1940s, right before the victory of Maoist
Communist revolution, crosstalk has developed into an anti-authoritarian and subversive
art which is Owildly political incorrect, lampooning everyoneNpompous sociaselit
corrupt officials, country bumpkins, the handicapped, prostitutes, the effetgentdla,
and even the KMT (National Party) leaders in power at that timeO. Howgen the
Communist party took over in 1949, crosstalk was denounced as Orowdy and
impertinentO and was transformed into a mundane propaganda tool. As Moser explained
Owhen the party got their puritanical hands on the form after 1949, they imiyediate
began to pull out its satirical teeth, turning it into a bland mouthpiecedimtical
policyO. During the notorious Cultural Revolution, prestigious crosstalk artists were
branded as OrightiestO, and traditional pieces were destroyed or lost duricgdbheotie
extremism. After the death of Mao and the fall of Othe Gang of foutlt® ih970s,
crosstalk was OrevitalizedO as catharsis for a nation recovering from turmoil and zealotry.
Jokes circulated underground on Othe Gang of FourO for years during the revolution could
be put to use in crosstalk performandes.
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-IHow to Take a PhotographO was aiigat that time. An excerpt, translated by Moser, which
lampooned the political excesses of the CulturaldRegion by mashing up revolutionary slogans
and daily conversations would give you a tasteutfversiveness anuhstant appeal of the art
form:

A: On the wall of the shop was a piece of paped, a@nthe top it said NOTICE TO ALL
CUSTOMERS.

B: What did it say?

A: It said: OAIl revolutionary comrades who come tire revolutionary door of this
revolutionary photography shop, before askay revolutionary question, must first call out a
revolutionary slogan. If any of the revolutionary masdesnot call out a revolutionary slogan,
then the revolutionary shopkeeper will take a ratiohary attitude and refuse to give a
revolutionary respase. Revolutionarily yours, the revolutionary management.O

B: Really OrevolutionaryO, all right. It was liket ihahose days. As soon as you went into the
shop it went like this: OServe the People!O Comi@ddike to ask a question.

A: OStruggl Against Selfishness and Criticize RevisionismtCaead.

B: [to the audience] Well, at least he didnOt ignuee[Back in character] ODestroy Capitalism
and Elevate the Proletariat!O 10d like to haveichyre taken.

! Q1



Nevertheless, OGenuine laughter is liberating, contagious, and ultimately threatening
to the established ruleO. Political parody soon became off-limits again as the new power
stabilized. Crosstalk performers and composers, once folk artists lived amogigdbe
roots, were recuperated into the state-owned cultural industry and turned into wage-
earners in government-subsidized art troupes. Three major platforms for performing
crosstalk, television, radio and public theatre, have all been strictly cértbooeigh a
centralized media control mechanism. Though the postsocialist conditionNthe
disjuncture between economic reform, deregulation and political ideology, along with
drastic social transformations provides fertile grounds for social problemsofstalk to
satirize, nobody would dare poke fun at abusive powers or mis-targeted policigg Beni
and slapstick jokes told by crosstalk artists have lost their appeal to y@ermgations
who come to embrace new forms of parody culture or old forms that adaptedtdetter
new communication technologies and changed market environment. Slippery Jingles and
Pizi literature are two examples.

Slippery Jingle (Shui Kou Liu)

Slippery jingle, as its Chinese name suggeista kind of rhythmical satirical sayings

or folk rhymes familiar to almost everybody in China (Link & Zhou, 2002). Probably

developed from Chinese regulated verse and its folk counterpart doggerel, Slippery
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: ODo Away with the Private and Establish the Public!O Wit s
: OThe Revolution is Without Fault!O A thireeh photo.

: ORebellion is Justified!O Okay, please give me the money.

: OPolitics First and Foremost!O How much?

: OStrive for Immediate Results!O Onenythaee mao.

: OCriticize Reactionary Authorities!O HereOs the money.

: OOppose Rule by Money!O HereOs your receipt.

: OSweep Away Class Enemies of All Kinds!O Thank you.

T>WP>W>w>

!
3IShui Kou Liu: literally means Oeasily utteredO



jingles are always rhythmical, succinct and witty and sometimes rhyloiedmost folk
cultures, people of all ages and different social groups can be producers,tteassand
consumers of slippery jingles. Easy to memorize and spread, slippery jinglkedl afe
everyday life wisdom. Unlike crosstalk that requires certain skills ang péaraining to
perform and is largely limited by public media and platforms like thesgleyision or

radio, slippery jingles are passed around through word of mouths, and recently cell phone
text messages and the Internet, consequently are impossible to censor ohestefjord

it is no wonder that negative jingles of political themes or thoseciatern social
problems are the most popular, since they are most often censored or suppregsve by
government. As a result, slippery jingles have thrived as an underground culture in China,
which underlines Perry and LinksO argument that Othe role of private complaimede
magnifiedO in countries like China where public complaint is controlled (p> 107).

In their article on OShuikouliuO, Link and Zhou highlighted the mutability of slippery
jingles as they circulate around, arguing that Otheir (slippery jingles) anonymours aut
are sometimes a single person and sometimes several, who might téossrgole back
and forth, improving it as they go. Once OfinishedO, it is of course neverdfirashe
every person who picks it up and repeats it is free to alter it, enhbielis weave it into

conversations, stories, or jokesO (p. 96). This point put me in thought of a sgmige®f
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widely passed around and discussed when | was still an undergraduate studgimgn Be
The Ooriginal®, derived its narrative structure from DengOs Four Basic Privitigies
are officially upheld in ideology are but largely ignored in practice, looked astien

by a peasant:

In our village: clothes are basically made by handalsyare basically provided by the party;
farming is basically by cows; getting rich is ballichy robbing; keeping warm is basically by
shuddering; communication is basically by shouting.

Soon after it was widely spread through text messages, another version appeheed on

Internet that made corrupt officials its target.

Our governor: Wines are basically briberies; ciggaseare basically free; salary is basically left
untouched; wife is basically never OusedO.

And one day, while | was dining with my roommate, she sent me a OstudémQers
from her cell phone:

In our school: class is basically wasted in sleetindds basically by imagination; transportation
is basically by foot; exam is basically passed by peeking.

People enjoy passing on slippery jingles not only because they are funny and
entertaining, but also because they derive pleasure from appropriating jingbesific s
contexts that make sense to people in their circle. It is essgrdiddrm of cultural
expression. Talking about the political implications of slippery jinglesk leind ZhouOs
conclusion is worth quoting: OTo let citizens blow off steam about corruptiay might
make them feel better tomorrow, and this could be socially ameliorativeto Baltow
them to fall into persistent habits of harping on entrenched corruption could undermine
public faith in society and its leaders. In this longer-term sense shunkoulilblyrbbd a
corrosive effect on the legitimacy of the Communist Party and ChinesdrsttitutionsO

(p. 108). However, a piece of latest news that a municipal party chidf dlippery



jingles to educate his fellow party members on the importance of OsdwipgdpleO

and Otreating the people rightO reminds us not to underestimate the tramsf@moat
appropriative capacity of the Chinese party-state (Wang, 2008). If anything, slippery
jingles are text-based egao or rather, image, audio and video egao has developed from
slippery jingles as computer-based new media technologies have magleribed more
affordable for people to tinker with image, music and video and to distribute the products.
OHooligan Literature® and OLiumangO Culture

If the rise of Hooligan literature and its creator Wang Shuo were considered
OaberrationsO by most Chinese literary critics in late 1980s, they onledsitmal
beginning of an Oaberrant cultural trendO that is still on the rise in Gtiaya The
success of Wang Shuo not only marked the triumphant takeover of elitist tyltovass
culture at the initiation of cultural commercialization, but also rexk#ie postsocialist
mentality that has been prevailing in Chinese society for almost three decades.

Growing up in the military compounds of Beijing, Wang was still in nursery when the
Cultural Revolution started. So unlike his Red Guard brothers and sisters who were
idealistic and disillusioned, Wang and his generation were dismissive saftedied as
they came of age in the materialistic OSocialism with ChirtemeaateristicsO. Unlike
other literatures of the his time that featured strong Enlightment thougtsusnanist
spirits as counterforces to the Oextremist leftismO of the Cultuvalufk®, the
protagonists of WangOs novels are usually delinquent youth or Opi ziO and OliumangO,
translated as OHooliganO. Those youngsters, usually ill-educated and witholetjats
seem to despise all sorts of authorities and believe in nothing, neitbiernvdemocracy

nor socialism. Deeply disoriented and alienated, they think that nothing can b&done



change their condition. Here, Geremie BarmeOs (1992) nuanced description of WangOs
work is worth quoting:

OThe fiction of the Beijing novelist Wang Shuo edsdo us, perhaps better than any other body
of writing, an internal perception of ChinaOs Oterminal turmoip@ticlg as he does in his
numerous stories and novels the world of Oliumang cultureOEthis rubstdsthand for certain
urban attitudes that are quintessentially expressed not in the tomesrbflissent but more in the
creations of a sardonic popular culture. As thempee exponent of this counterculture, Wang
Shuo is not a doomsayer of a pessimist but a witifer of serious intent who uses the present
Chinese cultural order as the basis for a fictiamadld of great humour and insight: a literature of
escape and sublimation.O (p. 24).

Two unique aesthetic features have distinguished WangOs OHooligan LitecatureO
other literary works of his time. First is OHistorical IronyONthe sdtinicse of
Communist party codes and official verbalism as Olinguistic toysO towjikayin
everyday situation. His characters usually speak with irreverence théafaamdtl lofty
languages of the Cultural Revolution or the current ideological doctrines in aaoedpl
context. Humor is achieved through the unexpected but clever misplacement (Xu, 1999).
For instance, iLive Dangerouslya bunch of hooligans playing Md@dng is euphonized
as Oparty political lifeO and their party principle is Oif you areyanpamber, we will
kick you out; if you are not, we will recruit youNthe bottom line is to keep you
occupiedEO. The second feature is his incorporation of Beijing dialect into novel
narration and conversation. If anything, Beijing dialect, due to the cityOs history as
ancient capitals of several dynasties, conveys a unique flavor of cheeKihessense of
superiority and irreverence associated with the dialect is transferred thobligan
characters to give his novel a special local ambience.

Despite many literary criticsO derision as OlightweightO, WangOs Hdeligand_is
so popular that the year 1988 was dubbed Othe year of Wang ShuoO. However, the

reasons of WangOs popularity seem to tell more about postsocialist Chaietsetisan



his work. As Barme noticed that Owith the inflation of Party rhetoric andeftagion of
ideological effectiveness and relevanceNa widening, if not yawning gap betvféeial
language and social realityNincreased linguistic dysfunction has developed ira Chi
with greater possibilities for political humor than everO (p. 57), Wang wafirghe
novelist to capture the deep cynicism, alienation and emotional confugiby fakny in
the postsocialist China on a full scale. His sharp parody and biting ffatio¢,stood as
grassroots resistance or direct challenge to the party authority, atdeastas catharsis
to overcome the tragedy of a whole generation Chinese.

WangOs success during the late 1980s and early 1990s coincided with the
commercialization of the cultural industry after a decade state-sponscoedn@c
reform has reached the cultural arena. According to Jing Wang (Z084.)Collective
Works of Wang Shuwas the first bestseller in the early 1990s when the emergénice
Osecond distributory channel® parallel to the Oonce state-ownedO publishihgssec
nurtured a Obestseller consciousnessO in the new generation of Chinese coksamers
Oenterprising author®, Wang was especially adept at sales promotion arcgfoHew
Ologic of the marketO as most other writers were still trying to @ddeast five of his
books were adapted for the Screen and Wang Shuo has also been an activetescript
for several movies and TV series. Therefore, the market and commectial gkayed a
key role in WangQOs popularity.

As the first popular fiction writer in postsocialist China who incorporated pafody
official languages and local dialects into literary writing, Wang becami@spiring icon
for those seeking self-expression in a controlled cultural environment. Through his

depiction of ordinary people baffled and frustrated by changing political and social



reality, Wang set his readers thinking about the contradictions in the curreigapoli
system that was often rendered invisible by official propaganda. Thénédthe release
of WangOs most well-received novels and movies in 1987-1994 corresponded to the rise
and fall of the Tiananmen Pro-democracy movement was no coincit&viargOs
commercial success also revealed the liberating effects commfercies could exert
against authoritarianism and cultural domination, which constitute aokifopular
critique in postsocialist China.
OMou Li TouO (Nonsensical) Movies and Postmodernism

OMou Li TouO in Cantonese dialect refers to things that defy logic or rumyctntra
common sense. The word is better known as a tag of Hong Kong movie director and
actor Stephen ChowOs comedies that dominated Hong Kong movie billboards for most of
the 1990s and had attracted even more young followers when introduced into Mainland
market through VCDs and DVDs, authentic or pirated.

One of the most distinctive postmodernist features of ChowOs movie éxirathtst.
According to Marita Sturken (2001), intertexuality refers to Othe insertion of atether
with its meaning, within a new textO (p.265). In order to appreciate OMou iovieS,
audiences have to possess certain media literacy of Chinese traddimmhahodern

culture and western popular culture conventions from which Chow often drew his
L L
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materials. In this sense, this is a trait that Chow shares with Btaung, Slippery Jingles

and even Crosstalk. However, Chow has carried intertexuality to a whole newolevel
make it the basis, framework or even ultimate purpose of his movie. In other, words
instead of having specific messages in mind like anti-authoritarian (Want), a
corruption (Slippery Jingles), Chow made parody movies for parodyOs sake as long as the
comic effects achieved would be appreciated by audiences. As he explained:

OWhen | made a movie, all | wanted is to make something so thaidieace would

like. And | believe if | am able to make something innovative and creatinkence will
appreciate it. Therefore, | am happy as long as | achieve my goal of makiogeafull

of imagination.O (from PhilipsO personal blog O Blazing the movie trailsO)

From a different perspective, one could also understand OMou Li TouO movies as
Oputting all assumptions under scrutiny in order to reveal the values that ualiierlie
systems of thought, and thus to question the ideologies within them thatesreas
natural. This means that the idea of authenticity is always in gnéstpostmodernismO
(Sturken, p. 252). ChowOs movies are perceived by many to be typically postmodern as
they challenged dominant meta-narrative and questioned traditional social, gadder
cultural norms by throwing into one salad bowl mythic stories, historical recorfaura
narratives of everyday life to make mash-ups that are usually subversivenamdtive
(Chang, 2008; He, 2008; Liu, 2002).

OMou li TouO movies were born in the post-capitalist and post-colonial Idoih@f
Kong around the 01997 HandoverO as a cultural manifestation of the sense of
helplessness and uncertainty Hong Kong people felt as two superpowers (China and
Britain) are fighting over the right to take control of their fate (He, 2008).h&y t

migrated to Mainland China, they found new life and new interpretation in amaedie

mired in postsocialism. The carnivalesque joy met the long-repressed laagtiténe



nonsensical plot and exaggerated comic acting provided a temporary reprieve from
confusion and disorientation. WhatOs more important, the postmodern nature of the
movies has invited parody, appropriation from the audience and has sparked creativity of
a generation of young viewers to emulate and reinterprete OMou Li TouO tdfareins
both Hu Ge and Jiao Yang, egao practitioners well-known in mainland China
acknowledged that they are influenced by Stephen ChowOs movies from early age.
The Rapid Rise of Egao

Egao, widely believed to be a translation of the Japanese phrase Okasg€d, e
in China on the Internet in around 2000 (Chen, 2008; Yu, 2008; Zuo&Liu, 2008 etc.).

Kuso, originated from Japanese waod O (literally OshitO), frequently appears in

Japanese video games, manga and animations (Zhang, 2007). Video games of inferior
qualities are called Kuso games, which are often targets of parodiést Asnga and
animes, mash-ups of different works or redrawing of popular works in differens style
(doujinshi) are also considered Kuso. Kuso culture was first introduced to Thiwvan
online gamers and was immediately developed into an online youth subculture that
Ocolonized® BBS and video-sharing sites. Technology-savvy young people started to
make Kuso pictures, videos and jokes and shared them online with other netizens
Meanwhile, the culture was spread to Mainland China and Hong Kong and wéetéxhns
as OegaoO.

The latest egao fad started in 2005 when Hu Ge, a thirty-something sound
engineer, mashed up Chen KaigeOs big-budget mibeiePromiseand transformed it
into a short parody videdlhe Bloody Case That Started with a Steamed Bgao

videos and pictures, the two most popular forms of egao, had been appearing for several



years before th&teamed Bumade its debut. Earlier examples include CCTBigs
History (2001) and a series of advertisements produced by China Telecom and China
Unicom, two state-owned telecommunications corporations (2004). But none of these
earlier efforts enjoyed the popularity that HuOs video achieved.

Several technological changes made HuOs success possible. First, high-speed
Internet access in China has exploded since 2003. Back in 2001, there were only 22.5
million Internet users, and the majority of them (63%) relied on low-speed telephone
connections. For those users, downloading or uploading a picture could take forever, and
streamed videos were virtually inaccessible. By 2006, the number of Internehaders
sextupled to 137 million, and over three quarters of them (77.5%) were broadband users
(CINIC, 2006). Second, ChinaOs first video-sharing websites were launched in 2005 and
2006. ChinaOs biggest video-sharing service, Tudou.com, went live in April 2005,
followed by Ku6.com (June 2006) and Youku.com (December 2006). Third, whereas
most early egao videos were created by professional editors, new technitegikgitial
camcorders, Sony Vegas, and Dreamweaver made it possible for ordinary people to shoot
and edit their own videos. Hu Ge, an amateur video editor and a OnobodyO who dared to
challenge Obig directors,O stood as an inspiring example and a grassrootshbegain t
of Web 2.0.

