
 1 

 
 
 

CMN 670 Silicon Valley to Foxconn: Global Digital Capitalism 
Fall 2021 

Location: Horton 201 
Time: Tue 6:10pm-9:00pm 

 
 

 
Instructor: Dr. Lin Zhang                                                                           
E-Mail: Lin.Zhang@unh.edu 
Office: Horton Social Science Center Room 145A                                   
Office Hours: Tuesday 2:10 pm to 3:00 pm, and by appointment on other days/times via Zoom. 
Please email me know at least two hours in advance if you want to meet via Zoom and I will 
email you the meeting information. 
 
COURSE DESCRIPTION: 
From young Internet users in Ghana’s Internet café to American Uber drivers to Chinese factory 
workers assembling iPhones, this course exposes you to the multifaceted lived experiences under 
global digital capitalism while grounding them in the history and theory of capitalism as an 
uneven world system. The design of this course encourages you to think critically about what’s 
new and not so new about capitalism in its contemporary digital/neoliberal phase. It helps you 
identify the on-going technology-driven social transformations on a global scale and understand 
the specific ways in which entrepreneurs, workers, consumers, activists of various gender, racial, 
class, and national backgrounds experience and shape social changes.  
 
After defining global digital capitalism, we will get a first taste of its world-making power 
through a concrete case study of Apple as a global tech corporation that organizes its production 
and market transnationally. Then we move on to explore the transformations taking place since 
the 1970s that have brought about the so-called “neoliberal” new world order. We pay particular 
attention to how digital technologies intersect with macro processes of platformization, 
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financialization, and flexibilization of labor. Next, we examine the specific ways in which digital 
capitalism impact individuals and groups that are variously positioned along the axes of gender, 
sexuality, race, ethnicity, and nation, opening up new opportunities while putting on constraints 
and creating inequalities. We conclude by looking at the challenges and opportunities presented 
by the 2008 global financial crisis for global digital capitalism.  
 
In doing so, the course provides you with the languages and theoretical tools to make sense of 
your own conditions as technology users and producers and appreciate how your existence as 
citizens, consumers, and workers/entrepreneurs, and the decisions you make inevitably 
determine and are determined by global structural forces and are linked to numerous other people 
who may or may not look and think like you. It also equips you with the historical knowledge 
and social framework to understand and analyze ongoing technological changes, related 
governmental policies, corporate decisions, social controversies, and consumer/employee 
behaviors. Ultimately, the course helps you horn your professional skills and learn to become a 
more informed and responsible global citizen.  
 
 
REQUIRED READING: 
 
All required readings are either accessible from Canvas or will be emailed by the instructor to the 
class. 
 
ASSIGNMENTS AND ASSESMENT: 
There	are	200	total	points	(100%)	possible	in	this	course.		Your	grade	for	the	course	will	be	
determined	by		
 
1)	Preparedness	and	participation	(45%),	which	will	be	calculated	using	points	granted	for	
posting	weekly	reading	responses	to	MyCourses	and	comment	on	your	classmates’	
responses	in	class;	
	
2)	A	class	research	project	on	a	topic	of	your	own	choosing	and	relevant	to	class	themes	
(55%),	which	will	be	completed	in	five	steps	throughout	the	semester.	
 
CLASS COMPONENTS 
 
I. PARTICIPATION (45%) 
 
1. Class Participation and Attendance (10%) 
Class participation is crucial to active and engaged learning. You can earn up to 20 points by 
actively participating in classroom discussion and activities. You must complete required 
readings in advance to class meetings and be prepared to participate in discussions. The 
discussion can take the form of asking questions, offering examples, and comments. I will keep 
track of the frequency and quality of your participation in classroom discussion by 
distributing a self-report participation record sheet in class each week, and you will be 
responsible for returning the sheet back to me at the beginning of every class when a new 
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sheet is being distributed. If you deliberately misrepresent your frequency of participation 
in class, once discovered, you automatically forfeit all of your participation grade.  
 
 
I will post a mid-term participation grade on Canvas (10 points) and a final participation grade 
(10 points) based on the quality and frequency of your participation (as recorded by the self-
report sheet). Together, they add up to your final participation grade. If you miss more than two 
class sections, you automatically forfeit half of your participation grade (5%), and if you 
miss more than four sections, you lose all of your participation grade (10%).  
 
2. Reading Responses (25%) 
I will divide the class into two groups. Students in group 1 and group 2 will take turns to post 
reading responses (about 500 words or 3-4 paragraphs) on Canvas in the discussion board. That 
is, each student will have to write one post every other week (counts 10 points), and altogether 
you will write 5 posts by the end of the semester. There will be one extra credit blog post in the 
last section of the class. I don’t want to read a 500-word summary of readings in your post, 
instead, 1) tell me what you think of the readings USING YOUR OWN WORDS, 2) try to 
make connections to one or two real-world examples to illustrate your argument(s), and 3) 
ask one or two questions that you have about the reading and hope to discuss in class.  
 
The posts are due at 11:59pm the night before the class when the reading(s) will be covered. 
Please post on time so that I will have enough time to read your post before class. Postings 
submitted after midnight every Sunday will not count. Be prepared to share and discuss what 
you have posted in class. I might call on you to respond to a specific point or question that 
you have raised in your post. Failure to respond will negatively affect your participation 
grade.  
 
4. Peer-reviewed In-Class Team Discussion and Sharing (10%) 
The class will be divided into six teams of 3 to 4 students. Every week, I will announce in 
advance a list of reading questions to help you better comprehend your readings. Part of our class 
will be devoted to group discussion and sharing based on the list of reading questions. You will 
spend 15-20 minutes each class working in teams to exchange your answers to the question 
(or questions) assigned to your team randomly at the beginning of the class and then you 
will take turns to share your team’s insights with your classmates and the professor. I 
encourage all group members to participate in the discussion. I will lead the discussion and 
will chime in when necessary to give a mini-lecture on important points. Each group-based in-
class sharing will count 2.5 points. Every session, one team of students will be responsible for 
peer reviewing the other group’s performance based on a rubric using a peer-review sheet. 
Each team’s grade will be an add-up of the peer review scores given by your classmates every 
class. However, I retain the final rights to make adjustment to the final grade when necessary.   
 
-------------In-Class Group Discussion Peer Grading Rubric 
1.0: reading from the text, doesn’t use one’s own words 
1.5: adequate answer, okay presentation, little detail and few/no examples provided 
2.0: good answer presented with some detail and examples 
2.5: insightful answer well presented with great detail and good examples 
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II. RESEARCH PROJECT (55%) 
 
You will work on one class project throughout the semester in four steps. The purpose is to have 
you work on a topic that really interests you and to dig deeper into it and see what it can offer. So 
it is crucial to identify a topic that fascinates you so that you don’t get bored engaging it for the 
rest of the semester. However, it also has to be a topic that is relevant to our class materials and 
discussions. And the scope of the project has to be manageable.  
 
Specifically, you will have to identify an object of study. The object has to be related to 
technologies (digital or historical). It can be, for example, a new or old technological form (radio, 
TV, telegraphy, Internet etc.), and a media platform/brand/corporation (BBC, CNN, The Onion, 
Time Magazine, Google, Facebook, Snapchat, YouTube, Amazon etc.). Don’t be limited by 
these options. Use your imagination to figure out something that’s relevant to you.  
 
Then you have to focus on either one or the intersection of several of the following course 
themes in your project. Reference at least 3 readings from this class (I am looking for 
substantive engagements with the readings, not superficial mentioning). You also have to 
identify and discuss at least 6 outside academic sources of references that’s relevant to your 
topic. 
 
1. Capitalism and the history of technologies 
2. Neoliberalism and technologies 
3. Financialization  
4. Platformization 
5. Labor, consumption, or entrepreneurship 
6. Intersectionality 
7. Nation and globalization 
 
Most importantly, this project will have to involve empirical research, not just a review of 
existing literature. That is, you actually have to conduct an original research yourself to collect 
data to answer your research questions and support your argument(s). Some typical research 
methods include discourse analysis, semiotic analysis, textual analysis, interviews, ethnography, 
survey, and archival/historical research. If you have no prior experience conducting empirical 
research, refer to Ch 3 from the book How to do media and cultural studies (by Jane Stokes) 
before you decide on your topic. This chapter will guide you through the process of coming up 
with a research topic and writing a research proposal. This chapter is available on Canvas under 
“Week 8”.  
 