Since 2006, egao videos and practitioners have mushroomed as OWeb 2.0
Madness Grips ChinaO (Kanellos, 2007). On the Internet, a generation bored by state-
owned broadcasting and print media found not only entertainment that suiteddtesir ta
but also an inexpensive platform for creative self-expression. The parodic olatgao

makes it a perfect genre for communicating disguised criticism, ventingte#gm, or



simply enjoying a good laugh; consequently, egao has become almost Othe most popular
Internet cultureO (Qiu et al., 2008). Like crosstalk, slippery jingles, hooligeatuit

and Omou li touO culture, egao culture as a form of satirical cultursdséepréor the

grass roots, is anti-authoritarian and anti-hegemonic. However, as part of thefflow
online information, egao operates in conjunction with other user-generated dis@urses

the Internet, which comes to possess discursive power beyond laughter. Atéharsam
certain technological features that set egao apart from the aforemdremoely culture

forms make it more pervasive and attractive to the younger generation. Thesintge

we shall elaborate later in the research.

The extraordinary popularity of egao in cyberspace has attracted the attention of
government censors, as well as advertisers and filmmakers. While the gaveimmesy
conducting Oexpert roundtablesO condemning the Obad influenceO of egao culture and
devising new regulations targeting Oonline audio-video productionO and video-sharing
sites (Lu & Xu, 2008), advertisers calculate the value of the lucrative young
demographics online, and movie producers struggling between the Oparty lineO and the
Olttom lineO embrace egao as a lifesaving straw. Commercials, modeRy aeries
made in the egao style have quickly colonized cyberspace and migrated rie offli
mainstream media (Liu, 2006). Egao, either as grassroots cultural production or
commercial marketing buzz, is here to stay. How can we explain the popofaegao?

What does egao reveal about post-socialist Chinese society? Has egay aken
transformed into a benign advertising clichZ, or does it still retain its geigee
character and its utility as a means of resistance? Before twautséo answer those

questions, let us first briefly review the transformations brought about the Ingerthe



other new communication technologies to the troubled state-society relatianship
postsocialist China. These are essential if we are to understandseayatngernet culture
and part of the flow of information online.

The Internet in postsocialist China BTransforming state-society relationships

Media Commercialization

Unlike western media and journalism, Othe Fourth EstateO or Owatchitieg@ras
called, which were set up as guardians of democracy and public interest,eGhidia
after the founding of PRC in 1949 were created from the very beginning to be
propaganda apparatus or Omouth and tonguesO for the communist party (Zhao, 1997).
With ChinaQs integration with the global economy and the unfolding of market reform,
advertising and other market mechanisms were introduced into the media indastyy. M
scholars have looked into the Ostate-sanctionedO commercializatiomeétheector in
China (Zhao, 2007, 2000, 1997; Huang, 2001; Ma, 2000; He, 2003 etc.). OWatchdog on
party leasesO (Zhao, 2000), OChinaOs Ostate-runO tabloidsO (Huang, 2001) and Opress in the
orbit of the party stateO are common metaphors used to describe the diegitee of
liberalization of the media industry in a post-authoritarian country where apeindent
civil society is still embryonic.

Playing multiple roles, serving as government administrative units, commercial
enterprises, public relations firms and advertising companies, media orgarszate
vulnerable to both commercial and political forces. Pressured by government cgnsorshi
lured by commercial profits and emboldened by a lack of code of ethics or abierce
media law, journalists and media institutions are self-censored and corhat, (997,

Shirk, 2007; McCormick, 2006). As they struggle Obetween the party line and the bottom



lineO, journalists have to Oemploy diverse discursive resources to maneuver tierough t
maze of the highly uncertain political economic terrains of the refornsOappropriate
diverse and often conflicting ideas of journalism through their improvised andeditua
practicesO (Pan and Lu, 2003, p. 215). Chinese traditional media are way behind their
western counterparts in terms of the function to promote democracy and sstaial, jlet

alone the ideal model of public sphere envisioned by Habermas (1989).

However, the momentous development of Internet has brought a sign of change
resulted from the transforming state-society relationship (Zheng, 2008). ChinaOs
technocratic leaderships have been, from the very beginning, proactive in imphgmenti
telecommunication infrastructure and investing in high-tech industry, for they kmew t
essential roles new technologies would play in Othe third wave of indzatioalO
(Zheng, 2008; Zhou, 2005). Being left behind in the first two rounds of industrializations
had thrown the late imperial Chinese government in perilNa fate the comimaniy
would risk anything to avoid. Now with 253 million netizens, China has replaced the
United States to become the worldOs number one Internet user count and more Chinese
netizens (81.5%) read news from the Internet than their American counterparts (71%)
(CINNIC, 2008). Many scholars have observed a nascent public sphere emerging on the
Internet (Zheng, 2008; Tai, 2006; Yang, 2003, 2006; Zhao, 2008; Zhou, 2005). Based on
concrete facts and empirical studies, they have come to important insightsv the
Internet has been gradually altering the current state-society relationship.

The Internet and changing society-state relationship
First of all, the Internet has served as a catalyst for change ifotradihedia. On the

one hand, consistent with CastellsO (2007) observation that Internet has Ooreated ne



opportunities for non-mainstream political actors to influence the settihgaaning of
the political agendaO (p.17), Chinese Internet, Obecause of its speed anacivididas
challenged traditional mediaOs agenda-setting privilege, Oforcing offiothiheaprint
and television media, to reactO (p. 82, Shirk). One the one hand, the Internet has
emboldened the more progressive commercial media to take on controversidhegws
couldnOt carry in the past for fear of official ad hoc censorship. On the athéstbries
reported by provincial or municipal media have developed a national or even
transnational scope. The famous OBMW incidentO is a good case in point.

Second, the Internet has, to a certain extent, democratized informationssamsmi
in the post-authoritarian state. Trippi (2004), in his memoir, commented: OIf itilorma
is power, then this new technologyNwhich is the first to evenly distritnfigrinationN
is really distributing power. The power is shifting from institutions that ladways been
run top down, hording information at the top, telling us how to run our lives, to a new
paradigm of power that is democratically distributed and shared by all ofpug.
Despite his over-confidence in the egalitarianism of the Internehe® @ommunication
medium, especially in countries like China where censorship and surveillendbea
norm rather than the exception, he was correct in pointing outing the transformation
information distribution as we enter digital age. Chinese people are known fior the
ingenuity to read between the lines of official news for truth in a coatrathedia

environment (Zhang et al., 2006). This OtraditionO led them to come up withecreati
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HIA rich and powerful BMW driver who ran over and iberately killed a farmer only got a twyear jail
term. As the news hit the Internet, hundreds andstéwods of outraged netizens condemned the unfalir tri
and cried foul play, which lead newspapers andiglens to report the news nationwide. Mounting lpub
interest and pressure has forced the provincial partynoitt@e to launch a reinvestigation and closed the
case with a fair retrial and the arrest of a chigéstigative officer and a district judge (Tai,0B).
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tactics to evade and circumvent official censorship (Lee, 2001; Lemon, 2008)s In thi
light, the information revolution is especially liberating and empowering for Ghines
residents, who may use the power in collective bargain to pressure the goveilorment
change.

Third, the Internet has improved civic awareness and facilitated publie débist
well recorded in the history of Communist China that Oprivate interests areegburpos
eliminated or at least shadowed by national or collective interest&¥ong, 2006. p.
156). The anonymous and decentralized nature of online communication has invigorated
public discussion and debate on issues that run the gamut from consumer rights,
entertainment star scandals and sensational local stories to pa@drcaption, social
problems and the political future of China. For instance, in her account of.itregO
Xianping StormO that swept over China in 2004, Zhao (2008) described how the Internet,
backed up by progressive commercial press, has triggered nation-wide public debates
over the validity of SOE (state-owned enterprise) reform, liberal economicy ol
ultimately the future direction of ChinaOs political reform, which floutedgOs ONo
DebateO rule. Though she has pointed out many limitations of the delsatey daubt
that the Internet, not only the major commercial portal sites, but aldbveahsites, BBS
forums, newsrooms, personal/collective blogs and the whole p2p network, has played a
key role in moving the discussion forward and giving voices to sidelined ON¢® Lef
intellectuals, concerned middle-class urbanites and marginalized laid-off workers.

Fourth, ordinary Chinese people, deprived of any legal channels of political
participation have found the Internet a perfect alternative for themit¢alaté problems.

As Li and Zhong (2006) noted that Chinese citizens can only resort to quasi-tsga m



to assertive their political interest like utilizing instrumental pea relationships,
bribing and private complaining. This explains why they have embraced the Inteimet wi
such enthusiasm for political purposes. From Sun Zhigang contrveénsy OBMW
incidentO to the Osuicide blog diafle€Binese cyberspace has witnessed tidal surges of
populism. Tai observed that Obecause there is no judicial independence irar@hina
courts often collude with government officials. Chinese netizens may undeldtanda
redress what they perceive as unfair and unjustified by taking issues intdl gotrt of
appeal on the Internet and thus swaying the tide of public opinionO (p. xix).

At the same time, Chinese government and politicians, driven by popular sentiment
are beginning to use the Internet as a barometer to take pulse of public opinesn ra
suppressing articulation (Zheng, 2008; Tai, 2006). Premiere Wen Jiaobao, expressed
frankly in many occasions his interest in the Internet (CNN, 2008). Like many éaneri
politicians, Wen maintains a Facebook account with discussion topics spdrom Othe
root of Chinese official corruption®, OTibet IssueO to OSocial problems i®.China
President Hu Jintao went online to chat with Chinese netizens duringesisvisit to the
official Xinhua News Agency as a symbolic gesture showing the cemiadetship
attaches importance to online public opinion (Xinhua, 2008).

Last but not least, domestic and international political activisggratestors have
employed Internet communication tools to form collective community for actidna

hold the government accountable for its deeds. Many incidents, for example OTige
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Temple® and ONu River CampaighChave been well-documented and analyzed by
journalists and scholars from around the world.
Limitations of the Internet

The Internet, as a decentralized, dispersed and easily accessible fonediaf
technology, has empowered the people and society to challenge the statpusidfty
change of the current state-society relationship. But it would be misleadialik about
Chinese Internet as OunofficialO or to consider the proliferation of the liieBhéta as
to the detriment of the government. As we mentioned before that the Chinesengavie
has been a key player in constructing and consolidating a state-of-the-art
telecommunication system from the very beginning and thus, has been active and
effective in reducing the potential risks that the new technology poske tedime or
even succeeds in riding the wave of online discussion. At the samebieeyse of
ChinaOs huge population and uneven distribution of wealth amid the coexistence of
industrialized, industrializing or even agricultural societies, digital dikee excluded a
large portion of the society from the ongoing OrevolutionO. Therefore, severtiblisiita
of Internet public sphere must be noted.

First, Chinese governmentOs censorship of the Internet, regarded as Othe most
sophisticated Internet control systems in the worldO, has summoned allepossiblres

to Otame the beast of democratizationO (Zeller, 2006). Several methodsedave
L L

" 1Al Jazeera Englisin their special report on Chinese Internet, interviewedctimist blogger OTiger
Temple® a middleaged former advertising firm manager, who dismidsedonpany to commit to
reporting on issues of social injustice in his popblag. He spends most of his time traveling on gdle

to interview marginalized individuals and groups across&Hhn a latest series of blog posts, OTiger
TempleO has been rungireports on beggars in Beijing and calling for more followers of migeign to
help homeless people on the streets of thel city.

" Ivang (2006) documented an environmental campaigaésk by Chinese NGO to stop the construction
of dams in ChinaOs Nu Riukat threatens local residents and ecosystem. His researziad four types
of politics, namely information, accountability, symbolic and leveragitiggemerged in the online
activism analyzed.



identified as employed by the government in Internet censorship. Filtering and Blocking
are two of the most visible and widely used. According to a report by Amnesty
International, China has established an advanced filtering system with tegibsol
provided by international corporations like Cisco and Sun Microsystems. Keywords like
ODemocracyO, OHuman RightsO, ODalai LamaO and OFalun GongO ariétesgpikoly f
that netizens will not be able to access information undesired by the geverfikamer,
2006). A study by Harvard Law School found that more than 50,000 of the 204.000
Website tested were inaccessible from at least one locationna (Zittrain & Edelman,
2002).

The government also routinely blocks foreign-based political sensitive egebsid
shuts down domestic sites, web pages or even individual blogs deemed OhamthfulO
politically incorrect. For instance, Youtube and Google News were blocked in the
summer of 2008 after the Tibetan Riot and the ensued western Tibet freadgraign
to prevent the free-flowing information from getting out of control (Nystedt, 2008).
Numerous domestic sites like OField of IdeasO and ONew Culture Fovent@ema
closed during politically sensitive periods (Zheng, 2008).

Many rules, laws and regulations are issued to target both Internet usersvered se
providers. Even foreign companies like Google, Yahoo! and Microsoft have no choice
but to comply with the governmentOs mandates if they donOt want to loseathe luc
market with the worldOs largest online population (Thompson, Z004nything, of the
62 Internet arrests recorded by International Amnesty, 54 are from Mainland China

(Kumer, 2006). Some are accused of Osigning an online petition asking for the otleas
L L

"Qlin 2004, Yahoo! was sued by the World Organization fomdn Rights for their cooperatjon with the
Chinese government in tracking down an Internetidizsg who was sentenced to 10 yearsO imprisonment
( Leyden, 2005}.



dissidentsO, others are convicted under dubious accusations like Oleakingcstite

Oposting essays that criticize the governmentO (Zheng, 2008).

Table 2 Chinese Netizen Identity Table 3 Chinese Netizen Age
fosert other
unemp :)ye 80% ___ more than
s20% 41-50: 7.80% — 50:3.90%

36-40: 8.70%

freelance
19.70%

company
workers 25.50%

government
officials 2.00%

. \.government

25-30: 18.70%
workers 4.10%

company
managers
8.70%

Source CINIC (China Internet Network Information Centre, 2008, Januatgjistic
survey report of the internet development in Clineessed at
http://www.cnnic.cn/en/index/

Second, in spite of its large online population, ChinaOs Internet development and
adoption are quite uneven. According to the latest report by CINNIC (China Internet
Network Information Centre), the countryOs Internet penetration rate is 19.1%, lower than
the worldOs average of 21.1%. The age of Internet users is strikingly young, 50% are
under 24 yearsO old, 80% are under 35 (table 2). 30% of the online population is students
whereas only about 1.2% of Internet users are peasants and farmers, who made up more
than 50% of ChinaOs population (table 3). The marked digital divide is echoed by Tai
(2006), who argued that the rural-urban digital divide and the gap between economically
developed and underdeveloped regions are a Obig hindrance to the development of the
Internet in ChinaO (p. 291). ZhaoOs (2008) case studies of cyber advocacy in China
testified to the social effects of disproportional distribution of netiz&he voices of

peasants, rural migrant labors and laid-off workers, who represent citizetgaditsayed



by the party-stateOs neoliberal economic policies, were absent or magjimatinline
debate. However, she also noted that the complicity of those who beneditedhie
reform, namely the urban middle class, young students, intellectuals and even
government officials are not guaranteed. The flow of online public opiniomiggent
and constantly in a flux, as interests of different parties are catigste transitional
society.
The Missing Piece of the Puzzle

As we have already seen that most of the studies of the Internet inh@hentocused
on its implications for democratization, specifically how the decemt@lnature of the
technology has been redistributing political power by rechanneling the flow of
information and communication. However, as we have demonstrated that pasteasial
as much a political status-quo as a cultural reality of contemporary Chsonesaty,
therefore, to understand the subtle changes brought by the new technology to the
postsocialist state-society relationship, we have to comprehend not omiglitieal but
also the sociocultural significance of the Internet for China. Neverthelessfew, if
any studies have explored the cultural dimensions of Chinese cybersphere (Tsui, 2005),
despite the fact that OEntertainmentO, especially Oonline musstiht ©hattingO,
Oonline videosO and Ocomputer gamingO have become some of the most popur functi
of Chinese Internet, ranking first, third, fourth and seventh respectively in tls¢ late
CINNIC survey (CINNIC, 2008).

The cultural implications of the Internet and other new media and comnmmicat
technologies, compared to their political and social influences, are somander-

conceptualized even in western academia. As we all know that c@ltarkeays political



and cultural changes can foresee and precipitate transformations at more pl@ieund

In a piece on new media and democracy coauthoredidoyy Jenkins and David
Thorburn, they shrewdly observed that Othe effects some have ascribed to networked
computing®s democratic impulses are likely to appear first not in elgaiitias, but in
cultural forms: in a changed sense of community, for example, or in ancjtikess
dependent on official voices of expertise and autho(jiy@). This cultural factor is even
more highlighted by Manuel Castells (1997) who, in his seminal work on the Network
Society, rightly concluded that Othe new power (in a network society) Ites dodes of
information and in the images of representation around which societies or¢fagiize
institutions, and people build their lives, and decided their behaviorO (p. RR60).
Castells, the Oembryos of a new societyO is sensed through the changingaodésya
altering identities and emerging symbolic representations in the QbagtlgpeopleOs
mindO.

Aram Sinnreich (2007) came up with the term Oconfigurable cultureO to déseribe t
emerging new culture practices made possible by new media and communication
technologies. The unique attributes of the new technologies, namely instarstagiebal,
multi-sensory, archival, transmissible, permutable, editable, networked, interoperable
customizable and hackable, have enabled unprecedented configurability in culture,
breaking down the dichotomy of cultural consumption and production and challenging
the modern ontological framework. The fact that the Internet, along with othenedia
and communication technologies, has empowered ordinary people to produce and
distribute their own cultural products, rather than being passive cultural consuasers

profound implications for the changing state-society relationship in postso€iaiisa.



Not only will it rock the already precarious foundations of cultural authority pthye

an enlarging ideological gap, it will also constitute an important and numessible

weapon in peopleOs fight for social change and demand for a more democratic society.
Obviously, the missing piece of the puzzle of Chinese Internet is tluieatuthpact

and egao has provided us a perfect case to understand Chinese cyber cultugd. &ituat

the intersection of culture consumption and production, politics and everyday life, ega

allows us to gauge the changes occurred since the dawning of the Internetoggchnol

through a cultural lens and to witness the negotiations between the old acdlneal

forces in postsocialist China.
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Chapter 3: From Grass Roots Resistance to OCommercial RecuperationO: Three
Egao Cases
Hu Ge, the Trailblazer of Chinese Egao

A Murder Case Started With a Steamed Bun

Ask a Chinese netizen Owho is the most popular public figure on the Internet in
2006?20 and many would tell you Hu Ge. A former radio show host and an obscure 31-
year-old freelance sound engineer in Shanghai, Hu shot to fame in 2006 with- his 20
minute Egao vide@& Murder Case Started With a Steamed .BLime video is a mash-up
of the movieThe Promisga 40 million dollar extravaganza advertised as a Omythical
epicO. Directed by Chan Kaige, who was known to the western audience fotdea G
Palm Award winneFarewell, my concubinélhe Promisavas the most expected movie

of the year until its releaseNit turned out to be a huge disappointment!

Hu Ge in His Studio




After watching theThe PromiseHu Ge, a movie-lover, feeling disenchanted and
cheated of his 10-dollar ticket, vented off his frustration by writing up a lovigwe
criticizing the movie in his personal BBS. Still not quite satisfieddéeided to Otell a
different story, a funny storyO. So he bought a one-dollar pirated DVD from & éaieal
near his rented apartment in Suburban Shanghai, and went to work on his computer. Five
days have passed and the Osteamed bunO is ready to be served! Hu has sitigle-hande
transformed the epic into a mock legal-investigative TV show. He didbyhimsashing up
selected clips from the original movie with a CCTV prime-time lebaixs photoshoped
pictures, and redubbed the lines and added background music to fit into his own

nonsensical plotline (Zhang & Wang, 2006).

Picture From the VideoNThe Steamed Bun

The video opens with a short clip cut from the prime-time sbbina Legal Report
which usually reports on crime cases recently solved by the PeopleOsAPdéedpan

host is presenting Oa mysterious murder caseON manager Mr. Wang was kitteaii
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daylight in his ORing Circled by RingO Recreational Centre by a veiled knight dnessed
black. Then the scene shifted to Othe murder siteO where the concubirrer@ingc
(Manager WangOs wife) and the emperor (Manager Wang) were fighting on the rooftop
of a royal palace (Recreational Centre). The host went on: OThis isrd@iomal centre
where the murder took place. The centre was on the verge of bankruptcy due to its
unfavorable location. Employees had not been paid for months. Now what you see on the
screen is Zhang Qingcheng, manager WangOs wife, a model working for the centre,
whose routine job is to take on and off her clothes in public.O (Zhang was shown t
on and off her silk dress by a computer-made special effect with the ssmkndlaying
an old-fashioned Chinese love song). Then the host continued: OAccording to the insider
of the case, the two of them had not been paid for two months and werertimgab
commit suicide if not given their wages.O A clip of the emperor monolegtrea sword
in hand was thrown in with HuOs affected hoarse voice re-dubbing OThe central
government has reiterated not to delay or owe rural migrant workers their wagésybut
havenOt | got my share!O What followed was a martial art showcasddromginal
movie between the emperor and his concubine, only this time the medievabemag
shouting out online chatting argot: OGive me all the access codes for yilir dPJQ
card or IOl kill you!O
Now that you have a sense of egao, the rest of the 20-munite video is res® ar

hilarious spoof like this. To highlight some funny scenes:

The surveillance camera in the Orecreational centreO recorded an irpemeant
evidence: An armored general (a Japanese-turned city clerk who came tooQBight

the wrongs Japan done to China during the World War) shouted to his slaves: @Listen!



is forbidden to do business here on the street without License. DonOstst yoi here
again!O The scene was followed by the show host complimenting theleckyby
quoting Mao Zedong, in the clichZ way common in party propaganda, OA foreigner,
without any selfish motive, contributes to ChinaOs modernization enterprisall viith

heart. How great this internationalist spirit is!O

During the final trial in court, debate between the plaintiff and thendefg was
remixed into rap music with MC Hammer humming in the background OU canOt touch
thisO.

Albert Einstein appeared in one scene to explain why the defendant was #iple
when he ran at the speed of light. A picture of him writing the famousufar®E=nTc

on the blackboard was photoshoped into him showing OThe Promise= Bidedom

Two TV commercials were shown during the Ocommercial breakONone for a hair
gel brand OGoddess ManO: the goddess OManO of the original movie whose hair wa
made to stand up to convey a sense of magic said with a smile orédieDTehe gel that
cannot make your hair stand up is counterfeit. Please check the brand OGau@ss M
carefully when you purchase itO. Another one for OEscape for lifeO trainaw ahoe
worn by the slave in the original movie who seemed to be running at the spiedd aif
the time.

Picture From the VideoNThe Legal Show Host
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Before we move on to introduce the battle the Osteamed bunO triggered between
cultural elite and grassroots, letOs first dig into the case further toeeitplsignificance
beyond laughter. Following the Saussurean tradition, Dick Hebdige noted the ideological
function of signification:

OAIl aspects ofutture possess a semiotic value, and the most tikegranted phenomena
can function as signs: as elements in communicai@tiems governed by semantic rules and
codes which are not themselves directly appreheinlezkperience. These signs are, then, a
opaque as the social relations which produce them and which tiprgsent. In other words,
there is an ideological dimension to every significationO.

Hall et al. (1976) also explained how hegemony works by framing all competing
definitions within their range and to make relationships of domination and sulimndina
appear natural and transparent by controlling the means of cultural production and
reproduction. Their analysis of British working class subculture is worth extensive

quoting:

OCommodies are, also, cultural signs. They have already lmessted, by the dominant
culture, with meanings, associations, social coatmts. Many of these meanings seem fixed and
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natural. But this is only because the dominant culture has so full atedghem to its use, that
the meanings which it attributes to the commoditiase come to appear as the only meaning
which they can express. In fact, in cultural systethere is no natural meaning as suchEThis
trivial example shows that it is possible ¢éapropriate, as well as to appropriate, the social
meanings which they seem naturally to have: orctmbining them with something else, to
change or inflect their meaning. Because the meanivhich commodities express are socially
giverN Marx called comrodities Osocial hieroglyphd@heir meaning can also be socially
altered or reconstructed.O

Under this light, if we considelThe Promiseand China Legal Reportculture
commodities that circulate dominant cultural signs, Hu Ge, through his owrradabe
encodingO (to borrow a term from Umberto Eco) of the cultural texts, refuseditelyas
accept their OauthorizedO connotations. By appropriating the dominant culturad signs t
accommodate alternative interpretations, he has inflected the cultehings or
ideologies embedded in those signs. If the words and tone of the legal shdvotmost
CCTV signify authority and absolute truth, by hijacking his words and adopting his tone
to tell something that is completely out of context, Hu has ridded hirisfuthority
and has rendered his words meaningless or even hilarious.

If The Promisdried to engage viewers fully emotionally to weem laugh with its
characters by following the OcorrectO cultural codes, HuOs Osteamed esiaGant/ivf
critical reading and encourages skepticism and questions. This is achiegadh
replacing the old OanchorageO between images and texts in the original andvies
disrupting the smooth OrelayO of dialogues/music and scenes/images (BartheéBhd 977).
picture below captured from the original video is a perfect example ofQhgs
anchorageO. The video clip of the medieval mythic goddess was mashedaipiutitie
of hair gel typically in advertisements with subtitles running: OThehgetannot make

your hair stand up is counterfeit. Please check the brand OGoddess Mari§) whaesf

you purchase it.O



Picture From the VideoNGoddess Man Hair Gel
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By re-anchoring the medieval goddess with contemporary everyday commodity

and advertising language, Hu has Ode-contextualizedO both the original movie and the
advertisement to direct audience attention to the real life ident®Gafddess ManO as a
famous Chinese actress (also the wife of director Chen). In doing so, Hu éiatsaéigs
demystified the phony tricks often employed by advertisers to sell their proojcts
selling cultural codes carried by the brand. On a syntagmatic level, by disrtiing
OrelayO of messages, or in other words, through the intertextual reconfiguratagesf im

and texts, he has disrupted the smooth transmission of a series of domiitnazat codes

so as to destroy the official or authoritative aura around the original téyds.isSTwhy
towards the end of the Olegal showO when the host preached about the |@dessdns

from the murder caseO, the audience laughed at the hypocrisy of officialegodini a

word, the Osteamed bunO is politically subversive because it represesisotgfas



resistance and challenge of dominant ideology through resignification of maimstrea
cultural signs.

OBig DirectorO Vs. The People

The video became an instant hit on the Intetd@hgfang Weekendne of ChinaOs
most popular commercial media, recorded Hu GeOs experience:

O | made the video on December 31, 2005 and senaitouple of my best friends as New Year
gift on the morning of January 1st. | also posted it on my personal BBSnWwoke up next
afternoon (I am night owl), there were already mitign 20 responses to my videos on the BBS.
A few daysO later, | found my videonany different websites and strangers are talkbaiamy
video and I. Not long after, it was everywhere on the Internet and msom BBS was
transformed into the base of Osteamed bunO fans.O (Zhang &2008)

However, this is only the beginning of the story. The piece of lampoon that has
cracked the nation up turned out to be a Oterrific affrontO to Chen, the dirékiter of
Promise(Marquand, 2006). While still in Berlin for the film festival, he accusedoHu
Obeing shamelessO and threatened to sue him for copyright infringement and persona
defamation (Coonan, 2006). The response of the director has triggered a nation-wide
uproar on the Internet and the OSteamed Bun CaseO was quickly transformed into a
grassrootsO battle against the elite. A news commentary from the progsesshern
Metropolis Daily said: OBrother, you hang in there and go all the way with the
comedy. If you lose, we will raise money for you! We will donate money fdahatthe
people like!O(Qiao, 2006). According to an online survey conducted by Chinese portal
website Netease, 85% (14,760) of the netizens responded supported Hu while only 5%
(843) voted for Chen (Qiao, 2006). Some of the responses posted by OSteamed Bun fansO
on www.1lmantou.com, (a website for egao movie, now closed due to censorship), give us

a glimpse of the enormous support Hu won from Chinese netizens.



OBrother HuOs frequent exposure by media duriniqwiseit will surely attract a lot of
advertisers. He might be invited to make commesciBhenif he lost the lawsuit, we netiznes
would still stand by him. We would organize donaticand help him pull through this with our
saliva (meaning verbal support) and money!O

(From OSalty Vegetable BunO from OOn the benefits forrBiatifecChen fles an lawsuitO)

OWe have to win this case, not just for Hu Ge,altsd for us netizens and movie fans.
This winter, Hu Ge has brought us real fun and desams. Friends on this website who study
law, please use your professional weapons to fight toG!O
(From OLittle Steamed BunO from OWe Have to Win the Case!O)

Chen Kaige Vs. Hu

Many mainstream media, including two prime-time programs on CCTV, have
picked up the news as Oa new Internet phenomenonO. According to Hu GeOs own account
in his blog, so many media want to interview him right after the relefatbe video that
he had to quit his job (freelance sound engineer) and talk to journalists ak\day.
when he turned off his cell phone and stopped answering emails, some joucaatists
to his apartment directly without appointment. Under immense public pressuaebamd
chance of losing the case under current Chinese copyright law, Chen decided to drop the
lawsuit on the condition that Hu apologizes to him publicly.

Turning Egao into a Career
Hu willingly accepted the offer but continued to make egao videos with a

vengeance. Immediately after he settled the case with Chen, he roageraand more



complex video titled OEmpire of Spring Festival TransportationO to lamptessoveted
transportation companies and the black market which sell tickets at hegls.g@inly this
time the target for mashing up is a foreign movigfé Man in BlackIn the following
year, Hu Ge made two commercials in the form of egao video to cash is tanteN
one for a Beijing-based real estate company and another for a comedy mothe. At
same time, with enough money in his pocket and financial back-up of advertisers

started to shoot his own short Internet movies in the style of egao.

Hu Ge Interview by Media

As more and more people start to watch his movies, Hu grows bolder in expressing
his political view. By the time | interviewed him through email in théoDer of 2008, he
has already produced three online movies running from 30 to 47 minutes. Firstdrelease
on a Chinese video sharing website OSix RoomsO and available to aik rfetizeof
charge, all three movies make international politics (Iraq War, North Koreareaqbns

of mass destruction) the target of parody but very frequently allude to Chinesstidome
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politics. For instance, HuOs latest m®a& Vs. The Pork Princappears to be a spoof of
authoritarianism in North Korea. On a closer look, it touches upon many domestic
sociopolitical issues. For instance, Opork princeO got his nickname friny steary

piece of pork he can lay his hands on, which makes pork a rare commodity, hittieag at
food price inflation caused by an overheated domestic economy. In a quite controversia
scene, the King, whose look and dress resembles North Korean leader Kim, Jong-il
received his ministers in the royal court:

Minister A: To celebrate our KingOs 40 Birthday, $hate treasury is going to disburse a million
Yuan to throw a party in ORoyal Court HotelO.

(The King raised one figure)

KingOs Eunuch: One million? Make it ten million!

Minister B: Dear King, according to CNN, George Bush called you a dictator. | felt very
angry!

(The King raised two figures)

KingOs Eunuch: Take him down, Shuang Qliterally means Odouble designationsO. A
communist terminology referring to Qintense questpof corrupt officials in a designated place
at a designated time)

Minister C: Two BBS Tianya and Kaidi (two politicafogressive BBS in China) were occupied
by elites (right wing advocates of liberalism). The situation iy @angerous!

(The King raised five figure8) a mockery of Governmemmployed Internet censors who are
paid 50 cents for every post they write on major BBS to channel theoflpwblic opinons.

Just like the Osteamed bunO and most of the videos made by Hu @ertthipss
highly intertextual, referencing texts from diverse contexts and sources (impleira,
North Korea, Postsocialist China, cyberspace, United States etc.) eveaehsatirical
and humorous effect. But under the surface of seemingly effortless humorngs biti
criticism and witty subversion. For example, OShuang GuiO, a politicahdiemyi
unique to postsocialist Chinese society is juxtaposed with feudalistid ooyat,
totalitarian leaders, and Internet chatting argots to deride the corrupt and ac#orit

government and how ridiculous it looks in a globalized and networked world.



What is more significant is the flow of discussions Hu GeOs videogérmted and
the popular trend of egao he kicked off in cyberspace. From video sharing site, BBS,
personal blog to portal website and even mainstream media, people seeno ngoer
tired of chewing over his videos. Discussions not only revolve around the ingenious jokes
but also cover more profound topics like whether his videos are vulgar culture or
politically significant art? Or what does Hu Ge mean to China and edest Hu GeOs
popularity speak of Chinese society. Some comments posted on OBaidu PaatelBarO
OHu Ge Video WorkshopO may give you a taste of the discussion:

Before China establishes a fbllown supervisory system, we will need people like Huge. Even
emperors in ancient China would listen to dissiderty canOt the party tadée Hu Ge? (From
125.92.34.%)

What our society lacks now are people who darekspeigh to power! We want justice not lies!
(From 123.159.0.%) ) )

Hu Ge didnOt commit any crime unless you think @ratotingO terminologies used to brainwash
us everyday is cme. (From 60.20.207.*%)

Support Hu Ge! His work serves as an emotionaleddidr people in a society that they are able
to change. My only hope is that make your criticisabtler otherwise you may provoke the
authority. (FronKZCXJ)

Just like Wang Shuo who created a signature style that turned him intoral cul
icon two decades ago, for some, especially young people, Hu has become theo$ymbol
cultural rebellion and grassroots hero in the age of the Internet, a point Wwestiral
Only this time, new technologies and the Internet have greatly loweredréstiald of
participation to see the year 2006 as OAll-out Egao YearO (Huang, 2006). Olwikarte
a steamed bun. Now it's a whole new genre, expanding into a popular online@&ontest
commented a China Daily news article titled ORebel with a Mouse@& (Wen, 2006).
Three years have passed since Chinese netizens first discoveredatme®btenO. Now

egao has overwhelmed the virtual space and has even migrated to thevofflide

Movies and TV series made in the style of egao likeGhezy Stonga small-budget



movie directed by a 29-year-old Chinese director defeated domestic and imported
extravaganzas likéission Impossibldil and Superman Returnto claim box office
champion of 2006 (Sina.com, 2006). A local restaurant in Chang Sha, the hometown of
Mao Zedong, even put up a photoshoped picture of the famous oil painting Othe grand
ceremony of the founding of the PRCO to announce Othe debut of the Obig potO of
communal livingO in mockery of the communist equalitarian ideology (Ma, 2006).
Political Incorporation, Chinese Style

However, like most subcultures with unique styles, egao has been facing
incorporations by the mainstream culture from its birthSulbculture: Meaning of Style
Hebdige (1979) discussed two forms of incorporation: Othe conversion of subcultural sign
(dress, music etc.) into mass-produced objects (i.e. the commodity form) or by Othe
labeling and re-definition of deviant behavior by dominant groupsNthe police, the
media, the judiciaryO (i.e. the ideological form).

The official Oegao-bashing campaignO did not start until a netized &&neDao
GeO (obviously attempted to ride the wave of Hu GeOs popularity) sent shivetsedow
spines of the authority by turning a Ored cannon(rfierSparking Red Starto a spoof
video of CCTVOs singing talent competition. By re-editing and re-dubbing selected
scenes from the original film, OHu Dao GeO has reduced the teenag@énavglbero
Pan into an aspiring young singer who worshipped fame and money, made the
reactionary enemies corrupt judges and show producers, and transformed the Communist
revolution into something like aAmerican Idolcampaign. In response to the Oovert act
of profanityONsubversion of revolutionary messages and official cultural cgmphie

party authority has taken a series of measures--organizing nation-wide Oenjrentss2



to Odiscuss strategies to stamp out egaoQ; publishing editorials acdmavesitaries in
state-owned media and journals that condemn the malicious effeam{@ai, 2006);
putting forward new internet regulations to get tough on Oonline spoofs of films,
celebrities and Communist Party iconsO (Macartney, 2006) etc.