Below are some examples of the topics that students in this class picked for their final projects: 
 

• YouTube: The Birth of Social Media Influencers 
• How Has LinkedIn Created a Shift in Corporate Culture 
• The Cost of Globalization and Neoliberaliztaion 
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• “Hamilton: Intersectionality within Diversity on Capitalist Broadway” 
• The Rise of Online Gambling and Its Effects on Digital Capitalism 
• Instagram Users: A Commodity 
• Alibaba and Chinese Economic Reform 
• “Heralding the death of style”: The Role of Autonomy, Authenticity, and Labor Among 

Fashion Influencers 
• Industrial 4.0 and small Manufacturing Firms in Taiwan 
• Platform-based Freelance Workers and the New American Dream 
• Robinhood and College Students Financial Entreprenership  

 
Throughout the semester, you will complete the project in four steps with two additional in-class 
project workshop sessions.  I will guide you through the project, devoting some class hours to 
work on conceptualizing your project in class.  
 
1. Research Topic, Background, and Research Questions (5%) 
 
I encourage you to talk to me during office hours early to brainstorm your research project. For 
the first step, you will be asked to hand in a 2-page narrative that identify your research topic, 
describe the background of your research, and list a set of research questions (counts 8 points, or 
4%). After you submit your narrative, you will briefly introduce his or her topic (in 3 minutes) to 
the class to receive feedback from the class and the professor (2 points, or 1%).  
 
Grading expectation: You must come up with a topic that is relevant to this class and interests 
you personally. In the background, you must clearly articulate the theoretical and empirical 
significance and value of your topic. At this stage, it’s okay that your research questions are 
tentative, but coming up with a few research questions help you identify exactly what you want 
to explore with your topic. I will help you better craft your research questions and maybe suggest 
some academic sources to read down the road.  
 
2. Research Proposal and Annotated Bibliography (10%) 
 
I would highly recommend that you start working on your research proposal and annotated 
bibliography over the spring break. The research proposal will be 4 pages (double space, 11 or 
12 pt. Times New Roman fonts, excluding the bibliography). I will talk more about drafting 
research proposals in class. However, a typical research proposal usually has the following 
components: 
 

1. Introducing the project  
Why it matters theoretically and empirically, make your case compelling! 

2. Literature Review  
This would be a narrative that you compose based on your annotated bibliography to 
describe what scholars have said on your topic and how they help you understand your 
research topic and identify your research questions 

3. Research Questions 
Your research questions should be both theoretically relevant and empirically important. 
A good research question usually fills in a gap in existing research or/and address an 
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important social, political, or cultural phenomenon that is under-studied or mis-
understood.  

4. Research methods 
How you are going to answer your research questions. Some typical research methods 
include discourse analysis, semiotic analysis, textual analysis, interviews, ethnography, 
survey, and archival/historical research. 

5. An annotated bibliography (9-15 sources, 3 must come from class readings) 
Your annotated bibliography should be listed in APA style. You should summarize each 
article/book/book chapter in one paragraph and explain how this reading is related to 
your research topic and how you are going to use it in your research in the second 
paragraph.  
 

Due date of the research proposal is listed below in the course schedule. Late assignment will be 
penalized according to class policy. Please upload your proposal to MyCourses. 
 
Grading expectation: You must follow the proposal structure as listed above. Apart from 
refining your topic, improving your background, and sharpening your research questions, you 
will have to explain your research methods, clearly telling me how you are going to proceed with 
your research. For instance, if you want to conduct interviews, you might want to explain 1) who 
do you want to interview? 2) how are you going to recruit your interviewees? 3) what questions 
you want to ask them? etc. At this stage, I expect that you have clearly articulated the 
theoretically and empirical significances of your research questions. What existing research on 
the topic hasn’t said that actually makes your research valuable? Why do students, scholars, and 
the society have to care about your research? Another advice is to be specific in your research 
questions about exactly what you want to ask. Sometimes students’ research questions can be too 
broad and vague. Your annotated bibliography should be relevant to your topic and research 
questions. You must clearly identify the relevance. The references you list must count as 
academic sources. That means, you must go to an academic database or UNH’s library to search 
for books and articles. Things like a newspaper article and a blog entry are not considered 
academic sources. When in doubt, consult the professor.  
 
3. Research Project Presentation (10%) 
 
In the final two weeks of the class, you will be presenting your research project in class. This is a 
great opportunity for you to get feedbacks from me and from your classmates so that you can 
further refine your project before the due date.  
 
Grading expectation: I would encourage you to use a PowerPoint or other visual aid in your 
presentation to clearly explain your paper mechanics (background, RQs, methods); Then share 
with us what you’ve done so far, what you’ve found. Are there any challenges that you face right 
now in your research, and what you are planning on doing to finalize this research paper? 
 
4. Final Project Due (30%) 
 
The final paper will be an extension of the midterm proposal. The final product is a full-blown 
paper of about 10 pages. It would be a paper that you are proud of and feel confident presenting 
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at an academic conference for undergraduate students. A small number of best papers will be 
selected and featured in the Department’s undergraduate journal of Communication Comm-
entary. You can check out past issues here: http://cola.unh.edu/communication/comm-entary 
 
You also have the option of working on a video essay (10 mins) and working in pairs. If you 
want to collaborate with a classmate for your research project, the two of you will have to 1) 
produce a longer paper of about 15 pages, and 2) include more references (15 minimum, 4 must 
be from this class). You must talk to me in advance to get my permission if you want to work on 
a video essay or in pairs. Best video essays will be selected to be featured in the department’s 
multimedia collective CAMRA. See here for sample video essays/multimedia projects produced 
by former students: https://vimeo.com/camraunh 
 
The due date for the final project is listed below in the course schedule, please upload your paper 
to MyCourses. 
 
	
Grading Criteria for Essays: 
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*The reason that I am assigning you a broad research project is because I want you to have 
plenty of autonomy in choosing a topic that would interest you, to be able to connect class 
materials to your own life and to understand what’s going on in the world, and to learn how to 
conduct independent research. My teaching philosophy is to teach students how to learn and 
understand the world on their own, rather than imposing opinions on them and test them on how 
well they memorize the information that I teach in class.  
 
However, this means that you have to take more initiative in communicating with me both in 
class and during my office hours so that you know you are on the right track. I help you by 
making my rubrics and guidelines as clear as possible, by breaking up the research process to 
offer you more feedbacks in class, and by making myself available to you after class and during 
my office hours. I am also happy to talk to you privately by appointment too. But I can’t help you 
if you don’t take the initiative to seek help. Being able to seek help and to take the imitative to 
learn about people’s expectations are both important skills to have if you want to be successful 
in life.  
 
I also want to state upfront that I don’t believe in teaching truth and teaching a fixed set of ideas 
for rote memorization. My main goal in this course is to teach you how to ask interesting 
questions, how to find answers to the questions that intrigue you, and how to communicate, both 
in speaking and writing, your findings or even your confusions. College is a transition between 
schools and the so-called “real world”. In schools, there is always a correct answer to every 
question. Your “duty” as a student is to “learn” the correct answer and get the grade you want 
and the degree you need to move forward in life. In the real world, as many of you might have 
already experienced, there is no absolutely correct answer. There’s no black or white, most 
things fall into the gray area. It all depends on where you stand and what you think matters. So 
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you don’t have to be anxious about coming up with the correct answer in this class. Instead, 
what I am looking for in class discussion and in your writing assignments are your efforts in 
asking interesting questions, thinking critically, reading interpedently, learning how to seek 
answers to questions, seeing different perspectives and the gray area in life and society, and 
being able to articulate and express yourself. 
 
Grade Breakdown 
 
Class Participation and Attendance-------------------------10% 
Reading Responses and In-Class Discussion---------------25% 
Peer-reviewed In-Class Group Discussion and Sharing---10% 
Research Project------------------------------------------------ 55% 
 
 
COURSE REGULATIONS: 
 
Late Assignments: 
Late papers will receive a reduced half a letter grade (e.g. B+ becomes B-) or 5% of the total 
grade for each day beyond the deadline. Papers late by a week or more will receive a failing 
grade. Please discuss any extenuating circumstances with the instructor before the due date. In 
the case of an emergency, it is the student’s responsibility to provide official documentation and 
to schedule an alternative deadline as soon as possible.  
 