In an attempt to establish an effective monitoring system of online-gaid@io
production, the State Administration for Radio, Film and Television (SARFT) land t
Ministry of Information Industry have issudtegulations on Administration of Internet-
based Audio-Video Program Servides2008, which only allows state-owned or state-
controlled companies to operate audio-video website and requires all existiogvaeo
websites to obtain a renewable license (SARFT, 2007). In our interview, | asked H
about the impact of new regulations on egao videos. His responded:

ONo direct impact is felt so far. But indirect irpa big. Specifically, many smaller video
sharing sites or those that disqualify the requeeta have been shut down. As a result, there are
fewer platforms to disseminate egddeos, which makes it easier for the governmentterfere
with video production and distribution through réging the website. But it doesnOt really matter
whether those regulations exist or not since thétigal system of China dictates that any
government branch can interfere with cultural and artistic produciorthe real issue here is the
our unique political system.O
Highly aware of the risk associated with egao in a Ounique polititalg9s Hu always
avoids rattling authorityOs nerve. In an interview Wiéimg Fang Peoplehe tried very
hard to stay away from political incorrect answer:
Journalist: Some people call you Ohero of the grasO or Qinternet heroO. They endow
you with a lot of significant meanings. How do you look at this? N
Hu: Ah? Meanings? | donOt see any meaning. | donOt want to get involveereigim. 1tOs
too heavy a word for me.
J. | see your second woBEkmpire of Spring Transportatiotouches upon the social concerns
of contemporary China. Do you pay much attentmpolitics?
Hu: Yes. B
J: But you donOt look like somebody who would ld@past with current affairs?
Hu: | do care about politics, but secretively.

J: Why secretively?
Hu: 1tOs not necessary to let people know.
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J: Your third workThe Legend of Suppresgi Mt. Birdcage Banditis a parody on George
W. Bush and Saddam Hussain, so you always con@annvwyork with foreign politics?
Hu: Yes.
J. Ever thought about Chinese politics?
Hu: Chinese politics concerns too many interestigso It is too difficult todeal with.
As we can see that while Hu is eager to express his politicabogim egao work, he is
very reluctant to admit so in public. In my email exchanges with him, he als

demonstrated similar ambiguities in his response:

Ol canOt announce irbliei that | am interested ipolitics because the government will become
alertedto me. If that happens, | would be even more restrained in mi. Wery different from
western society, nobody in Chinese entertainmentistng dare say or do anything thide

official might deem politically inappropriate. So | make videos fam.fIf you see anything
political in them, it is because | pay attention to politics ifydé#eEyou know, government has

many means to publish famous people like meEO

For Hu Ge and other media and cultural producers in China, be it grassroots or
mainstream, it will be very risky to express political heresy in their wevien on the
Internet, as weOve reviewed in the first chapter, political activastsfaxe srious
consequences if identified. However, relying on satire and humor, egao attempts
Ospeak truth to powerO by exposing the lies and contradictions in official aadibmi
cultural discourse for the sake of the public. In their analysighd Daily Show
phenomenon, Boler and Turpin identified the functionTole Daily Showwith Jon
Stewart as representing the Oaverage citizen and broadcasting theiirviews®@ when

there is a Owidely-shared frustration and perception that the news mdditing
democracyO (p. 388). They compared Jon Stewart to the Shakespearian Ocourt jesterO
who is able to speak truth to power because he is not supposed to be takeshysand

concluded thafThe Daily Showis Osaying the unsaid, and saying it for the unheard

populaceO (p.393). In the similar vein, in a country where truth is often suppressed or



bent to serve the absolute power, by way of playing the Ocourt jesterO, egampract

have circumvented official censorship to speak out truth disguised in the form of parody.

You Say OUser-GeneratedO, | Say OProfessional-EngineeredO
--Jiao Yang and Commercial Egao

If the September 197Cosmopolitanthat featured punk-themed fashion and the
famous aphorism OTo shock is chicO announced the demise of punk culture (Hebdige,
1979), the commercial incorporation of egao culture in postsocialist China is both
constraining and liberating. Commercial mass cloning of egao and sponsoring of
grassroots practitioners have made political/ideological control hard to coredtce
enforce, which contributed to the proliferation of egao work. Nevertheless, soate m
media and Internet companies are living at the mercy of government censorshyp, ma
commercial egao works have been ridded off its resistant message aretlreduwhat
Jameson (1991) bemoaned as postmodern OpasticheO rather than OparodyO. However, just
like the official control and censorship that are quite whimsy and uncediatied by
grey areas and unenforceable rules, commercial egao videos are also rutligniites

and contradictions.

S Ay l_.l‘,
A )io0 Yang In Front of His Computer
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28-year-old Jiao Yang is one of the OprofessionalO egao practitioners. Thercomput
engineer-turned video director works for an online video company based in Beijing.
Unlike Hu Ge who makes video mainly for fun or personal expression, Jiao embark on
egao to earn a living. By the time | interviewed Jiao by phone, | have alreadsexesadl
newspaper articles about him. Interestingly, | found many gaps and inconsisiancies
mediaOs representation of him. For instance, some depicted him as agatevideo
makers like average Youtube uploaders while others called him professiorsdubned
from bringing up the brands heOs been advertising, though they are highly recognizable
even to easy viewers. One possible explanation would be that those adydikes&eny
and its PSP blog, wants to fake viral Ouser-generated contentO (Weaver, 2006). But
Chinese consumers donOt seem to be bothered by the authenticity and sinberip-of t
called Ograssroots videoO, as almost all videos made by Jiao Yangeajoglg high
click-through rate and most of them receive favorable responses from viewers.

Jiao Yang disclosed to me that three essential Ocommerciad@etiade his videos
successful, namely targeting latest box office hits as mateoalhdsh-up, addressing
social concerns of the public and redubbing video dialogues in different dieddots
than mandarin Chinese. For average Chinese netizens who prefer to download pirated
movies on the Internet rather than to go to the theatres, mash-up of hit ceviasract
a lot of traffic from viewers who are searching for downloads. As thereeayefew
other means for people to express their social concerns, all kinds of usetaegksees
online have been filled with groundswell of discussions, complaints or debates

concrete social issues. Therefore, videos that sympathetic to such hstampgure to



strike a chord with average netizens. For instance, drawing from his own experseac
white collar worker in Beijing fresh out of school, Jiao incorporated plots tikeks
market loss and soaring housing prices into his work, which echoed the concerns of the
majority of Chinese netizens who are young to middle aged urban office employees.
Finally, the transformation of unified mandarin discourses that dominate taltios
movies and advertisements into at least five major Chinese didlastsadded a
humorous and liberating touch to the videos.

If anything, the well-deliberated Ocommercial secretsO remind us of BakbtielOs
and carnival. If the maze of experience communicated through diverse discautses i
videos resembles the OheteroglossiaO and OdialogismO in DostoevskyOs novelNthe
polyphonic voices of the OhighO and the OlowO that reflect the heterogemnsgust soc
large, than an online community indulged in viewing, discussing and laughter puts us in
thought of the medieval carnival envisioned to empower and liberate the loatarof
the society. Looking through this lens, like Hu Ge, Jiao YangOs egao videos not only
constitute a part of the alternative voices uttered by a long-suppressedgrappieered
by new communication technologies, they also accelerate the free floveitigssions
around issues, concerns or simply emotions which would have been omitted or rhuffled
not for the Internet.

However, unlike Hu Ge, for whom Ocommercial incorporation® mainly comes in the
form of patronage and sponsorship, Jiao Yang and his works are part of the incorporation
campaign to neutralize the subcultural resistance of egao to the axsteihig acceptable
to the mainstream and suitable for economic exploitation. To say thysnie means to

pull all the progressive teeth out from egao as a parody genre, rather is toytdims



ambiguities of the grassroots culture along the ambivalent state-societyg e
postsocialist China. Just like the deepening commercialization ofahmstieam Chinese
media, marketization of egao culture has brought practitioners both liberation and
vulnerability, only this time the Internet has tipped the scales towardsutheally
powerless, but only to a limited degree. In this context, we will bebeettar position to
understand the ambiguities and contradictions in Jiao YangOs videos asoh pesdtps
unconscious negotiations between expressive impulse and commercial intant in
censored cultural environment.
Mashing upLust, Caution

One of Jiao YangOs most publicized video is a-oyash the movid_ust, Cautionby
Academy Award-winning director Ang Lee. Set in Japanese-occupied China during the
World War I, the original movie tells the story of a group of nationalist Chisasdents
who tried but failed to kill a high-ranking official of the puppet government. dn($
version, the grand killing scheme was transformed into a plan of collaboratgiargm
hatched by students to pass the Chinese College English TestNLevel 4 (CET 43yBy w
of background information, CET 4 is a mandatory English exam for Chinese college
students to receive college degree. Since for many Chinese college shrdgists is not
a necessary skill, the exam is notorious for giving rise to a wide speofrbosiness
ranging from exam preparation kit to weekend lectures and ghostwriters.

Students Plotting Plagiarism In the Video



The short video of three and a half minutes opened with a conversation bestaén
officer and the official (School Principal) who were discussing measoirgst tough on
rising plagiarism in CET 4. Then it shifted to a scene where studentsnsgidfexent
dialects were talking over plans of plagiarism in patriotic fervor and agreesg:nding
one girl to cram for the test under the instruction of the Obest CETchtteéa the
countryO. Everything went as planned until the plagiarizers were taken down by police
officers (school staff) armed with 0156 sim cardO, a new product of ChécarfieBy
now, the true intention of the video as an advertisement for China Teleconewvealed.
In the Omobilization meetingO, the lead staff announced:

OPrincipal Yang has ordered us to get tough onapisig. So we decided to use wireless remote
surveillance During the exam, we will monitor the students by telescapenfa distance. Once
we spot the plagiarizer, we will contact each othgrcell phone. Then we will catch and Kill
them all! The school will equip us with 0156 simd€a (In the tone of advertising) Ceation
through 01560 is strong and excellent! Unless you use itoyddt wnow how convenient it is!O
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In the last scene, the plagiarizers were arrested and convicted migQéabbserve the
school discipline Oday day study, good good upO (a mash-up of Chairman MaoOs
quotation Ogood good study, day day upO).

Implanted Ads for China Unicom in Jiao YangQOs Video

OO0
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In our interview, Jiao told me that back in college, many of his friends whe we
talented and well-trained in their professions, had a hard time passing @itlTsome of
them had to graduate without a college degree, which became a big disadanbage
hunting. This inspired him to tell a story of CET 4. As we read further intsttrg, if
the studentsO collaborative plagiarism can be seen as a kind of grassistas€erand
rebellion against higher education institution and its evaluation system, i@&&rgO,
the product advertised in the video, has played a Onot-so-coolO role in suppressing and
co-opting forces of anti-authority. When | asked Jiao why not make a Ohappied) endi
he responded:

OMy video would be a total failure if it is takemwh since commercial interests are involved. So
| have to make it OmainstreamO in the end otherwisght get OharmonizedO (a euphenicr
censorship referencing the partyOs policy of Qootisty a harmonious societyO) by any video
sharing site. If | let those students succeedyitieo would probably have been taken down long
agoO



Designed for advertising and entertainment, the video does not lend itdletb vaay
serious interpretation. However, its ambiguous plot and symbolic meaning betrag-the
of-war of artist expression, commercial interest and mainstream cwhaluas inside its
creator, which reflects the constant negotiations among the people, thd aratkibe
party-state on a broad level in postsocialist China.

Between the Market and the Government

Since its emergence in 2005, video sharing websites as platforms for user-
generated audio-visual content have attracted attentions of democtatistsa@nd
government regulators alike (Willmoss, 2006). The government has been especially
cautious towards those venture-backed sites, since unlike ChinaOs print andthhgadcas
media which are operated by state-owned corporations or domestic companiesif¢bose
are heavily invested by foreign firms like Sequoia Capital and DisneyamBtat
Ventures. Apart from the licensing regulations discussed before, almasteallhave
experienced temporary shut down during political sensitive period for allegéuhiCaec
problemsO (Eldon, 2008; Anderson, 2008). Surviving sites have no choice but to form a
complicated self-censorship system to avoid losing their licenses.

In an interview with Rick Martin, Gary Wang, CEO of ChinaOs most popular video
sharing site Tudou.com, talked about their three-layered censorship mechanism that
consists of mechanical censoring, editor censoring and community-based peenggensori
complaining about the enormous amount of manual labor and risks associated with
censorship. However, Wang also revealed that though overt political dissent afkos
pornography are not tolerated, for most politically sensitive videos, they justtéride

little bitO or Otemporarily take them downO (Martin, 2006). As a result, iczeaiw



between market profits and state regulations, Chinese video sharing si@éviag on

the bleeding edge of whatOs permissibleO (Eldon, 2008).

Actually, a few days after Jiao YangOs spoofusit, Cautionfirst hit the Internet, it
suddenly disappeared from all websites one day, not for communicating the OwrongO
message, but for getting involved with the OwrongO movie. The State Adtionisifa
Radio, Film and Television (SARFT) has banned the movie in the midst émimneal
Conference of the PeopleOs National Congress for its Osexual contentO ficatiOglori

of traitors and insulting to patriotO (Chu, 2008). At the height of the drama, manytinterne
discussions about the movie were deleted, let alone mash-up video. Foadgosyiral

ads business that is paid on click through rate, this meant zero returns. Etyfuhat
video was put back after the latest round of regulatory winds had shifted daay.
confessed that after this incident he has learnt to stay as farsgoasitive issues as
possible. OThough the Internet offers more freedom to people like me to tdpeirith
ideas, it is still quite limitedO, said Jiao.

When asked whether there was any contradiction between grassroots cultural
production and commercial incorporation, he said yes but was very reluctant tanyffer
example. OYou know, | think | am a professional video director who use OgrasseootsO as
platformO, said Jiao, Omany of my voice actors are professional and my arieleos
skillfully edited. | am exploring a new business model, a new way of adugrbiased
on the Internet. And so far itOs going pretty well. Egao is no longer reserved for the
grassroots.O

Alternative Media, Egao Style

--Murong Xuan and Her Team
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Her fans call her Xuan Xuan. Media brand her as the OFirst News SinG&t@tionOs
Best Female PodcasterO. Her real name is Murong Xuan, a 27-year-old bimgesevo
prominence on the Internet in 2006. Teamed up with a lyric writer, a sound engideer a
two video editors, Xuan is famous for rewriting old song lyrics to discuss cumeerd
and performing them in mash-up music videos of photoshped pictures and flash. Xuan
made her debut as an Olnternet StarO in early 2006 when she played alrakEmarO
ComicsO, a comic series made of pictures of real people. Before thpgrisimed in
pubs and occasionally company-sponsored events, living an insecure lifestylé dfpica
the so-called OBeijing DriftersONyoung migrant artists or university gradulatesome
to Beijing to seek opportunities.

Like Hu Ge and Jiao Yang, Murong XuanOs mash-up videos are satirical and popular
among netizens, making use of online discourses and relying heavily on popular culture.
Unlike them, she updates her video quite frequently (at least once a wagM)y us
focuses her video on latest news or controversial news figures, and actu@altynpen
each video. If anything, her vlogs syndicated simultaneously on at least four video
sharing sites appear to be some sort of weekly video magazine that eae rgT to
more than ten million hits in weeks. | spent several days reviewing her videaking
up on their background information before I met with her for an interview. After two
hoursO chat, | come to the conclusion that Oalternative mediaO wilhdst thescription
of what the team of five has been doing. Their online video news commsmtatienly

constitute an alternative to mainstream media in their form but also in sourcing.



Murong Xuan Sings on Stage

XuanOs video news differs from mainstream
media in the way it is presented as song
parodies. Similar to its western counterpart,
Chinese media have witnessed a trend of
tabloidization as a result of increasing commercialization. However, mefere was
serious news concerning social and political issues communicated in Bgbthearted
way, let alone delivered in familiar music tunes and everyday languageadtusding
to Xuan, is one of the reasons for their success. OPeople like our videse lkew talk
about important stuff in an entertaining way. They are simple, easy to faliwv
remember for ordinary netizensO. At the same time, the songs are usuatiygeiin
first person point of view and address the viewers on an equal footing as.fiid¢mgls
marked subjectivity challenges the assumption of objectivity in mainstreadni and
makes her news more relatable and reliable, as Matheson and Allatedam Atton,
2008) argued about blog news that Oreaders trusted the bloggers because their methods
were transparently subjectiveO (p. 223).
The videos also distinguish themselves from traditional media in terms of
perspectives and sources cited. AttonOs (2008) analysis of alternative gagdiffars
two important insights that alternative media give access to a mdeh nange of voices

and that they usually treat elite sources with suspicion. Similarly.ewhdinstream



media are heavily framed and censored by the government, XuanOs videos address the
concerns of ordinary netizens and are based on their opinions. While it cebktliable

to what extent are netizens free from the agenda set by mainstredian ane the
government, a point we will address later, studies reviewed in the Hiapter about
Chinese Internet support an emerging online public sphere. In fact, Xuan confesged to m
that their ultimate goal in making music video news is to becomen@ilt@piece of the
peopleO (in comparison to mainstream media as mouthpiece of the governmgnt). OM
lyric writer, video editors and | spend much time reading news and discussiBBSjn

portal sites, and personal blogsO, said Xuan, Oit is very much like doing audience
research. We learn about what concerns our potential viewers and their pesspeud

we go with the flow of public opinion.O

The Studio of Murong Xuan and Her Team

While achieving enormous popularity by pandering to online public opinion, Xuan

and her team have done little to challenge the rationality and legjtiofatose ideas.



Attracting eyeballs of fun-seeking netizens, many of the videos seemsjoeb&ing to
their emotions rather than minds. | believe a critical reading of two viden&t behave
like CNN and Blood-Stained GloryNA Tribute to Nail Houseill help us to better
understand their strength and limitations with regard to Chinese postsocialist society.
Blood-Stained GloryN A Tribute to Nail House

Nail house is a Chinese phrase referring to houses whose owners refuse Wwaynake
for real estate developers and are left sticking out in bulldozed constrsittidike a nail
hard to pull out. The so-called Onail house phenomenonO that reflects tisputes
developers and house owners common in many countries is especially embdértiegic
ambiguous relationships between the residents, developers and the government in the
postsocialist developing country. Lucrative real estate profits and corruption braeke
bedfellows as illegal land seizures, inadequate compensation ancenesettsubsidies
run rampant in a socialist country where lands are owned by the state. SRdal e
disputes have become a major source of unrest in China.