Attendance & Classroom Etiquette: 
Attendance if required unless you have a documented excuse. Note that if you miss a quiz, there 
are no make-ups. Please be aware that since Student Health does not provide notes, classes 
missed as a result of a student health appointment will be considered unexcused.  
Promptness is expected for all class sessions.  You must stay until class is dismissed unless you 
have a special circumstance and see me. But if you are experiencing special circumstances that 
are affecting your attendance or participation in a more systematic way, you must see me to 
discuss this (proactively is better).  

In the event that a student needs accommodation for a religious or cultural holiday/observance, 
that student is encouraged to make that request as early in the semester as possible.  

 
Mobile Phone & Laptop Policy: 
Use of laptops for purposes unrelated to class activities is strictly forbidden. Phones should be 
silenced and placed out of view during class.  No exceptions unless you have a true emergency, 
and you notify me before we start class.  (I do not need to know the substance of the emergency, 
just that you are experiencing an unusual circumstance.) 
 
E-Mail Communication: 
I welcome your e-mail correspondence, but you likely will only receive a prompt response from 
me during regular business hours: Monday through Friday 9 a.m. to 5 p.m. Before emailing me, 
always check to see if your question is answered on this syllabus.  Please check MyCourses 
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for the most recent version of the syllabus. You can expect that I will respond to your emails 
promptly (within 24-48 hours, more likely to be 48 on weekends).  
 
If you have a longer question that would be best addressed in a conversation, please visit my 
office hours (email me in advance to let me know that you will be coming) or make an 
appointment to talk.  I’m always happy to meet with students, and more involved questions are 
often best addressed face to face; email is useful only for quick, uncomplicated matters.  If you 
have questions about course concepts, or if you wish to discuss a personal matter, consider office 
hours first: face-to-face communication is much better for nuance or complexity. I will not 
discuss grades or test scores via e-mail due to their sensitive nature.   
 
Please make friends with your fellow students--they’re often your best first point of contact if 
you miss a class.  I can’t summarize classes either in person or via email so please be sure to 
have a few friends you can borrow notes from if you happen to miss a class.  It’s also 
recommended that you form study groups to discuss readings and paper topics; students often 
learn a great deal from each other. You should also check MyCourses regularly; I will 
occasionally post reminders or clarifications there.   

Disability Services: 
According to the Americans with Disabilities Act (as amended, 2008), each student with a 
disability has the right to request services from UNH to accommodate his/her/their disability. If 
you are a student with a documented disability or believe you may have a disability that requires 
accommodations, please contact Student Accessibility Services (SAS) at 201 Smith Hall. 
Accommodation letters are created by SAS with the student. Please follow-up with your 
instructor as soon as possible to ensure timely implementation of the identified accommodations 
in the letter. Faculty have an obligation to respond once they receive official notice 
of accommodations from SAS but are under no obligation to provide retroactive 
accommodations. We advise you not to provide accommodations to students who are not 
registered with SAS. For more information refer to https://www.unh.edu/studentaccessibility or 
contact SAS at 603.862.2607, 711 (Relay NH) or sas.office@unh.edu.  
 
Emotional or Mental Health Distress: 
Your academic success and overall mental health are very important. If, during the semester, you 
find you are experiencing emotional or mental health issues, please contact the University’s 
(PACS) (3rd floor, Smith Hall; 603-862-2090/TTY: 7-1-1) which provides counseling 
appointments and other mental health services. If urgent, students may call PACS M-F, 8 a.m.-5 
p.m., and schedule an Urgent Same-Day Appointment.  
 
Academic Integrity: 
Plagiarism is a serious offense. Using someone else’s ideas or words without proper citation or 
submitting work that has been submitted in another course will result in a failing grade on the 
assignment and may result in a failing grade in the course and/or being reported to the college 
dean.  

Please familiarize yourself with UNH’s policies: https://www.unh.edu/student-
life/handbook/academic/academic-honesty 
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Complete a plagiarism tutorial: http://cola.unh.edu/plagiarism-tutorial-0 

A useful site about citation and avoiding plagiarism: 

http://www.lib.berkeley.edu/TeachingLib/Guides/Citations.html 
 
 
ADDITIONAL REGULATIONS DURING COVID: 

In alignment with our #unhtogether commitment to the ongoing health and safety of our 
community during the COVID-19 pandemic, there are several changes in classroom expectations.  

All students are required to wear masks in class and in any other indoor spaces where people will 
be close to one another for more than a few minutes, unless a medical exception is made through 
an accommodation process. It is your responsibility to obtain a mask before coming to class. For 
information on proper use of masks, acceptable mask types, and other PPE and social distancing 
guidelines visit (https://www.unh.edu/coronavirus). Students wishing to request a medical 
accommodation should contact the Student Accessibility Services 
(https://www.unh.edu/studentaccessibility/). Failure to comply with PPE or any other UNH 
COVID protocols is a violation of the Student Rights, Rules, and Responsibilities. If you refuse 
to comply, you will be asked to leave class immediately and you may also be reported to the 
Office of the Dean of Students and your associate dean.  

1. Your instructor may be wearing a face shield without a mask during instruction and only 
while maintaining at least a 6-foot distance from any student.  

2. Each classroom entrance is equipped with hand sanitizer and surface wipes. 
a. Use hand sanitizer as you deem appropriate. 
b. Wipe down your personal space prior to class and throw the used wipes away on the 
way out of class or take them with you.  

3. Contact tracing is an important part of containing any COVID spread. The following 
practices will facilitate effective contact tracing implementation should the need arise. 
a. Students should sit in the same seat for each class period to minimize potential contacts. 
b. We ask students to know the names of each of the people sitting closest to them, their 
nearest neighbors.  

4. UNH has developed “Wildcat Pass,” a web and mobile app to help each of us keep track 
of the requirements for compliance with necessary testing, isolation, and quarantine rules 
that will help to keep our community healthy.  

a. Log into your Wildcat Pass each day before coming to campus or leaving your 
residence hall.  

b. Be prepared to show your mobile device or a computer printout of your daily Wildcat 
Pass if asked by a university representative.  

Changes to campus mode of operation and instructional modality.  
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This class is beginning the semester operating in face-to-face operations with a mask 
requirement in place. If your health and safety require shifting to additional precautions such as 
social distancing, the modality and schedule of this course may change.  

During a shift to online or hybrid class, students must learn how to access this course in all 
possible formats. a. Ensure that you have all necessary technology to participate in this course 
remotely. b. Consult with the instructor and/or with UNH IT for Students 
https://www.unh.edu/it/students with questions. Your classroom is equipped with technology that 
will provide remote access to class instruction. Because of the need to accommodate potential 
isolation and quarantine due to the COVID pandemic, lectures or other class meetings for this 
course may be recorded by the university using UNH media platforms. Such recordings may be 
available for educational use (including both for instruction and as a review tool) by students 
enrolled in the class, the course instructor(s), and other university officials who support course 
instruction. Your voice or image may be captured on the recordings, and by enrolling in this 
course you are consenting to such recording for these purposes. The University and Zoom have 
FERPA-compliant agreements in place to protect the security and privacy of UNH Zoom 
accounts. You may not share recordings outside of this course. Doing so may result in 
disciplinary action. Students are expected to adhere to the attendance policies specific to this 
course as outlined. 

Do not attend class if you have any symptoms of illness or if your daily Wildcat Pass does not 
show that you are cleared to participate in classes and other campus activities. Inform the 
instructor in advance, if possible, that you will be absent from a scheduled in-person class. It is 
ultimately your responsibility to keep up with all course expectations. When appropriate, 
accommodations will be made. If this class either begins with, or is forced by conditions to adopt, 
a rotational attendance component, you must only attend in- person on your assigned day(s) and 
may not switch days with other students or make other modifications to faculty instructions for 
in-person attendance.  

 
 
COURSE SCHEDULE: 
 
* The following is a “working schedule.”  While it is expected that we will stick fairly closely to 
this syllabus, class materials are subject to change. In particular, I might send you short news 
articles now and then to read (or listen to if there’s an audio version) before class. You must 
complete those in addition to the readings listed on the syllabus. It is your responsibility to keep 
on top of any schedule changes, whether you are in class or not. 
 
 
Week 1, 8/31 What is Global Digital Capitalism? 
 
Required 

• Dan, Schiller, Power under pressure: Digital capitalism in crisis. International Journal of 
Communication, 5, 18. 