The music videBlood-Stained Gloril A Tribute to Nail Housevas a commentary on
Othe coolest nail house in historyO, a nail house in Chongging whose residengs had be
holding out for more than two years without water or electricity and refusedke way
for a new shopping mall. The sensational picture in which the precarious howse of
floors stood like an island in the 30ft man-made pit in downtown Chongging first came
out in a BBS in late February, 2007. This was perfect timing since the goverhatkent
just passed the landmark law of Property Rights which would come into dffect
October. The news quickly spread all over the cyberspace and even madtieeitiratid

mainstream media and had attracted media attention worldwide. Xuan aneklmer
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created the video amidst the heat of discussions on private property rightecaid s
justice triggered by the news and the new bill. The song is a rewrBéoofl Stained

Glory, an old song written in 1987 commemorating heroes died in ChinaOs war against
Vietnam. The new lyric went like this:

(Owner of the Ocoolest nail house in historyO monisigguOCorruption! Trample on my
property rights. IOve never informed of anything. 1tOs all mafia work!O

(Xuan Singing) This is my blood and sweat, my privateperty. Suddenly itOs going to be
demolished.

IOve witnessed othersO misery and now | regietdpimng silent.

YouOll never knowhoOs next.

Property Law has just passed and they dare takeonve.

Do | have a choice except for living on the street?

Once it collapses, it will never stand up. Will tedoe any hope left?

Something | can never undeasd. Why in the world can they take our land at will?

If thatOs it, do | have to grieve? The flag of the Biphas our bloodstained glory.

If thatOs it, do | have to grieve? The land of the Bapis blessed with our love.

Picture of the ONail HouseO From the Music Video

Juxtaposed with video clips of violent demolition shot by home owners, pictures of
collapsing houses, individuals who defend their houses with life and shots fethe
starred red flag, the song is subversive and bold in its criticism by resign#yseries of
floating signifiers and symbols in a new context. By way of some background
information, not only was the song used to symbolize heroism and defenseoofhati

territory, it was also appropriated by protesting students during the 1989 pro-democracy
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movement to embody the fight for democracy. This time, it is hijacked &galanote
defense of private property and citizen rights against developers and corrupisoffici
The difference here is significant and interesting. Without immediagats of foreign
invasion and devoid of any desire for political revolution, postsocialist Chirtezens
demand economic protection, citizen rights, social justice and better goveunatere
law after decades of marketization and privatization, which echoe&sddi®s
observation:

OThe pattern of local protests shows an increasinge of rightgonsciousness among protestors
and an emphasis on the implementation side of thieypprocess. Protestors ask for better and
fairer implementation of policies, rather than challenge tappety of the policy itself. This may
be strategic behavieprotestors know a direct challenge to the stateOs authority to makeigol
unacceptable and will elicit forceful suppres®loor it may signh general support for the
existing system but anger and frustration when lladficials do not properly implement and
enforce public policies. As a result, the growinzesand frequency of protestors may not be an
imminent threat to the regime, eventiey do threaten local stabilityO

Ironically, new evidence demonstrates that after the implementation l@wthealil
houses not only did not disappear but are actually on the increase (Huang, 2008; Sun,
2008). The reasons are twofold. On the one hand, new property law and incidents like
Othe coolest nail house in historyO have emboldened citizens to defdagvibkiights
and refuse to hand in land easily without proper compensation or resettlemehe On
other hand, ambiguous law terms plus lack of legal supervision and corruption in local
officials have made it hard to enforce (Wang, 2007).

The music video, though voiced opinions and discontentment of ordinary netizens, was
not able to critically reflect on the deeper causes of the problemeoted in the
postsocialist political system. Nonetheless, the emotionally appdgaiicg)and powerful

tune have reached far more viewers than a piece of news commentary. Byl tbk e

March, anger and frustration had found resonance in urban residents long dissatisfied
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with speculative developers who were reaping big profits from hiking housing price.
Public clamor for property rights and government intervention in housing market have
reached such intensity that the government felt threatened and ordered cainsiteci

to put a strain on the discussion (Mi, 2007). Many news commentaries, BBS antties
videos were deleted anBlood Stained GloryNA Tribute to Nail Houssuddenly
disappeared from all sites except foreign-based Youtube. When asked hait shesih

her video was deleted, Xuan responded

OWhat can | do? | might sound like a political idisst if | say this but nobody can totally
represent the state and there are splits even amorgitb@l leadership. Some leaders supported
media r@ort on nail house, others didnOt. ItOs hard to predict the irregétianf gholicy.
Anyway, what is democracy in China? Yes, itOs impgobut more often itOs reserved for the
high class. 1tOs hard for ordinary citizens to participate in gsolitiamnot going to talk too
muchEO

According to Xuan, video censorships are quite common:

OSometimes when | upload a video in the morniritpredn video sharing sites liked it so much
that they email me to express encouragement anmg@ppon. But in thafternoon | will receive

letters of apology saying Osomebody from abovej@f (etitors or the government) has asked
him/her to take it down because it is too sensitive.O

Xuan and her team seem to take it well as necessary costs of proddeing)in China.
In contrast to the obstacles she encountered when criticizing domestaspaltiother of
her workDonOt Behave like CN& music videanade in response to CNNOs coverage of
Lhasa riot was well received and publicized by netizens and mainstream media alike.
DonOt Behave Like CNN

ODonOt behave like CNNO a phrased originally coined by netizens to lampoon biased
report of ChinaOs domestic TV channel CCTV in ODonOt be too CCTVO, wasofhe tit
XuanOs hit viral music video. Made in Aprildf®2008 right after CNNOs Jack Cafferty

accused China of being Othe same goons and thugs theyOve been for the ladt &0dyears



fabricated video footages to distort the truth of Lhasa riot (Fowler, 2008), the hade
elicited huge support from netizens infuriated by western mediaOs coverageaaidgbhi
before the 2008 Olympics. Xuan told me:

OTalking about western media, | always thought dneyobjective and stick to the truth. So | was
really shocked and outraged when | watched CNNOs romws Bibet. | tuned off my television
and phoned my lyric writer right away. The lyricsene basically formed during our
conversatiolN it was very colloquial. | want to express my anged grotest as an ordinary
Chinese netizen. The music is from an old love dar@npsed myself years ago. The melody is
moving and beautiful which makes the new song ypemyerful but not too aggressive.O

The video opened with pictures and news texts taken from CNNOs websiterand w
circled or underlined in red ink by netizens. Xuan crooned:

That day on the Internet | suddenly saw a photo

It showed the riots taking place in Tibet

CNN's simple promise, the whole truth is inside

But | gradually discovered, it's actually deception

Pictures of burning houses, wrecked streets and stone-throwing rioters were put in
contrast with CNNOs fabricated images as she went on:

No matter how much the world changes, the bluébseames a field of mulberry trees
The fake South China tiger and this kind of ph@dlN Lhasa image], | despise them equally

Picture of Nazi propaganda mastermilndeph Goebbels was mashed up with CNN logo
to convey the message that CNNOs report on China was biased western propatganda whi
Xuan sung emphatically:

You can't turn lies into the truth by repeatingrtha thousantimes,
The dark night makes my eyes black, but | willl stile them to seek the light

How they rack their brains, to turn falsehoods itie truth, don't be too CNN
How can you possibly turn [male pop star] Jay Zhda [female pop star] Li Yuchun ?

Two StarsO picture was thrown in.

How they rack their brains, to turn falsehoods ite truth, don't ever be CNN
| preferred that you all just be very stupid and veryeae
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Photoshoped Picture From the Video

While the song was voted by netizens to be the Obest Internet song ofrtheitylead

also attracted attention of both Chinese mainstream media and westdin Whereas

the former quoted the song as evidence of netizenOs disgruntlement, thedgiteted

it as state-incited nationalism and linked it to the subsequenk atte€NNOs website
launched by Chinese hackers (Fowler, 2008). So | asked Xuan about her response to
mediaOs coverage of her song. She replied:

OMany journalists from Britain, United States amh¢d Kong have interviewleme and without
exception, they asked me whetliteis the Chinese governmewto told me to make the video.
Are they biased or just ignorant of China? They reggémated the Communist party and
underestimated Chinese netizelighe party were so opeminded we would already become a
democratic society! Why do they always find it hard to believe thahe&3ki netizens are no
longer indoctrinated and brainwashed puppets ofegowent as we were during the Cultural
Revolution? Why canOt they acknowledge @dna is getting freer and more democratic?0

XuanOs opinions can be considered to represent the nationalist views prezhémgse
cyberspace, which was developed into a full-blown war of ideas between Chewgde
and the western media in the spring of 2008. This puts our in thought of the idalologic
changes that have taken place during the two past decade, namely, how Clopkse pe

have gradually altered their perception of the western media from being Ibloeliemant
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of democracy and freedom in the 1989 Tiananmen movement to being biased and
deceitful.

If anything, Chinese observers in the academia, though looking from different stands,
have long been pushing for a reevaluation of Chinese nationalism (Shirk, 2007; Wu,
2007; Zhou, 2006; Zheng, 2009 etc.). They seem to agree to a differing extent that
different from the old ideology of nationalism framed as part of Maoism duhieg
Communist Revolution, the new paradigm of nationalism is based on more ratidnal a
de-ideologied realistic thoughts formed by informed citizens as recogniti@hiobOs
economic success in the past three decades and as responses tcaastiéesO OChina
threatO theory and OChina containmentO strategy. In particular, Zheng (1999) proposed a
OvoiceO strategy according to which, O China has voiced its complaintbeahdestt
dominated international system and has called for the establishment rewa
international order.O For him, the strategy does not mean that OChina attebexisO
the existing system.O nor does China wants to Oestablish a self-ceeteredier.O
Instead, it represents an attempt to Oreform the exiting system andeoit maore
accommodating to ChinaOs rise and its national interests.O (p. 141).

Under this light, the recent outburst of cyber nationalism can be understoaal in tw
senses. On the one hand, nationalist sentiments, as expre§muCnbehave like CNN
and other user-generated content in cyberspace, are formed voluntarily by Chinese
netizens to counter perceived western biases towards China. The ufiimadse is to
OvoiceO their discontent with western (especially American) hegemony in putsai
worldOs recognition and a fairer world order. One the other hand, sandwiched between

censorship pressure enforced by the government and commercial pressure to compete for



audiences imposed by the market, Chinese media (including commercial g)ehaite
more often than not, adopted the safest frame of nationalism that idosgedl to
domestic readers. This point was best illustrated by mainstream Gsedidferent
treatment oDonOt behave like CNiMdBloodstained Glory-A tribute to Nail House
Alternative Media 2.0

As early as in 1995, Esther Dyson foresaw a net-based economy model that would
revolutionize the way content owners and creators were compensated. Shedtedicte
Othe way to become a leading content provider may be to start by giving your content
away. This OgenerosityO is not a moral decision: itOs a business dtattdgynd able
to detect any product placement in her video, | was very curious about the caamhmerci
value of her videos. OYou cannot see doesnOt mean it doesnOt existO, watidl Xuan
wink, Ol seldom put advertisements into my video except for my own album (stere of
songs have been made into music record) cause | know some people are putisiOby a
For Xuan, maintaining a high moral ground seems to be as important as making right
business decision. OThere are so many people out there making videos on the Internet
People would stop paying attention to you if they donOt like you and attentiomhiata
itOs aboutO, said Xuan.

Later in our conversation, | learned that Xuan and her team have been capitaliz
their popularity by developing spinoffsNdoing advertisements for commercial products,
posing for photos in magazines, performing in commercial cultural activiteealasorts
of corporate sponsored galas popular in urban China. OSome businessman even offered

me money to establish an Internet Star SchoolO, said Xuan with a proudTseifew



business model of Olnternet StarO championed by Xuan fits nicely with DysonOs

prevision:

OContent and people (like goods) that get vigibilitfavorable locations gain in popularity (to
some limit), and can thereafter bsed in other locations to raise value elsewhere (within limits).
This is all a delicate game, appropriately remiefgcof the intricate arrangements of broadcast

programming and countgrogramming.O



Conclusion: Constructing and Negotiating Identities Online
Shugiu Liu, XuanOs lyric writer told Yahoo Entertainment his take on the pgpofiarit
Internet Egao in China:

Ol believe that some core traditional values aekist in our society. New phenomena are
emerging. But for the majority of people, the grasss like me, we donOt have much discursive
power. So we can only try to dissipate those @tues gradually through Egao. Thecailed
Egao culture is humorous and satirical, which siezafor people to accept.O (Yahoo
Entertainment, 2007)

The quotation stands as the central thesis we have observed through detdyieesaof
the production, distribution and consumption of Egao videos online. A form of cultural
production made available for ordinary people by new technologies, Egao has
empowered the grassroots to voice their concerns that are often neglecteddtseara
media and express their values that are usually suppressed by dominant iutlere.
offline media and cultural arena, dominated by cultural elites and ystaetisored to
avoid deviation from mainstream ideologies, is territory of the culturally palyeife
nationwide collaborative production, distribution and consumption on the Internet
amount to collective construction and negotiation of alternative identitiegberspace.
It is hard to predict the full script of the emerging identity and the dre¢d which it
will lead the nation, but online Egao has given us a glimpse of the dyaachicomplex
process as part of the changing state-society relationship.

In his seminal work on the Network Society (1996), Manuel Castells has ekkntifi
three distinctive forms of identity building, namely legitimizing identitysis&ance
identity and project identity, as the world transitions from civil society thetwork-

based society. He envisioned:



Ol propose the hypothesis that the constitutiosubfects, at the headf the process of social
change, takes a different route to the one we kih@ivng modernity, and late modernity: namely,
subjects, if and when constructed, are not buit langer on the basis of civil societies, that are
in the process of disintegratipbut as prolongation of communal resistance. While in modernity
(early or late) project identity was constituted fromilcdociety (as in the case of socialism and
the basis of the labor movement), in the networketpcproject identity, if it develap at all,
grows from communal resistance (p. 11).

In postsocialist Chinese society where a mature civil society hasewstd, individual
identities are based on Olegitimation through disbeliefO (Goldfarb, 1989) anded revi
nationalistic identity. However, new technologies in a network society, thidir
essential features like global, instantaneous, archival, transmissithl€camfigurable,
have demonstrated both characteristics of communal resistance and inbevitaid
identities in a complex process of construction and negotiation.

Resistance Identity

The emerging resistance identity as manifested in Egao culture asteéflin
practitioners and viewersO critical reexaminations of mainstream idsplaid
enhanced civic awareness and increased desire for political participation.

All three practitioners interviewed for this study have, to different extbatlenged
the dominant cultural, social and political discourse. Meta-narratives andciiigyine
interests are smashed up into pieces to recreate a funny story for the. Jduple
emptiness of hollow communist terminologies and arbitrary official ideolayedilled
with the liveliness of everyday language: Internet chatting argot, pop music iéynd da
conversation. Talking about subcultureOs appropriation of dominant cultural signs, Hall
and Jefferson (1976) argued:

OThe complex interplay between the different legélhe social formation is reproduced in the
experience of both dominant and subordinate groapd,this expéence, in turn, becomes the

Oraw material which finds expressive form in celtand subculture. Now the media play a
crucial role in defining our experience for us. ¥iprovide us with the most available categories



for classifying out the social worldt is primarily through the press, television, film, ethat
experience is organized, interpreted, and madeok®re in contradiction as it were. It should
hardly surprise us then, to discover that much of what finds itsetidedcin subculture has
already been subjected to a certain amount of paedling by the media (p.85).0

In the strictly censored and centralized media and cultural environment obqalts
China, dissent voices of the subordinate groups are hardly represented in the anainstre
media and the flow of information is mostly one way. Grassroots disgruntleanent
criticism, usually disguised in the form of satire culture, though spread otd-of-
mouth, can hardly secure a large audience. However, new technologies and the Internet
have greatly reduced the barrier of cultural production and distribution. Ordinary people
with desires for cultural expression are able to define their experience dtjcipta
amateur cultural production. Limited in resources and lack of sophisticatecigees
and formal training, Egao has become their favorite. By borrowing and inflecting
mainstream cultural texts, they come to construct their cultural andl sodergity
through articulating concerns marginalized or excluded by the dominant culture.

More significantly, often formed as part of the larger user-generated delzabeart
social or political issues on the Internet, egao videos have contributed to those
discussions in unique ways. On the one hand, funny stories, exaggerated chassgters, e
to-catch languages made out of cultural materials already familibe toublic are more
catchy and easy to go viral than blog posts or BBS discussions. On the other hand,
political or social messages if delivered in the form of entertainer@hipop culture, are
more appealing to young people (the majority of Chinese netizens) who are dlienate
from mainstream political doctrines, and easy for the government to acwaEptiey are
Omerely entertainment®. The fact that most egao videos are ables tpolitasal

censorship or at least have found a way to stay online after failetp&ttef deletion by
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regulators has encouraged more and more people to engage in the production, distribution
and discussion of egao videos.

As a result, people frustrated by the postsocialist reality or displesitied
government policies and their implementation have found in Egao an ideal foutlet
venting off emotions and eliciting sympathy and support. Though making a video or
posting a comment cannot replace voting in elections or demonstrating in Teamanm
they are nonetheless worthy alternatives in an authoritarian nation disildisigtheany
possibility of immediate revolution and deprived of most rights of political participation.

In Convergence CultureHenry Jenkins (2006) has talked about how photoshopped
images and mash-up videos can Olower the political stakes (and chalageuhge of
politics enough) so that we can master skills we need to be participanésdemocratic
processO (p. 209). The argument rings all the more true in postsocialist Chaietse s
where the lethal fusion of political authoritarianism and false dempoafaconsumerism
and materialism have bred political apathy and deep cynicism. Egao, al¢tngtier
online user-generated content made possible by the Internet and new technologies,
provided means for a suppressed population to challenge the status quo and to seek
alternative identities in resistance to domination. With regard to thigcpblmplication
of Internet dissent in China, Shirk (2008) posed the questicn

(p. 103). While it is still early to answer the
question for sure, at least we have witnessed the gradual formationsitantidentity
in online communities. The resistant forces exerted by the communitiesinavated to
a considerable bargaining power in urging the government for change and in monitoring

the legal and political operation of the state.