• Andre Gunder Frank, “The Development of Underdevelopment,” Monthly Review 
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• Watch “Contradictions of Capitalism with David Harvey” 
https://www.youtube.com/watch?v=zizsxmydUQg 
 

Recommended 
• Robinson, C. J. (2020). Black Marxism, Revised and Updated Third Edition: The Making 

of the Black Radical Tradition. UNC Press Books. 
• James Fulcher, Capitalism: A Very Short Introduction. Oxford University Press, 2004 
• Thier, H. (2018). A People's Guide to Capitalism: An Introduction to Marxist Economics. 

Haymarket Books. 
• Arrighi, G. Adam Smith in Beijing.  
• Greenspan, A., & Wooldridge, A. (2019). Capitalism in America: An Economic History 

of the United States. Penguin Books. 
• Beckert, S. (2015). Empire of cotton: A global history. Vintage. 

 
 
Week 2, 9/7 The Many Origins of Digital Capitalism (Group 1) 
 

 
Required 

• Fred Turner, The Democratic Surround: Multimedia & American Liberalism from World 
War II to the Psychedelic Sixties (Introduction & Chapter 2) 

• Benjamin Peters, How Not to Network A Nation: The Uneasy History of The Soviet 
Internet (Introduction, Chapters 1&3) 
 

Recommended 
• Medina, E. (2011). Cybernetic revolutionaries: technology and politics in Allende's Chile. 

MIT Press. 
• Hong, Y. (2015). Networking China: The Digital Transformation of the Chinese 

Economy, University of Illinois Press.  
 
 
 
Week 3, 9/14 Global Digital Capitalism and the Apple Inc I (Group 2) 
 
Required 

• Streeter, Thomas. "Steve Jobs, Romantic Individualism, and the Desire for Good 
Capitalism." International Journal of Communication 9 (2015): 19. 

• Adam Davidson, “How Apple Helped Create Ireland’s Economies, Real and Fantastical”, 
The New Yorker, August 31, 2016 

 
 
Week 4, 9/21 Global Digital Capitalism and the Apple Inc II (Group 1) 
 
Required 

• Jack Qiu Linchuan (2017). Goodbye iSlave: A manifesto for digital abolition. University 
of Illinois Press. Chapters 1, 3, 4 
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Recommended 

• Huang, P. C. (2017). China’s informal economy, reconsidered: an introduction in light of 
social-economic and legal history. Rural China, 14(1), 1-17. 

• Inside Foxconn’s empty buildings, empty factories, and empty promises in Wisconsin, 
The Verge https://www.theverge.com/21507966/foxconn-empty-factories-wisconsin-
jobs-loophole-trump 
 

 
Announcement of course research project 
 
 
Week 5, 9/28: Platformization (Group 2) 
 
Required 

• Srnicek, Nick. Platform capitalism. John Wiley & Sons, 2016. Introduction, Chapters 1 
& 2 

• Zhang, L. (2020). When platform capitalism meets petty capitalism in China: Alibaba 
and an integrated approach to platformization. International Journal of 
Communication, 14, 21. 
 

Recommended 
• Stokes, How to Do Media and Cultural Studies, Chapter 3- Getting Started (Optional 

Reading to help you conceptualize your project) 
• Klobuchar, A. (2021). Antitrust: Taking on Monopoly Power from the Gilded Age to the 

Digital Age. Knopf. 
 
 
* Research Project Step 1: Research Topic, Background, and Research Questions Due by 
11:59pm on Sunday 9/26 on Canvas (5%) 
 
Week 6, 10/5: Financialization (Group 1) 
 
Required 

• Watch “Financialization Explained” 
https://www.youtube.com/watch?v=YN9xvzPEBIU 
 

• Lana Swartz (2018) What was Bitcoin, what will it be? The techno-economic imaginaries 
of a new money technology, Cultural Studies 

• Kim, Bohyeong. "Think rich, feel hurt: the critique of capitalism and the production of 
affect in the making of financial subjects in South Korea." Cultural Studies 31, no. 5 
(2017): 611-633. 

 
 

Recommended 
• Lana Swartz (2020) New money: How payment became social media 
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• Josh Lauer (2017) Creditworthy: A History of Consumer Surveillance and Financial 
Identity in America 

 
 

* Brief Introduction of your project to the class and peer feedback (3 mins oral 
introduction+ 3-5 mins feedback) 
 
 
Week 7, 10/12:  Algorithm and Control (Group 2) 

 
Required 
 

• Bucher, T. (2018). If... then: Algorithmic power and politics. Oxford University Press. 
(Chapters 1,2&3) 

• Sun, P. (2019). Your order, their labor: An exploration of algorithms and laboring on 
food delivery platforms in China. Chinese Journal of Communication, 12(3), 308-323. 
 