National Identity: Identification with the Nation

Talking about nationalism in the Information Age, Castells (1996) observed that
nationalism Ocan lead to retrenchment into a reconstructed nation-segéjmeézing it
on behalf of the nation, rather than of the stateEQ (p. 357). This is exactiywsiave
observed in postsocialist Chinese society. Chinese people, especially the younger
generations have demonstrated strong identification with the nation. Adeéfiacthe
video DonOt Behave Like CNBuch collective national identity is defined against the
OotherO, most notably western countries and Japan. Nationalist discourskeehave
revolved around the Ogrand rejuvenation of Chinese civilizationO and a fairer world order
more accommodating to ChinaOs rise. The party-state will be ableittsficient
support as long as it is able to bring about sustained economic growth and strong enough
to defend the nation and people against foreign invaders.

What the Chinese people really identity with is not so much the comrparigtand
socialist state but rather its nationalistic mission. For thembiteed report of China
before the Olympics by western media betrayed foreign governmentsO effortaitoacont
rising China and maintain the current unilateral world order. It is widely Veelien
China that a strong authoritarian party is in a better position than a weakrdémstate
to lead them in the nationalistic project and protect them againskpihatation of global
capitalism in a dangerous international environment. This might be one reasegady
videos that demand better governance and those assert nationalist iderigyntr@sost
with netizens.

Co-optation and Negotiation
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Like other counter cultures or subcultures, Egao also faces attemptepifitton by
the mainstream culture. On the one hand, the government has been trying to incorporate
Egao into the dominant cultural discourse by way of political regulation and
representation, normalizing most Egao works as mere entertainment or hamhiess
venting while condemning the more politically overt and subversive ones as tioreats
social stability and distortion of history. On the other hand, commercial eatmaitof
Egao has to some extent OdilutedO the resistance of the culture isds txienignO
enough to accommodate commercial messages. However, in a postsadeigtwhere
media institutions are largely dominated by elite and official discoucsgsmercially
sponsored mass culture catering to the taste of the people can bentibahidtile new
communication technologies have empowered consumers to become grassroots producers
and produce their own cultural products, the emergent web 2.0 business model has
provided platforms for distribution, communication and collaboration that have largely
bypassed government and media institutions.

This is particularly significant for postsocialist Chinese societye samcautonomous
culture industry based on the web 2.0 model has gradually come into being. Grassroots
producers are distinguished from the traditional media and cultural industiiigly ma
two aspects. For one thing, they are not under direct control of the medianticens
system and therefore have no propaganda responsibility. For another, they build their
relationships with viewers/consumers by interacting directly on the Intermetir T
popularity with online fan community develops without going through conventional
Ostahatching mechanismO and independent from traditional media gatekeepers. In a

word, the web has provided them with a platform to produce, distribute and nieiket t



products and communicate with consumers. However, this does not mean thatthey a
totally free from government censorship. They are still subject to ad-hodcadolit
censorship but the power of which has been greatly weakened. As the result, unique
professional, cultural and social identities have been formulated as Egaitigmers
engage in a conscious and constant negotiation with the dominant societiiregl|
interviewees are able to negotiate some space for self-expression aessipral
development, albeit limited, between political censorship and commercial interests.

What impact will the embryonic autonomous culture and emergent new cultural
identity have on postsocialist China? Aram Sinnreich (2007) demonstrated how
Oconfigurable technologiesO have challenged the Omodern ontological frameworkO and
consequently our current social institutions. He concluded:

OFar from OtruthO itself, what is actually beingmmined $ an ontological system that reserves
the power to determine what is true and false fpridleged fewEAs to the fate of our cultural
institutions, | have to agree with Keen. Their futigeertainly in doubt. But institutions exist to
serve the needsf ¢he people that inhabit them, not vice versa. Ainthe people who create
culture by participating in it dail¥p producing, consuming, and rushing to colonize the growing
gray area in betweeddemand a new set of institutions to serve our needs, oe éor Earth can
stop us from building them.O (p. 326).

As we have already argued that the current postsocialist state rgaimed by a
nationalist identification and a peculiar Olegitimation through disbeligfioh is
sustained due to Othe absence of belief in an exploration of truthO (Ga@Barkp. 90).
Our study shows that grassroots cultural producers armed with new technologies have
been challenging the legion of lies and hypocrisies perpetuated by the parpnstatite
culture. We have reason to believe that the newly-awakened resistaniity iaed the

emergent autonomous culture on the Internet have been slowly undermining the rationale

and legitimacy of existing social institutions and political systemwéver, the grand



mission of national rejuvenation and perceived threats from abroad have balaaced t
pressure for change with a heavy dose of stability. The future of postsioCiailina will
largely depend on how the dialectics of change and stability play out alonfahging
nexus of state and society. Egao culture and its popularity in postsoCiairst have
provided us a unigue angle to understand the tensions and delicate balanceviorla ne
society. | would like to conclude the chapter with a quote from Castéis®ower of
Identity (1996):

Olt is the decentered, subtle character of netwafrs®cial change that makes it so difficult to
perceive, and identify, new identity projects coming into being. Becawskistorical vision has
become so used to orderly battaliomslorful banners, and scripted proclamations of social
change, we are at a loss when confronted withub#espervasiveness of incremental changes of
symbols processed through multiform networks, afwagn the halls of power. It is in these back
alleys of society, whether in alternative electronic networks or in goassd networks of
communal resistance, that | have sensed the emiofyasnew society, labored in the fields of
history by the power of identityO (p. 362).

Chapter 4: Warring Media, Conflicting Discourses

--Media Construction of Egao Culture

In the last chapter, we gained insight into the construction and negotiatiow of ne
cultural identity online around the production, dissemination, and consumption of egao
videos in the context of post-socialist China, where an immature madkeireg and an
authoritarian government make strange bedfellows. There is now a new hom#-for se
expression and democratic participation in cyberspace, created as a result wiedia
and communications technologies and an emerging new business model. This recent
evolution now prompts us to reassess the theory of subculture incorporation as proposed

by the Birmingham School of Culture Studies.



Based on our findings in the previous chapter, we will now go on to explore the
representations, or more precisely constructions, of egao culture by mainstresseChi
media and the responses that they have evoked from netizens in the blog sphere.
Following theorists of the Opost-subculture® camp, such as Sarah Thornton (1996),
instead of treating media as a homogenous whole, | will examine theediffayers of
mainstream Chinese media and online media and their disparate rolesanfibaration
of egao cultural identity. While the official mainstream mediaOs coradiem and
suppression of egao culture have garnered the support of conservative forces, they have
also set off resistance and rebellion thE majority of Chinese netizens. Although
commercial media and websites have treated egao culture as a sbprodits and
capital accumulation from the very beginning, they have in effect formeshad with
egao practitioners and consumers in the fight against authoritarian control amel cul
hegemony. In the case of egao, the media-free subcultural heroism envisioniedldms sc
like Hebdige and Hall is nothing but a myth. Egao as an Internet cult@reniediated
world is as much an interface between human agents and technology @ia aanstruct.

The often conflicting discourses produced by different media, as well ssdhaaline
debates on egao culture, reveal much about the ongoing clashes and negotiations among
divergent interests (commercial, national, political, etc.) in a tranditpost-socialist
society. An analysis of the discourse and content of the media texts waraklates

related to egao will certainly contribute to our understanding of societyOs resgmonse
technology-induced cultural, social, and political changes.

Before moving on to introduce methodologies and text samples, it is necedsaky to

briefly at the academic discussion of media representation and the intiorpah
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subculture as theoretical backgrounds for our analyses. As we have alreadyedigtuss
the last chapter, following the Marxian-Gramscian tradition, subculture ske&om the
Birmingham School have come to perceive the relationships between media and
subcultures solely in terms of recuperation and suppression. According to Hebdige (1979),
all subcultures run their natural courses from working-class rebellion to nmoechal
commodities, or as deviant signs of mainstream cultural stockNthey aher ei
neutralized by being turned into capitalist commodities, or fed back intootheted
control culture. Underlying this argument is a false assumption that thests a
separation between media and subcultural communities when they arly ifutralked. In

a similar vein, sociologists of Omoral panicO as represented by StanleyZD6i2} have
detailed the scripts of mass media-championed ideological recuperatsui@fltures
through institutionalized control mechanisms, such as labeling. However, bydirggtit
mainstream mass media for all the existing media, they have provethdwies to be at

best a partial account of the story.

The so-called Opost-subcultureO scholars (2003) have critiqued the above-mentioned
problems of traditional subculturalists and updated the old models of subctutlies $o
accommodate changed realities in a postmodern and post-capitalist worldstaoce,
drawing on BourdieuOs theory of distinction, Thornton (1996) distinguished mainstream
media from micro-media and niche media, arguing that far from being threaiened
recuperated by the media, subcultures depend on them for definition and idesriificat
Media, either deliberately or unintendedly, have served as an integral component of
subcultural construction, breathing long-lasting life into ephemeral fads. THaogym

relationships between subcultures and mainstream commercial cultulecaget®ed by



Thomas Frank (1998) in his study of Madison AvenueOs cooptation of the 60sO youth
rebellion. In a more recent research on Generation X subculture, Oake (2004) concluded
that the media have Oopened spaces for subculture to emergeO (p. 96) and Ohelp to
generate and proliferate subcultural identity even as it appears to be sobjuyat
containing itO (p. 84).

As an Internet culture in postsocialist China, the case of egao sedrmasntore
complex than any existing model could explain. In the following part of the thesgil
try to trace the evolution of egao culture as a result of ongoing interactiomsga
different layers of media and online public opinions that have competed foitidag of
egao based their cultural, socioeconomic and political interests. Two ff@htset egao
apart from many other subcultures examined in academic research have dechftiea
case. For one thing, egao as an Internet culture has been largely operatingrinahe
space. So unlike many other offline subcultures or even online subcultures tkerHa
culture (which have close-knit organizations), it is almost impossible iiwedekarly the
egao communities. Should egao disseminators and consumers, like egao practitgoners
considered participants of egao culture? If so, do they play as an importarmisrole
practitioners in shaping egao group cultural identity? In addition, though the idea of an
exclusive working-class based subculture has been rejected by recent suistsjtaral
pure generational account is not sufficient in explicating a subcultureedi&@e whose
participant demographics are maybe as diverse as the Chinese online population.

For another, the coexistence of divergent media institutions in a censorstial cul
environment makes it harder to gauge accurately general public opinions. Official

newspapers serving as OmouthpieceO of the government sell side by sidestamchews



with commercial dailies, niche magazines and tabloids; OFifty-qesnty3® and
government censors compete for discursive power with netizens on the Internet by
posting comments on blogs and BBS sites. Media reports are contingent to tthod shif
regulatory winds whereas wisdom of the online crowd sometimes can only be ocoderst

by reading between the lines. Only by navigating a careful path would we b&able
come closer to the truth.

The current chapter is presented in two parts. In the first part, | will deatertsow
official propaganda media and market-oriented media respond differently to etyae cul
through a comparative analysis of 55 newspaper articles downloaded from tvial offic
newspaper$eopleOs Dailgnd Guangming Daily and two commercial pape8outhern
Weekendand Southern Metropolisin the second part, | will introduce commercial
websites and personal blogs into the picture by studying media and online discourses
around the egao case OVery Yellow, very Strong, which is one of the most corroversi

egao incidents in China.
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Warring Media

In this part, 1 will mainly focus on comparing how egao culture is framed/cotedruc
differently by conservative official newspapers and more liberal-minded conamerc
papers due to their different positions in postsociliast society. Afterfitst appearance

in GoffmanOs (1974) book, the theories of Oframing® and Oframe analysisO Have gaine
considerable popularity in a variety of disciplines in social sciencesi@amdnities due
to their superiority in understanding the complicated process of human comnwuminati
a mediated environment. According to Entman (1993), Oto frame is to selecspaTis

of a perceived reality and make them more salient in a communicatingqtsuch a way
as to promote a particular problem definition, causal interpretation, maahlagon,
and/or treatment recommendation for the item described.O (p. 52).

In terms of frame building, numerous studies have demonstrated that both internal
factors (professional values, journalistic and organizational routines etc.)xtardag
factors (political system, cultural values and social practicesieficg¢nce and shape the
frames adopted by individuals and institutions (Zhou & Moy, 2007; Gamson and
Modigliani, 1989; Gitlin, 2980; Tuchman, 1978 etc.). It follows that in a transltiona
society like postsocialist China, changing cultural, social and politicalsharenlikely to
be reflected in the frames adopted by different media outlets and awsdiehes
interpreting egao culture. Following EntmanOs classification of framedl, analyze
selected texts based on four types of frames, namely problem definitioral caus

interpretation, moral evaluation and treatment recommendation. In other words,tb want



study how egao culture is defined by major media outlets? What factorshéyat
consider have contributed to the proliferation of egao, with what consequenceiAnd
policy recommendations or remedies offered with regard to egao culture.
Samples and Methods

Four newspapers and a total of 60 news articles were selectedpésssaouthern
Metropolis a commercial daily an8outhern Weekena@ commercial weekly published
by the same media corporation OSouthern Media GroupO were picked because they are
generally deemed to be the Oboldest, keenest and most penetrating news@ipesi
(Martinsen, 2008). Published in Guangdong, one of the most reform-minded, open and
well-off areas in China, the two newspapers are known for their investigadirealism
and irreverent commentary on topics that most government press would not touch. On the
one hand, with fewer propaganda responsibilities, the two papers were alidghtirse
focus on more attractive social, commercial and human-interest stariasttie very
beginning (Latham, 2007). On the other, compared to many other Chinese media outlets
that (partially) depend on government subsidies, both papers rely totally on advertising
profits. In recent years, bo®outhern Metropolignd Southern Weekenaave launched
electronic versions online, extending further influences across the country. Aslta re
both papers enjoy a large national readership online and offline and are crowmed wit
titles like OChinaOs top one weekly paperO (Pan, @@ hinaOs most competitive
mediaO (Sina.com, 2006, August, 07). But in a censored media world, the two papers
didnOt earn their credibility and popularity without making sacrifices, severaéjists,
including chief editors from OSouthern Media GroupO have been either imprisoned or

fired over the years under pressures from the government.



As Oparty organsO of the Chinese Communist Party (€€8)leOs Dailynd
Guangming Dailyare the diametrical opposite &outhern Metropolisand Southern
WeekendServing as mouthpieces of the central government, commentaries and editorials
of the two papers are usually in strict conformity with the central goverdysestance,
representing viewpoints and policies of the top leadership (Wu, 1994). Both papers are
published nationwide withGuanming Daily targeting specifically at the countryOs
intellectuals and well-educated class (Weng, 2008). Although the papersdama sehd
voluntarily by the general public due to their bland propagandist tones and conservative
ideological orientations, they are best sources of government policies, embodalirtient
propaganda state, which still maintain consideration power over mainstrezourges
and ideologies.

A total of 60 news stories were retrieved by searching the term OEg&o( iitles
and leads from the newspapersO online archives. Because | could only aceess cont
published in 2008 and 2009 on the websitesSotithern Metropolisand Southern
Weekengdonly articles within this time frame were downloaded. AsHeopleOs Daily
and Guanming Daily the time span was extended to include articles from 2006 to 2009

for fewer articles were found covering egao.
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Taking articles as the unit of analysis, | coded for the sources quotedtbpréale in
addition to the afore-mentioned four categories of frames. Basically, | read thathugh
sample stories and looked for themes/frames under each of the four catggobésm

definition, causal interpretation, moral evaluation and treatment recomnoendahey |
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reviewed the sample again to see if the themes detected could imarszed into more
generalized frames. When the major frames under each category were decided upon,
reread the article to see if any of the frames appear in a framingnghnoted down the
specific paragraphs, sentences, phrases, examples within the frame fordnatysis.
Meanwhile, | coded sources that were directly or indirectly quoted (paraphrased by
journalists) in the news stories.
Results and Discussions
Viewpoints

The viewpoints represented by SW, SM and PD and GMD in egao-related news
stories reveal very different patterns. Not surprisingly, PD and GMD are )haaixed
to politicians (government officials and party leaders, 21%) and experts (university
experts and other experts from the civil society who study egao culture, 68%). On the
contrary, ordinary citizens, including netizens and egao practitioners are frequently
quoted in SW and SM (68%). SW and SM actually give equal voices to politenhs
business. It is worth noting that compared to PD and GMD, which usually onlynprese
one-sidedly anti-egao opinions in one article, SW and SM seem to be marechlatand
objective, showing arguments of both sides. SW and SM also appear to be more
diversified in terms of news genres. They include not only journalist reports and
editorials but also interviews, translated foreign news articles and eigso(in SMOs
online edition), whereas PD and GMD offer only news reports and editorialsibgvime
staff and invited commentators.

It is somewhat surprising to see so few lawyers and people from thefidal

represented in the news. The only attorney quoted by SM commented anonymously on



the new online video regulation issued by SARF 2008, saying how unenforceable it

was since it contradicted Chinese copyright and media laws (SM, 5 January, 2008).

Table 1.
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Frames

Altogether 16 frames were found under four major categories in the four newspapers

examined. As we can see from the table below, SW and SM obviously téerdi

perspectives from PD and GMD when reporting on egao culture.
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While SW and SM define egao as grassroots culture and culture of compriebiaad

GMD brand it as marketing hype and illegal or immoral conduct, only appear to show

some tolerance when egao is kept within the permissible ideological bogndanies\W

and SM, new media and communications technologies have empowered citizentet

up with creative and alternative means of self-expression in the formgaof @ulture,

whereas PD and GMD blame corporate interests for promoting degenerate and vulgar

culture and consider new technologies a challenge to authoritarian control. FordPD

GMD, egao is at best emotional outlets for people who want to ventustrdtions in

everyday life. When evaluating egao culture, PD and GMD condemn it as daettone

youth and a sign of declining moral standards. SW and SM, on the contrary, praise egao

to be anti-authoritarian which contribute to cultural diversity. In terms of paicy

treatment recommendations,

PD and GMD advocate tightening

regulations and

strengthening ideological guidance as counter strategy. SW and SM suggestidigt s

should encourage real innovation and creativity while leaving egao alone to develop on

its own.
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Problem Definition
Grassroots CulturefW and SM often frame egao as OpeopleOs cultureO through which
ordinary citizens who feel alienated from mainstream discourses ar® dialee a voice.
Quoting Geertz (1980), one article describes how egao functiopsliisal and social
satire or cultural criticismin a Otheatre stateO. It criticizes Chinese society for being
hypocritical and sycophantic, as if Oeverybody is performing in a showO. Seemingly
reinforcing suchO theatre effectO, egao is actually Obeing satkazaifding to the
article Othe satire, mockery and sense of justice communicated irstagdoas an
antidote to the poisonous Otheatre effectO (Kuang, 2009). In another article, the
commentator compares egao with medieval humor, saying that in an authoritarian
country like China, when people are tired of false laugher and stupid laugher, they jus
want to get an honest laugh out of parodies. (Chang, 2008).

Another theme under the same frame is how egatuhres] passive consumers into
active cultural producersvho seekalternative channels of self-expressi@ommenting
on a parody version of the national spring festival gala, a SM editor saystaf@ohow
disappointing the grassroots gala will turn out to be, we should apprecihthéd same.
It shows that netizens no longer passively accept what they are fed, &mytov
participate in the production of cultureEdiversity is the roots of happiness.O (Gui, 2009).
Culture of CompromiseNlany of the comments found within this frame are directed at
the so-called Chinese Ocopycat cultureO or Oshanzhai cultureO. First ien2008,
shanzhai culture has developed from egao culture but refers not just to Intashefps
and popular culture parodies but also copycat products produced by Chinese hacker

entrepreneurs. For instance, a cellphone called OHiPhoneO that looked #eactly |

| UAT|



ApppleOs iPhone with replaceable batteries would be considered Oshatfiphait®.ce
By the beginning of 2009 when | finished research for the thesis, the definition of
shanzhai had expanded to include any culture of imitation by the grass roots8Valk a
Street Journal article suggested that Oonce a term used to suggesingochep or
inferior, shanzhai now suggests to many a certain Chinese cleverness and yigenuit
(Canaves & Ye, 2009). However, several articles in SW and SM adopt a mma& crit
stance, criticizing shanzhai and egao for being expedient and limited. Qoeakdi
describes shanzhai as Oalways ready for recuperationO and says:

OSuchkind of culture has no independefti is at best an inferior shadow of mainstream
culture. Some peopleéelieve that egao culturean challenge authority and deconstruct
mainstreamEbut if the authority and mainstream aoeunpopular tht they could be tq@ed by

egao, then egao is onlg game of the coward who just want to entertain themselves. Th
mainstream and authority have already lost theiomance withthe people. What China needs at
this moment iconstructive and responsible rationality, notafestruction and subversion. They
are nothing butmertainment.O (Zhang, 2009)

A similar article offers comments on commercial egao movie, considieregrimental

to Chinese film industry. According to the article, egao movies are usuakipjelck
knockoffs of Hollywood blockbusters that can hardly survive in local Chinese market,
not to mention overseas. The existence of egao or shanzhai film réfeestsd reality of
Chinese film industry, which is marginalized by foreign movies and constraindteby t
censorship regime (Zhang, 2008). Articles that adopt the Oculture of compromizeO fra
portray egao as a distraction that draws people away from the real probleosety

and call for more rational and assertive actions from the public.

Marketing/Media HypBAIl four newspapers associate egao culture with media and

marketing promotion, but for different purposes. PD and GMD lambaste commercial

websites and niche media for feeding people with what they donOt reallyalvaling
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them as OunscrupulousO, OvillainousO and OexploitiveO. This reveals the gosernment
intention to take reign of commercial media when their authoritarian costitol@atened

by new possibilities of democratization provided by new technology. Quite the @pposit

SW and SM cast business in a positive light, using words like OcoolQ (ixino@ativeO

and OyoungO to describe egao-related business. They also legitimize ayawdsiat
existence by vividly detailing the productions of egao videos or describing egao products
to be harmless fun. One report introducing toys designed after Chinese Internebagao i
Ograss muddy horseO will give you an idea of such objective coverage:

OJournalists have noticed that those young pewogie produced the toy) donOt market their
productthe conventional way but mainly through online interpeasoetworks. OWheat CandyO
told us that the majority of buyers order throubh tnternet. They are young people born in the
1980s and 1990s who love cartoons and manga. Knowing the fact that gamswgners like to
interact with each other, OWheat CandyO labeledOgrelss muddy horseO with a birth certificate
and a serial number so that owners can form amendiommunity and identify owners of
different toys by numbers.6an,2009).

lllegal or Immoral CondudiPD and GMD attempt to equate egao with criminal and
immoral behaviors, branding egao practitioners as anarchists. However, because no la
in China designates egao to be illegal, the accusations often sound dubioostdfmej

Oto egab’revolutionary hero and communist iconO is Ocommitting crimesO and Oif egao
has wandered beyond due legal limits, it should be punishedO Both of thenelagmms

legal grounds. Cohen (2002) described how the media employ words, symbols and
objects stored in the inventories of modern society to construct deviance through
manufactured news. Along the same line, moral entrepreneurs adopt every possible
means to construct the Oegao deviantO. Egao work is metaphorically likpoiswbrio

rubbish and spiritual pollution. Egao behavior is said to run contrary to Confucius
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philosophy of OvirtualO and OloveO, violating the golden rule of ODo not to others what
you do not want done to yourselfO (GMD, 2006).

In other cases, egao is frequently represented as deviant from mainstr@agy ide
and party line. For example, egao is said to violate the concept of Oharnsocietg),
Osocialist honors and disagracesO, both of which are the latest docttirdédeological
stock of the Chinese Communist Party. The consequences of such deviance are so
exaggerated that the anti-egao campaign is elevated to be a méitiée ahd deathO for
the nation. What is worth noticing is that both PD and GMD seem to dakheconfuse
Osocialist moralityO with OmoralityO in general, substituting party idedtoginiversal
values. Moreover, as is always the case in China, egao culture has providedsanfer
the government to extend their influences online and reinforce Internet regulations.
Causal Interpretation
The Rise of New Media and Communications Technlii®gy and SM mainly focus on
the opportunities of democratization brought about by rising new technologies, égpecial
the Internet. An SW article observes that with the recent developmevitteorediting
telecommunication technologies, parody and satire are no longer confined to textual
forms. It is now possible to disseminate in large-scale parody videos onhitdy kas
lead to the proliferation of egao culture (Zhang, 2009). Similarly, a SM commentary
takes the case of Lin Jiaxidfiigs an example and shows how online videos and egao

pictures brought corrupt powers to justice. OTechnological advancement hasfenade |i
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'8 |in Jiaxiang is the party secretary of Shenzhen Maritime iAidtnation who was caught on
surveillance tape sexually harassingldsyearold girl in a restaurant when he was drunk. The
tape was later widely spread on the Internet and stirred upraar among netizens, which lead
to the suspension of Lin and a legal investigation into tke.ca
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harder for criminalsEnetizensO online participation in the case has forceegdle
system to be more efficient and transparentEQ (Linghu, 2008).

PD and GMD sound alarms against the Othreats of the InternetO, desceibing us
generated online discourses as OradicalO, OdangerousO and Oirrational@ti€ee PD
remarks that egao has been exerting the Oboiling frogO effect in cyber$paest is
gradually eroding peopleOs ideological and moral defenses under the banner of
OentertainmentO and Oharmless funO (Jiang, 2008). Another commentary that cautions
against the challenges posed by technological transformations on ideolagital ¢s
worth quoting at length:

OWe have to acknowledge the changes in media aminaoicatiols brought about by
technologicaladvancemenié the biggest transformation is the transition froliteedominated
mode of communication to grass roots communication. In the past, only a feplepbave
discursive power in media, but now everybody can participate in discussitine. The changes
have indeed suited young peopleOs concerns and sitgjaban they also braght us big
troubles\ the biggest trouble is how to maintain ideologicantrol. How do we adapt to the new
environment? If the strategies we used to emplayddavork any more, we should resort to legal
meansEHow to we lead our young to the right direc? How do we prevent arsiocial and
anti-party behaviors online? This is an enormous challenge for all ofluso®2006).

Authoritarian ControNBecause of the undemocratic political system and authoritarian
censorship, issues that really concern ordinary people are absent from nraimsédia
discourses. This is considered by SW and SM as one of the primary caesgsoof
popularity. Quoting Neil Postman@®susing Ourselves to Dea(h986), one SM article
points out that in a tightly controlled media environment, the publicOs degiditical
participation and self-expression can only be quenched by parody and satire.

OAs | see it, the governmentOs media regulatia@rys unbalanced. The government first
loosened control over sport news armrt entertainment. When the public were no longer
satisfied with sports and entertainment, they statb complainEHowever, even in the realm of
entertainment, people are only allowed false lasighnd stupid laughterEtelling the truth or
showing true emtions are all too dangerousEO (Chagg§09§

! ve



A commentary titled OChinese Movie aftast, Caution 2008 Movie ObservationO
in SW expressed the same message and lamented about Chinese madviafs€btsal
and political relevance in a censored cultural environment. According thie agticept
for Hollywood-imported and government-supported movies, only small-budget
commercial egao film can survive (Li, 2009).
Corporate InterestJust as PD and GMD define egao culture as Omedia and marketing
hypesO, they blame profit-driven commercial websites and advertising-oriemiadane
emboldening egao practices. By reducing egao to nothing but commercial fabrication, the
two newspapers attempt to appeal to the widely-publicized myth thidiutds all the
social problems of contemporary Chinese society to the market reform. The f@ason
doing so is not just to put the brakes on egao culture but more importantly todiegp ri
national and transnational corporate power, which have contributed to the
democratization of Chinese society by prioritizing consumer needs over ideology, at ba
In this sense, the anti-egao campaign can also be read from a certaiasaaglenti-
corporate and anti-commercial campaign.
Emotional OutletSlAccording to PD and GMD, the only legitimate reason for online
egao to exist is to serve as emotional outlets for people who feehtedstlf kept within
the permissible boundary, egao can function as a harmless social valve.abomsrare
given by PD and GMD to justify this. On the one hand, they identify the unpreeddent
social pressure and boredom faced by young people today as a motivation for egao.

OYoung people today face a lot of pressure. Irpés¢, if you graduate from a university, you
can enter the elite da. Now you might not even be able to find a jothwvai college degreeEthis
may be why young people need egao to dasie psychological pressureO (R008§.

Echoing CohenOs (2002) finding that when explaining youth deviance, mainstream media

sometimes Oblame society, in particular the schools, youth clubs and cHordegng
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failed to provide young people with interest, opportunities, creative outletsemsa ef
purposeO (p. 48), PD and GMD ascribe studentsO involvement in egao behavior to

boredom.

OWhy are students obsessed with Oegao ID cards€@®is®& many of them donOt find school
work interesting. Life for kids today is boring. @ have nothing to expect apart from class and
exam. ThatOs how eggets into the pictureEO (Li, 20D9

On the other hand, egao is considered helpful for vent off frustrations in &drahsi
society where Ofairness, justice and honesty are under constructionO. Theytlzssum
Oas the society becomes more harmonious, the discordant cultural notsaywpkdr in

due timeO (Liu, 2006)

Moral Evaluation

Cultural DemocratizatioNCultural democratization is a recurrent frame in egao-related
articles in SW and SMNthe Ounofficial® voices in cyberspace havergiedl the
domination of official discourses. A SM article explains how the Intehaet given
ordinary people a stage to perform on:

OThe stage used to be monopoliéicst by ideology, then by professionalism and now by
capitalEThe Internet has given ordinary people agst where they can perform. Itshgiven rise

to rebellions against cultural hegemony, taking tfeems of both black humor and
deconstructionism. The former is a kind of desperate struggle anditdreid subversion of
authority and deceralized culture production (Zhang, 2009

Another article uses the metaphor of OshanzhaiO and Oimperial coak®apaint. As

we have mentioned before, shanzhai is a synonym of egao. The name comexieom a
Chinese sword novels. It literally meant Omountain fortressO where bandippeke

the corrupt reign of emperors organize into troops led by leaders and perform deeds they

see justified. One article alludes to the literal meaning of sharaith argues that
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shanzhai culture (culture of the people) is challenging the domination ofrtiperiai
courtO (elite/official culture):

OPeople who have no positions in the Oimgeriat[’b()iurthe cultural sense of the phrase) or who
despise its seriousness have gettheir own Omountain fortressO (shanzhai)Ethose egaosvid
or short films on Youku and Tudou tell us that even in an industry likevtish requires heavy
investment and large workforce, shaizhai is abl®pat on their own showsO. It may not be long
before Obest actorsO and Obest actressO in the imperialuddigetkicked outrom ther Oroyal
chairOO (Zhang009).

Harmful to YoutN Cohen (2002) pointed out how mainstream media legitimatize the
reinforcement of control power by Oinvoking the image of those who had to be protectedO
(p. 68). Along the same line, PD and GMD repeatedly conjure up the image Idfédchi
and teenagersO when they blame egao culture for its negative sociat@éflligey argue
that because young people are yet to form mature and stable value systeare tesily
misguided by egao. They may not be able to tell parody from the original or right from
wrong, and therefore should not be exposed to egao culture.

Declining Moral Standard§Two points are presented by PD and GMD under this
frame. For one thing, egao culture is said to undermine the social moratiytedl trust

and honesty, which is the foundation of modern Chinese society. Egao is compared to
Ofake and bogus productsO and Okiller of human conscienceO, which will lesel Chine
society astray. For another, egao is accused of betraying traditional virtueoeaddym
especially those egao that make Oclassic canonsO their target.

Treatment Recommendation

Leave Egao Alond/s. Encourage Real Innovation and Creatitfjhe two treatment
recommendations suggested by SW and SM are responses to their definiggas afs

Ograssroots cultureO or Oculture of compromiseO. Articles that frane @gacia and

political satireO or Oalternative channels of expression for the peopletd advocate
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non-intervention strategy, letting egao develop on its own and take its natura.cours
According to them, like many new pop cultural phenomena that come before agao, it
almost impossible to exterminate it by forces. Some egao practitioeersbellious, but
others just want to be recuperated into mainstream culture. OYou camhetitrabne
color or compose music with a single note. LetOs be more tolerant of egaky &heot
gonna fall down.O (Zhang, 2008).

Articles that frame egao culture as Oculture of compromiseO suggistt¢haa of
promoting egao, we should encourage real innovation and creativity. Commenting on
egao practitioners, one article says that Othey might try to rebel, but virithependent
spirit; they might be talented, but donOt know how to create.O According ttctee a
what China needs is not Ohooligan spiritO but Ocultural gentleman spigiéd that OIf
the old culture already looks ridiculous to many people, it should be replaced by
independent and constructive culture not boredom and deconstruction.O (Qiu, 2009)
Tighten Regulatiorand Provide Ideological GuidaneeThe strategies recommended by
PD and GMD to deal with egao is either to Oblock it upO or to Odredge @O
combination of both. To Oblock upO and to OdredgeO are said to represent Chinese
Communist PartyOs administrative philosophy. In our case, to Oblock upO means to get
tough on egao through regulating cultural market, scaling up Internet censorship or
issuing new regulations or laws. To O dredgeO implies actively constrgetintheugh
media propaganda, ideological guidance and indoctrination, and channeling online public
opinions etc.

Egao Trends
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Summary

As we can see from the above Google Trends diagram downloaded in March, 2009,
initially emerged in 2005, the word OegaoO commanded most public attentiorinonline
late 2006, and have since then enjoyed steady popularity on the Internet. It i almos
impossible to find out who first came up the Chinese phrase OegaoO, however, the
connotations of the word has evolved over the years with the meanings of égestoul
accommodate different or even conflicting definitions. As we have seen drgm
analysis, the four newspapers adopt divergent vocabularies in their constructgao of e
culture. This is a direct result of their different ownerships, target rgade and
relationships with the government, which is also a reflection of the idealogiar
among competing forces in transitional Chinese society.

As mouthpieces of the party-state, PD and GMD frame egao culturecias s
deviance in order to justify the so-called Osociety control cultureONO#ise la
procedures, programs and organizations which in the name of a collectivity help,
rehabilitate, punish or otherwise manipulate deviants...to perform a basicofuircti

justifying a particular view of the worldO (Cohen, 2002, p. 58). The metaphors, images
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and cultural stereotypes that the papers have reproduced from the inventory @tsocial
ideology may not register with younger generation, they are nonetheless, essé¢héal t
domination and continuation of the official mainstream culture, which idikedy to
disappear as long as the institution power it serves still dominate.

The two market-oriented and pro-liberal newspapers SW and SM seem thetake t
opposite side by pandering to its readersNyounger and more liberal-minded people who
are (potential) egao practitioners and consumers. Explicating why consumer n&gazine
are involved in subcultures, Thornton pointed out that for one thing, Owriters, editors and
photographers of the subcultural consumer press have at one time or another been
participants in subcultures and still espouse versions and variations of underground
ideologyO; for another, Othe editorial interest in subcultures relatesaggEinesO need
to target and maintain readerships. The fortunes of the youth press have tended to
fluctuate with the popularity of the scenes with which theyOre affijiab the monitoring
of subcultures has become a financial necessityO (p.158). In a similar vairsebef its
niche position, media outlets like SW and SM attract many right-wing yymoiealists
and commentators, some of whom also write for commercial websites ahd ni
magazines and are involved in egao culture to different extent. For inskaacteng
Wang, chief editor oBanlian Live weekone of ChinaOs best-selling niche magazines, is
a famous blogger and egao video producers himself. His blog is full of irrevatiees,s
political puns and pop culture references that whBMIE Magazinenominated him as
the 2006 OPersonal of the YearO, it described him as Othe most réspggedin
China, precisely because he respects almost nothing.O (Grossman, 2006). Evaifnews st

of CCTV 1, the official national broadcasting station of China, are avid egeitiqmars.