 

Writing Center Introduction 15 min 
 
Recommended 
 
Week 8, 10/29: Technologies and Labor I (Group 1) 
 
Required 

• Ticona, J., & Mateescu, A. (2018). Trusted strangers: Carework platforms’ cultural 
entrepreneurship in the on-demand economy. New Media & Society, 20(11), 4384-4404. 

• Lukács, G. (2020). Invisibility by Design: Women and Labor in Japan's Digital Economy. 
Duke University Press. (Chapters 1, 3 & 4) 

 
Recommended 

• Alec MacGillis (2021) Fulfillment: Winning and Losing in One-Click America, chapters 
1-3 

• Andrew Ross, In Search of the Lost Paycheck 
• Venkatesh Rao, “Entrepreneurs Are the New Labor” (Part I, II & III), Forbes 

https://www.forbes.com/sites/venkateshrao/2012/09/03/entrepreneurs-are-the-new-labor-part-
i/#716e5f8d4eab 
 
 
Week 9, 10/26: Technologies and Labor II (Group 2) 
 

• Alex Rosenblat, Uberland: How Algorithms are Rewriting the Rules of Work, Chapters 1, 
2, 5, and Conclusion 

• Chen, J. Y., & Qiu, J. L. (2019). Digital utility: Datafication, regulation, labor, and 
DiDi’s platformization of urban transport in China. Chinese Journal of 
Communication, 12(3), 274-289. 
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* Research Project Step 2: Research Proposal + Annotated Bibliography Due by 11:59 pm 
on Friday 10/22 on Canvas (10%) 
 
* Class Project Workshop I 
5-minute presentation of your proposal followed by peer feedback  
 
 
 Week 10, 11/2: Technologies & Intersectionality I (Group 1) 
 
Required 

• Watch “Intro to Intersectionality” https://www.youtube.com/watch?v=OWeDatP0cv4 
• Jenna Burrell, Invisible Users: Youth in the Internet Cafes of Urban Ghana, Chapter 2 
• Raval, N. (2019). Automating informality: On AI and labour in the Global South. 

https://giswatch.org/node/6202 
 
 

 
Recommended 

• Hancock, A. M. (2016). Intersectionality: An intellectual history. Oxford University 
Press. 

• Watch “The danger of a single story” 
https://www.ted.com/talks/chimamanda_adichie_the_danger_of_a_single_story  

 
 
Week 11 Veteran Day No Class 
 
 
Week 12, 11/16 Technologies & Intersectionality II (Group 2)  
 
Required 

• Jackson, S. J. (2016). (Re) imagining intersectional democracy from Black feminism to 
hashtag activism. Women's Studies in Communication, 39(4), 375-379. 

• Lin, Zhang (2015). Fashioning the feminine self in “prosumer capitalism”: Women's 
work and the transnational reselling of Western luxury online. Journal of Consumer 
Culture 

 
Recommended 

• Lilly Irani (2019). Chasing Innovation. Princeton University Press. 
 
 
* Class Project Workshop II 
Share with the class the progress with your research project in a 4-minute mini presentation 
followed by peer feedback 



 18 

 
Week 13, 11/23 Alternatives and Hopes (Extra Credit) 
 
Required 

• Jack Qiu Linchuan (2017). Goodbye iSlave: A manifesto for digital abolition. University 
of Illinois Press. Chapter 5 

• Nancy Fraser (2019). The old is dying and the new cannot be born: From progressive 
neoliberalism to Trump and beyond. Verso Books. 

 
Recommended 

• Grace Lee Boggs, The Next American Revolution: Sustainable Activism for the Twenty-
First Century 

 
 
* Research Project Step 3: Research Project Presentations (10%) 
 
Week 14: 11/30 Class Project Presentations I (12-15 mins * 10) 
 
Week 15: 12/7 Class Project Presentations II (12-15 mins * 10) 
 
 
* Research Project Step 4 (30%): Final Project Due by 11:59 pm on Friday, 12/13—upload 
a copy onto MyCourses.  
 
*If your project has a multimedia component, talk to me about alternative channel/format of 
submission before due date.  