As we have introduced before, one of the earliest egao works, a parody Lunaeidew Y
Gala, was produced by CCTVOs core staff intended for Ointernal-circulationO.

Whether it is for profits, nobler mission of democratization or utter cymitgisthe
current political system, progressive media like SW and SM have forniaacalt with
egao proponents or at least, have acknowledged the anti-authoritarian messages
communicated through egao culture. So far, we have been focusing solely on emainstre
media texts. In the next part, we will extend our analysis to online useraged
discussions as they respond to media coverage of egao culture to further explore the
interactions among different forms and types of media in constructing egaityidEime
analysis will revolve around the egao incident of OVery Yellow and Veryn¥joldich
happened in early 2008.
Very Yellow (Vulgar), Very Violent

It all started with CCTVOs prime time news show. Though the half-hour nigily sh
Ohas become an evening ritual® and Oan institutionO itself (WSJ blogdp@hada
2009), its drab propagandist content and format, showcasing the nationOs achievement
and propagating the PartyOs new policies, have often been targets of onlinenegao. O
December 27, 2007, a piece of news titled Olmperative Need For OnlineAtidieo
RegulationO broadcasted an interview with a 13-year-old girl who said in fréme of
camera: Ol was searching for study materials the other day when & \pepgi¢d up. It
was very yellow (vulgar) and very violent, | quickly closed itO. The fact that gatew
and very violentO was considered by many beyond what a 13-year-old could come up
with gave rise to numerous online venting posts as well as picture and pioefs, s

accusing CCTV of fabricating news and the girl of lying. The girlOs real wamalso
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revealed in the News, which cranked up the so-called Ohuman flesh segir#Oe
digging up personal particulars of the girl, like her school record and birth record, and
published them online.

Original and Photoshoped Pictures of The Girl

Google Trendsor Search of the Phrase OVery Yellow, Vey ViolentO in Chinese



The incident itself reveals much about the relationship between metliagao
culture. Egao production is essentially based on what Hall (1973) called Goppbsit
readingsO of the official mainstream media texts. As we have sischefore, the fact
that the government-controlled media institutions have been so unresponsive tospeople®
needs and have continued operating in a hegemonic way is one of the majoro€auses
egao proliferation. Similarly, what triggered the online storm of passion igistothe
phrase uttered by the girl, but netizenOs pent-up discontentment with the unéemocrat
media institutions and the authoritarian political system at largedBagke cyberspace,

a sort of resistant identity, as | described in the last chapter, hagytzekially formed

and strengthened through direct and indirect confrontations with the dominant culture. In
this sense, official media has been indispensible to egao identityjdheé very reason

why egao culture, as it is today, exists at all. What is also wortmgnasi how
commercial websites have promoted and inflated egao culture.

Although Web 2.0 sites like Mop.com and Tudou.com serve mainly as platforms of
user-generated content, in order to attract traffic they routinely selecsvideosts that

are potentially OhotO and make them more Oeye-catchyO, for instancegosheutti
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into so-called Ohot rankingO list, renaming the posts in sensatiosabrtilédting their
staff editors participate in discussions so as to achieve the def&etl Therefore, it is
misleading to use the term Ocommercial incorporationO to describe catwelsitesO
involvement in egao culture because they are intrinsic to the initiatiodevslopment
of egao at every step.

The symbiotic relationships between egao culture and the media are flustrated
by the interactions between mediaOs coverage of egao and the responsed gartbeate
Internet. In the case of OVery Yellow, Very ViolentO, not only did differediaradopt
conflicting frames in their report of the controversy, they also elicitedrdift responses
online. In the following part, 1 will show how the condemning voices of the affici
media, the sympathetic voices of the commercial media and blog wriéingsheated
discussions on blogs all mingled in discordant sounds that have together defined ega
identity, Obreathing longevity into what would have been the most ephemerds©f fa
(Cohen, 1996, p. 22).

News Titles for Reports of OVery Yellow, Very StrongO Incident

News Titles

PeopleOs Daily Olnfringing on_MinorOs PrivacyNOThe Violence of Inte
Public OpinionOO

The Beijing News OThe OCulture AnomalyO Behind OVery Yellow, Very Viol¢

Southern Metropolis | O Sorry My Little Girl: You Are Hurt by All Kinds of EvilsO

Wang XiaofengOs Blgd OWho Is Very Yellow and Very Violent?0

As we can almost tell from the news titles of the four newspapetdlogs that they

framed OVery Yellow, Very ViolentO (VV) differently.
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PeopleOs Dailglefined the incident solely in terms of Olnternet Mob ViolenceO,
underlining InternetOs (potential) threats to society. Three reasons, OcybenQihilis
Ocommercial websitesO lack of professional ethicO and Oinadequatedlegaral
regulation onlineO, are quoted as causes of the online Omob violenceO. (Yang, 2008)
Calling for a Opurification of cyberspaceO, the article concluded with $oiggest
strengthen control of the Internet through Omoral, legal and technological regulationsO.
Deliberately omitting the fact that it was CCTV who infringed on ttike IgirlOs privacy
right in the first place by announcing her name on TV, the article pinealilame on the
Internet and the Netizens. By doing so, it further legitimized Internet cens@mstip
prepared the ground for the OOnline Video-Audio RegulationO that would come out in the
same month the incident happened.

As is indicated by its title O Sorry My Little Girl: You Are Hurt B}l Kinds of
EvilsO, althougtBouthern Metropolisagreed with PeopleOs DailyOs Interpretation of
Olnternet ViolenceO, it offered a more in-depth and objective commentargttitlee
explained why some netizens reacted in such irrational ways from their standpoint:

OThe news report was considered by many as setound for the OOnline AudMideo
RegulationO that was going to be issued in two bgy®ARFT and MIIT’, andthus a prelude to

a new rounds of Internet censorship campaign. Mhedent image of the little girl was used to
justify the rationality and necessity of Internensorship. The hunch that the lavish banquet of
free online music and videos would soondree a thing of the past provoked a rush of anger in
the audiencesEThe scene also reminded viewers effaimiliar Ochain of liesO that have been a
unspeakable pain in every Chinese® mind. Common sense informed us dbat atudent like
her ®must be veryobedient to her teachers, parents and school. Our experigitc the
education institutions, CCTV and the ways the dgcieorks led us to imagine how the whole
system cooperated with CCTV to make the girl lieurpersonal experience rendered the
groundess imagination real and convincingfd, 2008).

A ARRRNRRRRRNRAR AN AR ARRRRRRRTT |
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By exploring the causes of the incident from the perspective of netizen$ienot t
government, the commentary exposed not only the nature of official propaganda but also
the suppression of authoritarianism and the prevailing culture of cynicismiamdsnin
post-socialist society. The commentator also pointed out the fact thas ICCTV who
encroached on the girlOs privacy first, but the manhunt launched by netizens rendered
their accusation of CCTV and the political system totally illegiten What is worse,
they are made scapegoats for the ills of society. On the one hand, therdamrblamed
netizens for their misfired anger and lack of legal knowledge: Oif whagally loath is
the suppressive system that have indoctrinated and goaded her into lying, we should
understand that she is a victim and puppet, not a mastermind and spokespeisen for t
system.O On the other hand, it held the whole system accountable fogehly:ttlike
many children and teenagers in this country, the girl lives in a societyffallils. The
whole society should feel ashamed and apologize: Osorry, my little girl, bubrttdds
very yellow and very violentOO.
The Beijing Newss a commercial newspaper in Beijing, which leans more towards the
conservative side tha&outhern MetropoliandSouthern Weekendhe paper was bolder
when it first launched in 2003 as a joint-venture of the Southern Media Group and
Guangming Daily Press. However, it has gradually lost its edges under ppliesaure
from the Beijing government over the years and was fully taken over by the party-owned
Guangming Daily Press in 2006 after two of its chief editors were firad g809; Liu,
2006).

The commentary titted OThe OCulture AnomalyO Behind OVery Yellow, Very

ViolentOO is a criticism of egao culture on Mop.com, one of ChinaOs primaBB8gao



and where the video spoof and photoshoped pictures of the girl were first posted. The
commentator attributed the incident to the so-called Oweird Internet sul@ulture
According to him, it had evolved on Mop.com in the past five years in three phases
FunnyNBoringNViolent. He argued that for netizens who made and disseminated the
spoofs, the last thing that occurred to them were anti-CCTV or any signifiattacbed,

they just enjoy playing with OtextsO and Omaking fun of peopleO. He alsd blam
commercial websites like Mop.com for promoting egao culture and instigatinmeOonl|
violenceO for profit maximization (Mai, 2008).

WhatOs more interesting is the responses the article evoked from netizerte
author posted it on his personal blog. This is an example of how interactioveebet
media coverage of egao culture and netizensO approving or disapproving comments
function together to define egao. It is precisely through those discussions ares dedatat
egao cultureOs significances are questioned and affirmed, dismissed raitheohteFor
instance, some comments posted on the blog expressed agreement withclgmOarti
arguments:

Flypig (09/01/2008)

Why do people keep bothering the little girl? Whyn®t they confront directly with CCTV? |
donOt believe that those people who are pointing figures at the fittlewgiwere as honest as the
child in the fairy tale OTHemperorOs New Clothes®en they were a kid

May (09/01/2008) N
YouOre absolutely correct! Mop.com has becomewsdgar and violent now. If you donOt agree
with me, just go and check it out yourself.rydew of the posts are readable

Zek (02/12/2008)

This is a very good article. What OMop Culture@aisvis how the Dot.com Industry (Also true
with the offline market) is willing to do anythinfgr profits. But whatOs more worrisome is the
fact that more and more people are not able to thintheir omE

Talented Lee (01/15/2008)

The Internet is consisted of people. Many netizenew accusations at moral defenders online. |
think they are very irresponsibleE society needguiations just as individuals need setintrol.

So does the Internet! Dortélit me that they are suppressed, | see you are just givingsibup!
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Nevertheless, the majority of comments are disapproving voices that defend ega
culture. Many tried to legitimize VV by explaining netizensO real mativaif anti-
CCTV and anti-government.

Six (01/08/2008)

You think that the little girl is our target? | @gr that Ohuman flesh searchO is not good (but |
understand that it is human nature to search for information on thedte®o far IOve found
only two photoshoped pictes of herESo the ultimate victimizer is CCAY Who will be
supervising the government and the media? It cabaeobore obvious how the government wants
to take control of everything with the issuancelwf new audievideo regulation. How come the
SARFT beomes so powerful? Because it has to control etgaiythat can be used to braivash
peopleEthe popularity of VV has everything to do with CCAV!

Under Name (01/08/2008)

Mop targets the phenomenon, not the person. Thésgust a symbol of the inciderNowadays,
people who have power seldom use it properly. So people like us who donOt hawegwoenly
express our dissatisfaction through spoofs. Martizeies are Mop.com are righteous people. But
we are just too weakEWhat is really at stake hesdow official media like CCTV attempt to
brain wash peopleEO

Other responses commented on how the author of the article have Opubtfereart
the horseO when he blamed netizens, not CCTV or the government, for what went wrong.

Keso (01/09/2008)

Attacking Olnternet MobO is nothing different from attac&if3yearold. Olnternet MobO is not
a real entity, so the attack is safer than thahefgirl. But the culprit of VV is not Olnternet b
but CCTV. DonOt try to change the topic!

Jash (01/02008)

Yes, | donOt deny that the girl is hurt, but thietsthe intention of people who made the spoofs.
Why donOt you criticize CCTV and other powerfuliingons? I1snOt it because you are also too
weak to take any action against them? Neithetccthe moppers. They just wanted to seek
emotional relief through egao.

21 (01/30/2008)

| think youOve put the incidentals before the fund#aisehis is essentially another crisis of
Chinese media. Netizens are increasingly hostifals® or fabricked news. Compared to
netizensO venting, journalists teaching a minor to lie seems torées@nious to me. On the one
hand, we have a governmemwned TV station using a minor as a tool for propaganda. On the
other hand, we have a bunch of netizens esedwvent off anger. They are both wrong, but the
former is the ultimate cause.

A RRRRNRRRRRRRRR AN AR ARRRRRRRTTTAy|
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Wang XiaofengOs blddp Imagination

As we have introduced befowang XiaofengOs personal bldgo Imagination is
one of the most popular blogs in China, which attracts hundreds of comments every day.
People read his blog for its irreverent and cleverly-written political andlgearodies.
His commentary on VV was as bold and satirical as always, blaming Q@liens and
Chinese society in general for victimizing the little girl. He imadindnat had happened
on the day the girl was interviewed based on his experience as a joamalczincluded:
Othe Five word (Very Yellow and Very Violent) revealed how hypocritical CCTW@s ne
value is, as well as Chinese societyOs lack of protection for minors.O

Just as the comments we have analyzed on MaiOs blog, the responses iisted t
blog entry can also be divided into those that defend netizensO egao behavioreand thos
that are against, with the former being the majority. Following is somé&eoimost
representative comments:

Against Egao:
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Foxkid (01/08/2008)

| totally agree with you brother SanbfaoThe attacks of the girl have become so ferocibas It
feel offended by some of the comments posted by netAdtny do people keep bothering a
little girl? What if she is their kid? Stop tellingie all the OismsO, | think that most people
wouldnOt refuse to do the same if they were toldytadults when they were kids. CCTV is
indeed detestable, but by hurting a little kid, they (netyamne no different!

Railroad worker (01/09/2008)

The girl is just a scapegoat. Netizens always Vielthe strong but bully the weak. If the words
were uttered by a top officiahobody will dare make spoofs bfm. In fact, tlough our officials
taking nonsense emalay, IOve never seen any attaskfierce as this. How pathetic Chinese
netizens arethey can only show their dissatisfaction by making egao.

Defending Egao:

11111 (01/08/2008)

The key is why people practise ega&feer watching the news, many people have perceived the
governmentOs intention of further strengthening Internet regulation. Whefreahdbm on the
Internet is threatened, egao seems to become morieniaigit

VonWill (01/13/2008)
Chinese people of yngeneration have never felt being protected, so iiniderstandabléhat we
are not aware of protecting the young.

Eric (01/02/2008)

It appears that netizens have made the girl their taigéact, they just want to seek an outlet to
vent off thér pentup emotions. This isiot the first time something like this has happened. In
April 5, 1976, citizens of Beijing turned the moimg of Zhou Enl&" into a demonstration; in
the early summer of 1989, the funeral of Hu YaoBatgl to OTiananmenO EHow dee
explain this? In an authoritarian society whereréfs neither freedom of media nor speech,
suppressed citizens can only seek random oppoyttmivent off. Because what the girl stands
for is CCTV, she became easy target this time.

As we have seen from the analysis, media, be it commercial gedsitenewspapers,

official media or personal blogs, have been involved in OVery Yellow, Veryriile
L L
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1 Zhou Enlai (5 March 189B8 January 1976) was the first Premier of the People's Remfbli
China, serving from October 1949 until his deatdanuary 1976. Zhou was instrumental in the
Communist Party's rise to power, and subsequentlyeiconstruction of the People's Republic of
China economy and restructuring of Chinese society.

22 Hu Yaobang (20 November 19885 April 1989) was a leader of the People's Republic of
China.He was famous for supporting reforms towamtaism and political reform in China. In
1987, socialist hardliners forced him to resign for his "laxness" on deois liberalization'and

he was humiliated with "seffriticism".A day after his death, a small scale destration
commemorated him and demanded the governtoergassess his legacy. A week later, the day
before Hu's funeral, some 100,000 students marched on Tiananmen sqdarg ttethe
Tiananmen Square protests of 1989.
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from the very beginning. If not for commercial user-generated sites like Mop.edm a
Tudou.com that provided platforms for the distribution of video and picture spoofs, egao
practitioners might not even think of creating, let alone being able to distribair
works. When the cultural texts were put out there on the Internet by users, whthout
deliberate editing or OhypeO created by those websites, the incident migithedb
generate such a big following nationwide or to develop into an anti-CCTV and anti-
authoritarian campaign.

While the disapproving and condemning report of official newspapers and
conservative papers attempted to OrecuperateO egao back into the madesitegival
framework by demonizing both egao and the Internet, they had unintentionally provoked
resistance from the netizens who posted counter comments on blogs or BBSsite
sympathetic voices of pro-liberal commercial papers and bloggers lent much gopport
egao practitioners though they are critical of the negative consequenceenfeegfjao
behavior. Those contending discourses when converged on the Internet generated
discussions and debates, through which the motivations, meanings and ramifichtions
egao were questioned, explicated and endorsed by most netizens. Even most of the
comments that blamed netizens for victimizing the little girl shosugaport for their
anti-CCTV and anti-authoritarian positions.

Conclusion

In this chapter we examined how egao culture is constructed by differentdayers
offline and online Chinese media. In the first part, we compared the framegpofby
pro-liberal commercial newspapers and official newspapers. The former defyaed

mainly as Oculture of the grass rootsO and underlined its positive function as
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sociopolitical satire and alternative media, whereas the latteegas in a negative light
and dramatized its potential threat to the current cultural, social andgadrder. The
differences are as much results of the newspapersO differing ownersisigustatarget
readership as their distinct profit model and journalistic tradition. Whabre important,
the comparison reveals that even within the mainstream media discothses,
representation and construction of egao culture are contested, reflecting ngengha
power dynamics in a transitional post-socialist society.

In the second part, we looked at how online and offline discourses converge around
the egao case of OVery Yellow, Very ViolentO. Consistent with Thornton an®ptst-
subculturalistO, we found that media donOt just cooperate egao culture, thegt ot
shape it. Commercial websites were as much important as egaoigrargitin the
generation and popularization of egao works and egao incident. Pro-liberal media and
bloggers not only traced and summarized what seemed to be shapeless omline ega
development, they also defined egao culture in the way it was understood adednte
by the majority of netizens and egao practitioners. They have in effectdf@malliance
with egao culture. Official media or conservative media, though appeared to be
subjugating and condemning egao culture and the Internet at large to leggouiak
control, had provoked online debates on egao in personal blogs of BBS sites, which

accelerated the negotiation and construction of a collective resistance identity online.
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